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Environmental concerns

Include in Analyze government
Company’s regulatory trendes
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objectives

I

Analyze relevant Analyze
consumer attitude competitor
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=

Forecast impact of environmental trends
on relevant product and markets

Incorporate.into strategic
marketing plan

Take an assertive approach
Modify current product/ markets
introduce new products / markets

Integrate with all organizational elements

f‘lm : McDaniel, S. W., & Rylander, D. H. (1993). Strategic green marketing. Journal of Consumer

Marketing, 10(3), p. 7.
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msuﬂqnajuﬁu‘s‘inmm Roper/S.C. Johnson Segmentation

Maslow (1954) Roper (1990)

W Upper Level Needs
> TRUE-BLUE GREENS

Opinion leaders/Trend setters/Executives,

SELF-ACTUALIZATION
Self-fulfiliment, Enriching Experience J

Professionals/Proregulation

\ -
EGO NEEDS » GREENBACK GREENS
Prestige, Status, Accomplishment Intellectually concerned / Not activists /
Busy lifestyle / Up-and-coming
\ »
BELONGINGNESS SPROUTS
Love, Friendship, Acceptance by others Key swing group / Not certain whether

to vote environment or economy

SAFETY ) > GROUSERS
Security, Shelter, Protection ‘ Object to higher price / Blame others
for mess / Lots of excuses for
noninvolvement / Consider themselves
mainstream
p! » BASIC BROWNS

PHYSIOLOGICAL

Least enviro-active group / Most socially
Water, Food, Sleep

and economically disadvantaged group

Lower Level Needs

ﬁm : Adapted from Coddington, W. (1998). Environmental marketing: Positive strategies for reaching
the green consumer. New York: McGraw-Hill, p. 87. uag Solomon, M. R. (2004). Consumer
behavior: Buying, having and being (6™ ed.). Upper Saddle River, NJ: Prentice Hall, p. 126.
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UHUAT 3 yussNAUARULDSIATENOIAYY (Unidimensionalist View of Attitude)

Beliefs Attitude

=

(Cognition) (Affect)

=

Intentions Behaviors

=)

(Conation) (Conation)

i : Lutz, R. J. (1991). The role of attitude theory in marketing. In H. H. Kassarjian, & T.S. Robertson

(Eds.), Perspectives in consumer behavior (4th ed.). Englewood Cliffs, NJ: Prentice Hall, p. 320.
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