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Abstract

The objective of this research was to design media for public relations on waste
management in the project. Academic Service of Khlong Yong Community Nakhon Pathom
Province Currently, there are many forms of public relations. The pattern used Therefore,
the researcher has chosen to present a different approach to the design of public relations
media. From the original media, taking into account the usage that must reach new target
groups as much as possible, both online and offline channels.

The results showed that working with community involvement will be able to
design PR materials that are most relevant to their needs. The researcher has used the
theory and design principles for transferring the model. Public relations media to bring to
the community to choose from 4 formats in each type of public relations media, to be
used in the project by answering the questionnaire after visualizing the selected design
which the result has been able to form a model that will be used more clearly. It can be
concluded that most of the selected the questionnaire represent passion for beautiful of
illustrations, easy to understand, complete information clear, font explain in detail
interesting project. The results obtained make it possible to choose a model that will be

used in practice that meets the needs more.

Keywords : public relations media, graphics and multimedia, online, offline
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