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Abstract

The research on the design of interactive media to promote tourism in Ranong
Province aims to 1. study basic information on natural resources and tourist destinations in
Ranong Province and 2. design and develop interactive media based on Ranong's natural
resources and culture using quality research methodology combined with quantitative
methodology. Documentary analysis, Focus group and in-depth interviews, and media usage
requirements of subscribers.

Base on natural resources and communities in Ranong province and the assessment
of tourism potential in Ranong province, it was found that in the case of capacity assessment,
environmental and cultural factors, tourism routes can be categorized into 5 districts, namely
Kaburi District, Kapoe District, In Mueang Ranong District, Laun District, and Suksamran District,
it was found that there are 25 places tourist attractions in the Ranong area. There are 9
routes: 1) historical - natural tourist, 2) natural - cultural, 3) urban - leisure, 4) natural -
community, 5) civilization - natural, 6) Travelling rest, 7) natural - historical, 8) history -
community, 9) natural - lifestyle covering the entire province. The evaluation of the
application's design experts found the icon representation was clear and easy to understand,
the presentation of each page was accurate, and the graphic design elements was very

appropriate.

Keywords : Interactive media design, Travel routes ,Design
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Abstract

Nowadays, the fashion market is extremely competitive, especially in the field of
fast fashion. This event leads to the mass production with fast delivering deadline, which
mainly try to satisfy the needs of the consumers. The fast fashion market creates fashionable
products at low prices, resulting in shorter product life cycles. Consumers then tend to
abandon the product sooner. This situation directly impacts the environment and sparks the
sustainable fashion movement - those who are more concerned with product life cycles,
such as materials, production, and logistics. The research found that (1) the entrepreneur
generation Y consumers are interested in business casual products with the sustainable
fashion concept. (2) The design concept that suits the target consumer is the mid-century
furniture design concept. (3) the collection design prototyped is developed which consists of

5 outfits.

Keywords : Business Casual, Entrepreneur, Generation Y, Upcycle
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Abstract

This research has objectives to design illustration on packaging for the products of
Kesorn brand and to create an image of the brand. The data collected from the brand
producer, 5 graphic designers and 100 male and female consumers who live in Bangkok. The
tools to collect the data are structured interview form and questionnaire. Mean: X is the
statistic applied for this study. The design results found that Mood & Tone is Natural score
the highest at 5. Friendly is the second on score 3.6 followed by Modern 3.4. The results for
how appropriate of the illustration is to highlight presenting the product has the highest score
at 4.2. The evaluated by the consumers found that it presents the healthy and friendly looks

score the highest at 4.6 and the lowest score is 3 that is it shows the benefits of the products.

Keywords : Illustration, Packaging, Organic Sugarcane Products
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Abstract

The objective of this design is to inherit the Chao Lay language of LINE Sticker style
which is an ethnic minority group that exists in Phuket, Krabi, Phang Nga and the Andaman.
The development method is R&D, with the first part collecting the language identity and
personality of the Urak Lawoi people in Laem Tuk Kae area, Ratsada Subdistrict, Mueang
District, Phuket Province. The second part drawing cartoons and making LINE stickers divided
into 4 categories. Namely, a category in Chao Lay language (6 characters) a category in daily
life (10 characters) a greeting category (3 characters) and a category for expressing emotions
(5 characters) for further communication.

It was found from the results from the satisfaction survey of this set of design LINE
stickers from the representatives of the people of Urak Lawoi. That there was a high level of
satisfaction, 89.33% because it had never been done before. It was found that the satisfaction
level was at the highest level of 90.40 percent due to the cuteness of the identity design
and can communicate to the people of Urak Lawoi.

The recommendation is that they want to have the language of Chao Lay in LINE

stickers more than this and would like to have several versions made.

Keywords : Chao Lay, Urak Lawoi, LINE stickers
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Abstract

This article of the supporting documents for the course structure of Category 3
Entrepreneurship Jewelry Marketing Management.Understand the principles of spatial design
About the Basic Conceptual of Jewelry Interior design to create ideas to form the application
process. Conveys a design that is meaningful to match the planning of Jewelry Industry
Business Shop Spaces in Thailand.

Basic Space Design Concepts of Jewelry Industry Business Shop It is important to
consider before designing interior spaces for functional stores that create indoor atmospheric
environments mainly affecting consumer behavior and Proportion of Space Design that is
beneficial to trade from creative planning of interior design with quality conveying the beauty
of form, layout and psychology in shop interior design.

Factors in Space Design Concepts is 1).Target group factor together with Flexibility
Development, Elaboration Quality and 2). Trade area factors together with Originality Different

Idea, Fluency for Associational Fluency of Area and Expressional Fluency of Area

Keywords : Design Spaces, Business Shop, Jewelry Industry Business, Retail Design
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Abstract

This research aims to develop a learning media for commumity tourism of Kudee-
Jeen community for children (middle childhood) and to evaluate the learning media
development. The data was collected from documents and from the location. The tools to
collect the data are the interview form to interview the residents of Kudee-Jeen community
and a five-rating scale test from primary school teachers, to evaluate how appropriate the
learning media for the children. The results of the learning media development are as follow;,
the story and the grapic are simplified. Focus on contents of the history. Adding some
activities in the community. The highest average value for the evaluation results is 4.8 for
the pictures and colours. The language used in the media has the lowest average value at

4.2.

Keywords : Learning Media, Community Tourism, Middle Childhood
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