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Abstract

The objective of the womenswear branding innovation for the social elite
consumer target group deriving from the accessories industry is to find guidelines for
designing creative clothing as well as to find ways to create their brand. This is a
combined-methods research incorporating both quantitative and qualitative research
along with the process of developing innovative materials and creative fashion designs.
Having studied the theories of metal recycling and processing, costume design, and
product consumption behavior of the social elite target group, the researcher has
gathered data using the in-depth-interview technique and questionnaires created and
developed by the researcher. The data was collected from a sample group of 15
consumers, and the researcher gathered information on consumer clothing through the
use of the paper doll data set process in order to analyze the element of clothing to
be employed in the creative design process while experimenting with techniques and
decorative details. The findings of the research are 1) Innovative development of
recycled metal materials for fashion design work is suitable for knitting techniques using
metal yarn mixed with knitting yarn. 2) Guidelines for designing creative clothing for the
social elite target group are suitable for clothing meant for social occasions (party-wear)
in a contemporary style under the concept of post-minimalism art featuring a straight
sithouette, I-line and A-line styles with metallic color group. 3) Guidelines for creating a
brand are for the B+ level market. 4) With regard to a form of clothing design that
provides structure to specific parts with details of embellished knitting, creative
experiments with techniques and decorative details find that stocking stitch, stocking
stitch and holes, and leaf and button holes combined with the use of mixed metal
threads and metallic yarn are suitable to be applied in developing the design of

women’s clothing for social occasions (party-wear).

Keywords : Post-Minimalism, Recycle Metal, Fashion, Innovation, Social Elite
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LavaunuLaa an 40% (Stocking
(0.12 adLung) Stitch)

o o

w1 : {338 91301 1aERdnA (2566)

b

MnMInaaemuIauauiRfld 1) s
dnananglulinaunisdnadudessian Tng
(Leaf & Button holes) danuwuzaanu
amaievesiuldasuivale Button holes
duddduans vl ununaasdndan
@1u1508n nala Linanangluladeaie
anlsf manzdunsilulslunusenuuud
FasnsseaziBunviedadiuiivuenieny
Jugnds (Feminine) 2) nstinainateadion
ﬁqmaumﬁﬁﬂﬁmg (Stocking Stitch & Holes)
Tanwugaaenuwmaianig Cutout lagdl
msinaduduresiunsinuuuainaiaien
Aq ey lilmumsuuazidulanes 2 vind
audameuuazdeluivavesaniignuaniii
FuAUs WILNE A UIIUBBNLUUT A B9n1S
Ul dvdawdalasanizan 3) n1sdn
amaneafionna (Stocking Stitch) lunnsén
wuuitugulaifiaududeu vazdeatuns
unsnaveslrumsuuazidulansvinliiuiag
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Usinguesian linuandfaluswas 39
winnzdunsilldlususenuuuiideanis
\UALHEANLYATRDINTT

dsluazanusena

InMsvaassdninfiiielansuay
Tanenanlane wuimsdndnneelanzuas
Tansnaulany ilddunuamsosndesu
FugUld Sevunvestanlangiigivernanlily
N15NARDIATIRA 1 WazATet 2 muaFy
winzdunsi v g lusuesnuuudidesnis
asnalaseasrans e luuseneuiunisivia
wostuihugiilutudinvonaioussne
saziierfunisldimadadning waolans
wisngiunsitlunueenuuulussiusenau
YOUATBILAINETUYDN WiDlT A SRS
pudndusingg fldauauiivesdifiaiiy
NINT LY
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i fanlanedaadlinnulusauass
vmtnun laidunissungdanld e
Wiguiisufunismeassdniing saaelans
saduduly nuinsidenltvinveaduled
wam’amiaaﬂLLUUm'%lamm'amwmqama
19y nsidenidulunennou Ldulaseeu
duledalaa waziduloduasiesigidnd uq
wingdunsthlUlddwiunisesnuuuaies

