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Abstract

Research on Packaging design for Thai perfume the objective is 1) to study and
design packaging of Thai fragrances. 2) To assess the satisfaction of consumers towards
the packaging of Thai fragrances. According to the study, In the past, Thai perfumery
was popular as a cosmetic product and used as an herbal medicine in the treatment of
diseases and after Western culture has been introduced. Therefore, the popularity of
synthetic fragrances is increasing because there are a variety of and contained in a
beautiful perfume bottle Used to look luxurious and modern. The researcher had
concept in packaging design of Thai fragrances to create appearance, modernity and
create value. The researcher has designed the packaging of Thai fragrances under the
brand name PINPAKA. all have 5 structures and 3 graphics included rose, lavender,
jasmine. The structures consisting of Scented stick packaging, Scented Candle
Packaging, Essential oil packaging, Potpourri packaging, Box Set packaging which has
been evaluated by experts and the general population of 100 people found that
psychological responses were brand awareness, memory, satisfaction at the highest
level (X = 4.81) while the standard deviation (S.D. = 0.46) was the least. The emotional
responses were the satisfaction with the product image and the brand (symbol), the
satisfaction was at a high level (X = 4.30), the standard deviation (S.D. = 0.64) was

overall considered the highest.

Keywords : Packaging design, Thai perfume
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