Journal of Chaiyaphum Review Vol. 8 No. 1 [January - April 2025] = JCR_
gt

nsnandmsugsialiidedesssausyudinelduuianasegiauisdy
nIAANYN : 53NV YNNUIUUITULUANFUNWUAIUAT
MARKETING FOR JEWELRY RENTAL BUSINESS UNDER SHARING ECONOMY
CONCEPT: A CASE STUDY OF SOME JEWELRY BUSINESSES IN BANGKOK

WE naIey

Manaswee Klahan

w1 laaudsday

Deja Lojnsirisilp

MaNgRsUIMsIINvMUgn Imendeimnaluladasy

Master of Business Administration, Siam Technology College
E-mail : 62008243002@siamtechno.ac.th

Fuiifuunaana (Received) : 22 4513 2568

Fuiuflvunanna (Revised) : 20 nuas 2568

Fufineusuunarm (Accepted) : 21 nunWLS 2568

UNANELD

moUszasdiiie 1) AnwianuAnmivvesiuszneunisnsdifinyuay

[

unAAdel
dmannuAnfiuresgnAisaiumsnaingsialiiiueiessedusyud 2) ielausuun
yanmsUFulssnsmanalifsenountsgsianadifinu meiseiidumsisonauis n1eide
FaU3unas Useanns lawn gnAnvesgusznaunis 4 wia 91w 320 aw ilunisideniuy
191229 MATeLTenunm fliteyadadny Ioin fusznounis 4 uvs dnnu 4 au in3esdled
#5330 Ao wuvasunauazuuudunwaliuuiilassaine afninszvideyaldun Aade
$ovay drudsauumnasgiu ussmsinmgidaien

NaN15IENUIN

v S

Lmseamdmiugsnaliiiiasesseaudyudl wud lemanisgshiadmiumsiv

o

wasesUszaulululaas \Wunseevaussanudesnisvesgndudidudunsiiiusels

'
Y A a

liiugsfausisesdinisdnnisaaialinuizay wu fesdinsdnmauniignlagnan 1013

Y Y

AmuasiaAngmigan ddeanidrgnenldiienisinse dnsduasulignadndula

wonINUURBNITIUSNIAIeTunauNasmnkazfednlvdvang uiielignaiule

~ 139 ~


mailto:62008243002@siamtechno.ac.th

_JCR sansdugfivinssed Ui 8 atudl 1 [unsipu-uwieu 2568]

STy

AuAAWIUYBIgnAdu g nu I feudslalduinsgnaiesseiudyus Tnefinnsan
JUAVKIN AB ANUNEAAUI TRIEIUIAIUTIAT ANUYDIMNTATIVIUIY FuNITHUETY
nsmane Funneu futuneunisliuinig uasiundng dsedng

2 uumslunsufudgaimsnanndmiugsianislidiaiesssduazulsin gnanlsl
Uszasadnsiernuninanuiosnnianmideietudeyadiuyanaisasannislinin
wasndessindeidunsdiusaiugusznounis

o o o a

AdARY: N139AIATINALIYILATEUSEAY; ddulszaun1snane; §3NUIMT

ADSTRACT

This research purposes were 1) to study the opinions of case study
entrepreneurs and survey the opinions of customers regarding the marketing of
jewelry rental business; and 2) to propose guidelines for improving marketing for case
study entrepreneurs. This research was the mixed-methods research. For quantitative
research, the population was the customers of 4 entrepreneurs; the sample group
was 320 customers, purposive selection. For qualitative research, the key informants
were the 4 entrepreneurs, 4 people. The research instruments were the
questionnaires and the structured interviews form. The data analysis statistics were
the mean, percentage, standard deviation, and content analysis.

The research findings were:

1.The marketing for jewelry rental business found that the business
opportunity for jewelry rental was very possible; because it was the response to
customer needs and also increases income for the business, but the market must be
managed appropriately, such as providing products that customers like, setting
appropriate rental prices, providing channels for customers to contact, and
promoting customers to make decisions; in addition, the service must be provided in
a convenient manner and evidence must be provided to assure customers; most
customers' opinions found that they intended to use the jewelry rental service by
considering the product aspect first, followed by the price aspect, the place
(distribution channels) aspect, the promotion aspect, the people (staff) aspect, the
process (service procedures) aspect, and the physical evidence aspect, respectively.

2.The approach to improving marketing for jewelry rental business concluded

that customers do not want to contact through employees due to concerns about
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personal information. Therefore, the use of employees should be reduced and a
personal contact channel should be opened with the entrepreneurs directly.

Keywords : jewelry rental business marketing; marketing mix; service business
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