LmeaﬂaaLaﬂ%"uQ@%fau wadilevndulenn
fnsaufuidulansianesunnazaunuiad
wuindandlianudaveuuasiiminu 8n
wadsdanalud esvesnsIiEiunanndves
Tangiigauauluduidulevidasaquaznis
Fonamanaiiievanldsnludndiufidesnis
auazBun paluse viieduilae wiolu
UsznaumseeniuuAsasussnednae

KNITTING EXPERIMENT

STOCKING STITCM PATTERN
MY T TN

STOOONG STITCH & MOLES PATTERN

STOCKNG STITOM RASI PATTERN

- - - - 3 : |
T H
.

A bt o A o

SCULFTURE : SHAPE - FORM

l 9

* .
&
11 e
o ©®

JUN 2 Jupunsveaesduiuwuumemaianstinilngs (Knitting) WagnsdulaleesTud

PATTERN : BASKC - EXPRRIMEINT
INFINITY & 2ERO WASTE

|
- G
=l s

FINESHING | METALLICS COLOURS
ROUGH TEXTURE / SEE THROUGH

fare

2
U v

(Draping)
01 : {398 301 WEndna (2566)

o
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MATERIALS : SUNTRETIC METALLIC KNITTING

PROTOTYPE FITTING

F r f 4

EXPERIMENT PATTERN & DRAPING

"“w..

gy,

N

Cura sven

sn ponvESTER

LOOK 1

JUT 3 fiRIWIN1508NLUUNARBITUAULUY (Prototype) MBENAULAYHITS
w1 : {398 391 Endna (2566)

PROTOTYPE FITTING

anxltﬂlrn

MATERIALS :

EXPERIMENT PATTERN & DRAPING

LOOK 2

JUN 4 Wnnsesnuuunaaesuduluy (Prototype) MginAuLAZRNITY
01 : {398 391 WEndna (2566)
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PROTOTYPE FITTING
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jorle =2 fov b
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EXPERIMENT PATTERN & DRAPING

:
:

LOOK 3

3UN 5 finnnseenuuunnaesiuiuLuy (Prototype) MuRAIULAZRNDTS
w1 : {398 391 lEndna (2566)

PROTOTYPE FITTING
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LOCK 4
JUN 6 WwunIeenLuUNARBIYUAULUY (Prototype) mgrnAuLAZRNTTY
= Y a o £
1 : 33 21501 laiBadng (2566)
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(Knitting), IAsisl (Crochet) LLasms"ﬁugU (Forming) Buduwadans sensmaasdliidulany
sududuledanseiiioRmuuinnssunisesnuuuguuuuiedssussnsansluguiuuney
w3lns13 (Contemporary Style) Aadeldimuiniseenuuuaing (Sketch) filasesnaemss -
Line way A-Line tneddnwuelomuiinainvats 019 1niven Ua?iqu AL Lasadgy
nseluse Weudaimasulva mansndu nansnemmsinszuenivey

SKETCH DESIGN : NUANCED METALLICS COLLECTION

A MUST SILHOUETTE

BUSTIER ' ‘ \

BODY SUIT JACKET

HOT PANT

MINI DRLSS

TUBE DRESS

WRAP SKIRT TROUSER

NUANCED METALLICS COLLECTION FINAL SKETCH

E‘U‘ﬁ 7 NUANCED METALLICS COLLECTION FINAL SKETCH
fiun : 3de 915 Tadndnd (2566)
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NUANCED METALLICS COLLECTION

JUN 8 nanuARAAATUALLUY
W1 : {398 391 WEndna (2566)

anUseNa
ASvatul et mansenuid
vInsiedandon nmyudsunisliiand
mﬁaﬁw‘%as‘maigﬂﬁwmﬁﬁuma&ma%ﬁaaﬁﬁ
Tngnrsuiaelanss liAauInauInoganli

N AUTElETUN UL UIAALALASTTUIUNNST
AS9ETSAM N TUBALAIND MIEmANATARAY
(Knitting), lasw# (Crochet) wagn15duaiusy

