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Abstract

The purpose of this research is to study Graphic Design Elements of Thai Film
Poster between the beginning era in A.D. 1923 to the turning point of hand painting era in
A.D. 1980, Computer Graphic has been replacing afterward. The qualitative research
method applied using by interviewing 5 graphic designers. 100 samples of Thai Film Poster
have been investigated. The results reveal that Graphic Design Elements of Thai Film Poster
consists of 1) Illustration 2) Title and Message 3) Color scheme 4) Graphic and Motifs.

The design directions of Thai Film Poster were grouping in 3 groups according to its
technology as followed 1) First era, the Photomontage technique with primary colors had
to be applied. 2) Second era, draw and paint technique together with the usage of three-
dimensional typography. 3) Third era, a photo-retouch technique and computer-generated
fonts have played a greater role.

The popular patterns of Thai Film Poster as followed 1) Triangle Shape Pattern 2)
Diagonal leading line Pattern 3) Crowded Pattern 4) Three Dimension pattern to show the
distance 5) Fantasy or Surrealism Pattern 6) Thai Local Identity Pattern 7) Geometric Form
Pattern 8) Text as a Hero Pattern 9) Frame and Border decoration and 10) Fragmented
Pattern.

Moreover, the title design techniques widely applied are listed as followed 1) Make
the letter as an image 2) Adapt the image as a letter 3) Adapt the image as a part of the
letter and 4) Adjust the word to be an image.

Keywords : Graphic Design Elements, Publication Design, Thai Film Poster
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Productsof Umong Piyamtr 1 Community, Betong District, Yala Province

Apsorn E-sor!, Anan Vasoh?
'Faculty of Management Science, Yala Rajabhat University
“Faculty of Humanities and Social Sciences, Yala Rajabhat University

Email : apsomyru@gmail.com’

Received: November 13, 2021 Revised: December 14, 2021 Accepted: December 20, 2021

Abstract

The objective of this research was to design the logo of liquid bormmeo camphor and
herbal inhalant products of Umong Piyamitr 1 community, Betong district, Yala province. This was
a research and development study. Data were collected from related parties including groups of
manufacturers, middlemen, customers, and logo design specialists. Mixed method design was
applied in this research: qualitatively, focus group discussion and development operation were
used, and, quantitatively, data collection was conducted via questionnaires. Information derived
from focus group discussions and development operations was brought into analysis, synthesis,
comparison, and rational description. Data collected from questionnaires were analyzed to
determine frequencies and percentages. Research results indicated that logo design of liquid
borneo camphor and herbal inhalant products of Umong Piyamitr 1 community was divided into
3 steps included the followings. 1) Development Planning: the products were branded “Keeree
1987” of which “Keeree” referred to mountains whereas “1987” stated the years comrades
descended from mountains and were renominated as developing partners of Thailand. In aspect
of brand personality, it depicted high Sinitic, determinedness, idealism, and nature adherence. For
aspect of logo image, it presented mixed graphic images of mountain and Umong Piyamitr city
gate. Concerning logo color aspect, red and green colors were used in designing task that red
implied Chinese Thai being, and green referred to military uniform, expressing determinedness,
idealism, and also herbal products. 2) Development operation: development of 3 product logo
designs as planned was accomplished. 3) Summary of development results: satisfaction survey of
3 product logo designs developed indicated that customers’ satisfaction was highest on the 1st
logo type, accounted to 55%.
Keywords : Logo Design, Liquid Borneo Camphor, Herbal Inhalant, Umong Piyamtrl Community
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Abstract

The objective of this research was to study the concept of LINE sticker design and
development of management science faculty of Yala Rajabhat University. This was a research and
development study. Data were collected from related parties including groups of professors,
personnel, students, alumni, and LINE sticker design specialist. Mixed method approach was used
in the study, for qualitative study, data collection was done via focus group discussion and
development operation, while questionnaire was data collection instrument for quantitative
study. Data derived from focus discussion and development operation were analyzed,
synthesized, compared, and rational description was composed, and data from questionnaires
were processed to determine frequencies and percentages. Results of the research indicated as
follows. 1) The concept of LINE sticker design and development of management science faculty
of Yala Rajabhat University should be colored cartoons, mingling males and females, between 20-
21 years of age or about 3rd or 4th year students, cheerful and nice character focus, purple tone
of color represting the faculty of management science, with emphasized gestural and verbal
communications expressed in daily life and life at work. 2) LINE stickers of management science
faculty of Yala Rajabhat University were developed in 3 prototypes, with guestionnaire results
from related parties which indicated that the 3rd prototype get the highest selection, accounted
to 55 percent, and the prototype was then developed for another 24 gestures, which were
combinations of pictures, lines, colors, and alphabets, and contacts were made to upload the
stickers for sales, under LINE package name of “FMS _Presenters”.

