sansliinAfANEns UA 33 auuit 2 2558 ArudinAmacs swhaonsoiumanends.. 121

msiUASUN1SA0a1SN1SNAAULLOAUNISIAZVANAISLLWY
vavnrgolng
The Exposure of Marketing Communication on Thai Women’s
Breast Milk Substitutes Behavior
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Abstract

Marketing communication is a tool in which baby
formula industry uses to promote its products. The
objectives of this study were to explore baby formula
marketing communication exposure among Thai women
and their associations with baby formula-related myth,
their attitudes, and their formula feeding behaviors.
Self-administered questionnaires were provided for data
collecting from 865 Thai females at reproductive age
in four provinces of Thailand. The study used logistic
regression analysis to identify any associations.

The study found that baby formula industry used
various marketing communication such as advertisement,
direct marketing, and personnel selling, and there
are associations between baby formula marketing
communication, baby formula-related myth, Thai women’s
attitudes and formula uses. Furthermore, the samples
that were frequently exposed to baby formula marketing
communication strategies were aware of reality of
formula 1.4 time less than those who were hardly or
non-exposed, and women who had positive attitude
towards baby formula marketing communication used
formula 2.3 time higher than those who had negative
attitude. This study concludes that baby formula marketing
communication used by the industry created myth in
order to mislead Thai women. Therefore, government
or related agencies should seriously develop the law to
control babies’ formula marketing communication in
order to protect the health of mother and infant.
Keywords: marketing communication, myth, attitude,
baby formula behavior, Thai women
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