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Abstract

The objectives of this study are to explore the presentation formats of advertisement and
promotional content on news organizations’ online platforms, and to examine news organizations’ policies and
guidelines in presenting content derived from ad and publicity expenditures. The study’s analytical framework
consists of 4 groups of concepts: journalism code of conducts, the types of online advertisement and
promotional content, transparency in journalism and sponsorship transparency, and media governance and
media quality management. Mixed-method research methodology is used to collect and analyze data, which
are: content analysis of online content from 6 sampled news organizations, in-depth interviews, and focus group
interviews with informants from news organizations, agencies, professional organizations, and advertisers. The
findings show that advertisement and promotional content was accountable for 19.34% of the entire sampled
content, with economics and business being the most featured content. Moreover, 73.16%, or nearly 3 in 4, of
ad and promotional content are not explicitly labelled as such. Secondly, news organizations tried to establish
internal administrative systems to ensure editorial independence from interference of ad and publicity
expenditures. Nonetheless, they tend to allow ad and promotional content to be presented without label in
exchange for ad revenue — given that the content have been verified as facts, despite admitting such practices
do not follow journalism transparency principles. Thirdly, factors shaping news organizations’ policies concermning
ad and promotional content are: (1) the level of transparency in managing ad and publicity expenditures,
(2) business conditions that interfere with editorial independence, (3) imbalanced negotiation power between
news organizations and advertisers, (4) online platform providers’ ambiguous content division, and (5) polarized

political contexts wherein audience disregard news transparency.
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Advertisement, Media Quality Management
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