Design Echo Vol.5 No.1 January - June 2024

NN58319895ALATDILAINIYDDNITUNIAAD

fusunguilvanganTwuiion NuUIRARAULIBNENER

uunwns Flawaeana’, 935aWus wadta g’
L2 gryundunazdme nedvugiinad AugAaunssumans ponanssiminends

Email: nontapatloma@gmail.com’, aui.atthaphon@gmail.com?
Received: Apr 24, 2024
Revised: Jun 05, 2024
Accepted: Jun 18, 2024

unAnga

nsideiiiunsidedmannay SigUszasdiiio (1) AnwrsUiuunisusenieves
nudmneandisuisalulonmanisliaeseenauisdiaes (2) AnviunAsAausdandd (3)
ponuUUASsasIARealandudeiuaziedosmed miunguithmnewuidsalulonianisldaes
ponsuAsdassnsuAndauyBsaudd naann1sidewuin (1) ngudmnewuieausine
fenedaausinediflassaendudnumeima Wogudanla 14 Adfuinde uasiingld
aInaNEINNSIREIRUTENOUAM (2) winAndfyvesialufiad assdranufaUzdanulii fe
nsadenudn wazarsmn Indutaglunasu lneidemvesmanuini eadestudaialuly
F3nUszariu dnisuanduvesdeiigsssunmiunsdnesdUssneui fidnuasdousiuiy (3)
nsrUINNITORNLULAS 9ATIAABALART WA Mnsfamuaun wLTITuaala MsiaTed
iy uwagldosduszneunmsooniuuainuumenisaisassananuesiatiu leun nsld
dewadluTinuszdriu anudufauzuuunmsdauy waznnsdeuiuiuvesinunuszgndliiiie
afrsassdreaianduidofuaziaioudsnie S1uau 5 ya Tasdinsounisdnw Idun n1sdnw
naudmuneasnswuiealuwadmiansauvmuviuns uaznsfnynanuresfatuluiuifnfaly
Beanuddrlldussdumalannmsussgndlidmedufinusy s funldaiassinanuainy

AdnAey : wulllua, AaULBeEulif, LATousianIganuNEIad

9N 12



ssansalsdionln UA 5 auuf 1 unsiAu - Daueu 2567

The Creation of Party-Casual Wear for Zennial Women:

A Concept Based on Trompe-L’oeil Art
Nontapat Seesorossakul!, Atthaphon Ponglawhapun?

L2 Fashion and Textile Design, Department of Creative Arts, Faculty of Fine and Applied Arts,
Chulalongkorn University

Email: nontapatloma@gmail.com’, aui.atthaphon@gmail.com?
Received: Apr 24, 2024
Revised: Jun 05, 2024
Accepted: Jun 18, 2024

Abstract

This research employs a mix-method research process. The research aims to (1)
study Zennial women’s dressing styles for party-casual wear occasions, (2) explore the
trompe-l'oeil art concept, and (3) design a womenswear fashion collection using the
trompe-Uoeil art concept. Findings reveal that (1) Zennials prefer loose silhouettes with
vivid colors, sleek materials, and textile pattern designs composed of pictures, (2) the
trompe-l"oeil art concept emphasizes creating depth and illusions in two-dimensional
pieces, often depicting mundane objects in complex compositions, and (3) the fashion
collection’s design process incorporates the development of inspiration, trend analysis, and
trompe-Uoeil art elements, using mundane objects for collage and layering. This process
results in five distinctive fashion looks through digital print techniques. The research scope
includes the study of Zennial women in the Bangkok urban area, and the study of the
trompe-Uoeil art concept focuses on artists who use mundane objects as inspirations and

art mediums.

Keywords : zennials, trompe-l’oeil, party-casualwear
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