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Abstract

The cultural assimilation of Thai-Chinese people has a long-standing history;
however, the transmission of complex deity and ancestor worship rituals is currently
facing challenges among the younger generation. These challenges stem from urban living
space constraints and a lack of knowledge transfer, even though the new generation
continues to hold faith and seek spiritual anchors. This research aims to design and
develop the physical appearance of a ready-made Chinese worship set that aligns with
the preferences and needs of Generation Z. Employing a creative research methodology,
the study surveyed the requirements of 51 Thai-Chinese Generation Z individuals in
Bangkok via questionnaires. The collected data was analyzed to establish design
guidelines, leading to the creation of three prototypes utilizing different materials.
Subsequently, an in-depth evaluation was conducted with three qualitative participants,
alongside experts in product design and Chinese culture, to systematically refine the
prototypes based on their feedback. The findings reveal that the prototype combining
ceramic and wood materials successfully addressed the demand for a contemporary and
eco-friendly design. Furthermore, the design features a vertical storage capability to
optimize space utilization and incorporates authentic auspicious colors and patterns to
ensure cultural accuracy. In conclusion, this research demonstrates that adapting the
design of ritual equipment to suit modern lifestyles lowers the barriers to traditional
practices, enhances commercial business opportunities, and serves as a vital mechanism

in encouraging the youth to sustainably preserve Thai-Chinese cultural values.

Keywords: Product Design, Thai-Chinese, Generation Z, Cultural Design, Worship Set
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