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Abstract

T his research examines the use of semiotics in the film The Menu, directed by Mark Mylod. The
study aims to analyze and interpret the hidden semiotics within the film, particularly its reflection on social and
cultural issues through various elements such as food, settings, and characters. The film employs the menu as
a symbolic medium to communicate narratives related to class distinctions, power dynamics, and consumption,
as portrayed through the main character, Chef Julian Slowik, who embodies authority and control over the
situation and the lives of the guests. This qualitative research utilizes documentary analysis, incorporating
theoretical frameworks in semiotics, film language, and psychoanalysis to explain and interpret the hidden
meanings within the film. Additionally, focus group discussions with experts were conducted to provide in-depth
analysis of the semiotics embedded in the film. The findings reveal a strong connection between the film and
societal issues, particularly those related to consumer culture, class segregation, and power dynamics.
Furthermore, the study highlights the role of cinematic techniques in reinforcing the hidden semiotics. As a

result, the research introduces the SAID Model, a novel tool for analyzing semiotics in film.
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