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Abstract

This research aimed to develop a souvenir logo for Pintu Gerbang Melayu, Ban
Nam Sai Mosque, Pattani Province. The research methodology involved collecting data
through focus group discussions, practical logo development, and questionnaires. The
research targeted relevant stakeholders, including the Pintu Gerbang Melayu, Ban Nam
Sai Mosque, Yala Province operational committee, logo design experts, and tourists
visiting Pintu Gerbang Melayu, Ban Nam Sai Mosque, Pattani Province. Data from the
focus group discussions and practical logo development were analyzed for content and
descriptively written to provide the rationale for the logo concept and design. Data from
the questionnaires were processed using statistical software to determine frequency and
percentage values. The research results indicate that the development of a souvenir
logo for Pintu Gerbang Melayu, Ban Nam Sai Mosque, Pattani Province should be a
graphic image modeled after the Perahu Petalasakti Sriwangsa boat, with a color scheme
of black and gold, and Arabic or Malay script. The Islamic calendar year should be
included, emphasizing a blended personality that combines cultural, religious, and
artistic dimensions. It should represent a boat with an interesting history, signifying Malay
Islamic identity, and be exquisitely beautiful and spectacular, evoking a sense of artistry.
The research found that Logo Type 1, which depicts the bow of the Perahu Petalasakti
Sriwangsa, was the most preferred by tourists, with a satisfaction rate of 52.00%. Tourists'
opinions on the types of souvenirs they would like to purchase were keychains,

umbrellas, and T-shirts, accounting for 23.16%, 20.50%, and 17.419%, respectively.

Keywords: Logo, Souvenir, Pintu Gerbang Melayu, Ban Nam Sai Mosque
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1671 gUuuvvosHAndueii sednnnull
Wasuanduaiuuiamsssuseiugs Tug
duenidutmusssuusedriu Wesangnin

a1u1501919 409918 (Tharaporn, 2019)
Famelimdnnisgniraulandniasives
fszanfianunsathunldludinusesrTu
denAd0sUIud TR g AnuilTudn
PINULALANA19TUS18aEL88n A LYY
NATeRUNERTus Audvesfisean
Mamsvie i saguvuianadsaursy
wavnnenivig) nganne lngndn s
yeafiszandifann laun Wundn wiath
n3wid 1@ o8n wagnuan (Somsaruay,
Somsaruay and Sueaseenak, 2024)
2813l5AA3 HARINA1Y LANFIIRINUNA
NI TunanSaiisEandssanves
197 41NN319890 ANIUITENITWAUN
nAnS 9097 528N nd e uilos
nzee Saninawan nendnsusivesd
seAniivauloun nsou nmdiszan was
wliwanAngléu (Chailor & Songpra, 2017)
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