Y
£

(Drape Forming) wdulanziaUsznauldon

v

\WATBALAeNY Weadayadi it uTanmaeis
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10ans¥Inveandnsiae (Product Life Cycle)
ABI32UTINI1TTLATIZVAUTTOULNI190 U
Asuandenveswaniog mstansuniivaneny
nsanNansznusied wandenlunnyleves
29958 nveandnsuel §aurn199unY
nAnSuI n15eankuy nsedn nsululy
wazn1viatenainisidiase aaue funis
Ansvitadediudu Wy Fununszuiums
AR N1TAIVANANNTNLAZNITNAIN
SnitadsannndostunurAanisudly
Hoyiswvdslanzangramvnssuiedonsesiy
1098010 Tonaz WU S Lazins og
UsgdUumannA (93d n1sumvw) (2564) 7
naMfwwIAaT fin15U13UuUULATYEAa
myudeunld fausiniseonuuy deduns
WAUINEAA 9T kazNIzUINNITHER 1A8NnIs
genuuveEedaiiy (Sustainable Design) Ju
nseenuuumsannsindsnuildudavun
Tlitieeiigauazdeiedswandon Tned
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nawuLaznsiinvenduviedanmieldlv
desian 92ufenszuIunisi arusat
ndvuuusguiduinaAulvdle Wenlesdu
miAdelaveludaatud dldiemdnns
fananunian eliAnusslovigegaiu
usBNLUUINTUIATB LAY
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anfanlanzuussy Saadayaruiindean
N19LABN AIAINE1IVOT 51U T9a719UAY
wag@a3 astyuTe (2564) nsunauanlglvl
ieringarndunumslunsivezundy
w3od aveaft LildudInAndududilnii
41115080018 WAL YYD IITNANTIUNIS
uilnelidnas Bnvsdsrelmiinsndnuallag
duaduuaziannanuiliofltmadanwzidi
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smaunauli g uauddn vl dayadu
UIRNTINNTOBNLULLAS BIUAINBARI T
ldlaaswavnaulanglulonianisaiuldves
naugustnadmvuneg nauledieadan (Social
Elite) F9dnoglungumomasznaiidgiug
$1990 udugfislgsfvduduazenindass
faruauleswiannszuaundyu daonns
NALHALIULUUNSUASN8 Y8R LT T BY
wyogailienanual vauziAeIfudineianis
lamué’ﬂ%yuﬁimLc»iul,ﬁ"alﬁmﬁmmwums
LmeaLLa Inflouazauvoaiuma (Vintage)
fivenn S Fanquidimnewarisng
Aanssudlésuidyviedeadisananudny
nuhiidassdegiane wardillaialadns
vieaflwineussmaiivgus Snitadiefnniu
TUUNIN Fadamalyindudoanisues
naudmangludeadan (Social Elite) 1in
Fondendndusinarauuiidanulaniiu
ondnwallimiioulas uafidladsnmnin
Huvdndautdudmiendnfasindniuasd
FIAES INMLEANTUAMANLAZAUR
wela nauiuslnameaEtseonineludsiiagld
Fuin

JoLEUBLULINNNTTIVY

1. MENAISANUIANTTUAITOBNUUUAIE
Aavzgandsddueadasl (Post-Minimalism)
naunaunsIfinadadnia (Knitting), lAsiA
(Crochet) LLazmﬁusﬁugu (Drape Forming)
Fanunsaadreusstusalaldinesnuuy
Wannutanssumslfmadanisinuas vty
FUNUINAVLWIAANIIAaUZAINN1TAN WYY
foya nsveans n1sad1sdunudusuy 3n

o
Y

Madsanansaddulovietagduuniamiie
a¥19fi A uarANIVAIN VAT BYDLTLLNT Y
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2. luAunueenkuy @1unsausvendly
wwiAnRaUzifiaroganuLazn1sNaaels
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