Keywords : LINE Sticker Design, Management Science Faculty, Yala Rajabhat University
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Abstract

This research aims to study and develop brand and packaging for agricultural processed
products of Ranong Province. This research was conducted by using mixed method which are
collecting qualitative data from onsite surveys with local residents and interviewing 10 brand
experts and graphic designers. The number of the populations are 100 people, which are new
generation of tourists age between 21-35 years old. Research findings on the concept of cultural
capital can be summarized as; Ranong is also a province with a history, as well as being
outstanding in cultural diversity such as Thai, Chinese, and Islamic, comprising 3 cultures. These
are the ways of life of the Ranong people living together from the past to the present. It is called
a multicultural city with differences that coexist in perfect harmony. In collecting data from brand
experts, it was found that 1) to present a story about Multicultural city. 2) to present
contemporary style. 3) The brand's personality is vernacular and contemporary.

Collecting data from graphic design experts found that 1) using illustrations to tell stories.
2) Design personality is natural, vernacular, contemporary, cultural. An evaluation of the design's
effectiveness against population groups found that; Consumer satisfaction with the newly
designed packaging was at a high level with an average of 4.09 (S.D. 82). Consumer satisfaction
with the logo was at a high level, representing an average of 3.93 (S.D. 84). Consumer satisfaction
with the illustration on the ancient roasted cashew nut packaging was at a high level, with an
average of 4.15 (S.D. 80). The illustration on the salt test packaging was at a high level, averaging
4.00 (S.D. 78). The illustration on the honey flavored packaging was at a high level, representing an
average of 4.23 (S.D. 66). Consumers perceived the concept and remembered the packaging at an
average level of 4.04 (S.D. 83). The redesigned packaging had a high influence on purchasing
decisions, with an average of 4.04 (S.D. 74).

Keywords : cultural capital, brand, packaging, processed agricultural products, Ranong province
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Tourist Satisfaction towards Graphic For Tourism Souvenir

of Ranong Province
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Abstract

This study is quantitative research, aims to find the Ranong Province’s identity, in
order to, develop graphic for tourism souvenir and to evaluate the tourist satisfaction
towards the graphic for tourism souvenir of Ranong Province. The tool of this study is
questionnaires to investigate the Ronong province’s identity, in order to find the tourist’s
interests for the graphic. The graphic prototype is developed according to the interests of
the tourists as follow, the illustration style is simple shows activities of tourists at the
tourist destinations. The color tone is bright, shows the good memory in Ranong Province.
The result of satisfaction towards graphic for the souvenir, evaluated by 100 tourists, are as
follow; Level 4 are; the aesthetic and attractiveness 60% . Level 5 represent Ranong’s

Identity well 50% and Level 4 affect the buying decision 50%.

Keywords : Satisfaction, souvenir, tourism, graphic, Ranong Province
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Abstract

The objective of this research was to design media for public relations on waste
management in the project. Academic Service of Khlong Yong Community Nakhon Pathom
Province Currently, there are many forms of public relations. The pattern used Therefore,
the researcher has chosen to present a different approach to the design of public relations
media. From the original media, taking into account the usage that must reach new target
groups as much as possible, both online and offline channels.

The results showed that working with community involvement will be able to
design PR materials that are most relevant to their needs. The researcher has used the
theory and design principles for transferring the model. Public relations media to bring to
the community to choose from 4 formats in each type of public relations media, to be
used in the project by answering the questionnaire after visualizing the selected design
which the result has been able to form a model that will be used more clearly. It can be
concluded that most of the selected the questionnaire represent passion for beautiful of
illustrations, easy to understand, complete information clear, font explain in detail
interesting project. The results obtained make it possible to choose a model that will be

used in practice that meets the needs more.

Keywords : public relations media, graphics and multimedia, online, offline
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