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Abstract

This article of the supporting documents for the course structure of Category 3
Entrepreneurship Jewelry Marketing Management.Understand the principles of spatial design
About the Basic Conceptual of Jewelry Interior design to create ideas to form the application
process. Conveys a design that is meaningful to match the planning of Jewelry Industry
Business Shop Spaces in Thailand.

Basic Space Design Concepts of Jewelry Industry Business Shop It is important to
consider before designing interior spaces for functional stores that create indoor atmospheric
environments mainly affecting consumer behavior and Proportion of Space Design that is
beneficial to trade from creative planning of interior design with quality conveying the beauty
of form, layout and psychology in shop interior design.

Factors in Space Design Concepts is 1).Target group factor together with Flexibility
Development, Elaboration Quality and 2). Trade area factors together with Originality Different

Idea, Fluency for Associational Fluency of Area and Expressional Fluency of Area

Keywords : Design Spaces, Business Shop, Jewelry Industry Business, Retail Design
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ARTIFICIAL LIGHTING
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Planning Hardcover.
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