NsansdinAmaas UA 41 aUUA 3 1GouAusngu- SUNAU 2566

11g1AfvadlaEIaIIsIasiAsasnullliueanaged

NGNSUNLLAZYNU
9 U U

TunFuumenu: 10 Squieu 2565 / Tuiudlouneny: 23 Uns1Au 2566/ Tuineuiuunani: 31 faiay 2566

wiyy Juariaunsal

UNANYD

n slawaneimskariasesnyliiveanssediinasenisuslane msveain n1sAnwld

@

npUsrasAiioinsziilonilavaneimisuazinsesnulifiveanssed 1935n1533etenans Anden

g1nsuazinsednuliifiueaneseanildiuwiinisnain nausznaunts 918la wagilsge 91uiu 4 dudn

(%

MNFEUALLAETIUTINLEBAYRY 4 #51EUAT nlaln AauddieunsnIAN-TueIeY W.A.2564 WAy

=

v
o

gYU AIUALPIBUNNTIAN W.A.2562 - 18U W.A.2564 nTulaTeiilemingldnseunwifnuneai
Han1sAnw MU WeARlavanes 4 asdud danguesniliu 7 Ussam Teun (1) msuilandusives

Aivedeuasidunidurevveuilan (2) mauslanrdudluragyinAanssusng o (3) dududnd

TagAunazansemsimdulsslosunesisnisuasauaisaiuey (4) dususlaaldvnmannds

q

Fudsgmugivenmsduld uarsamdvilousnsas (5) msuilaadumviliinensuaiuagaiuidny

f (6) Msuslarduriilindrvenanlula waz (7) nsuslaadumaseanuduiusnasenansaudfgy

v

vouuslaauazduilan werafwarfidunissmssderinnsafesiufmauidaduomsuaziesesiu

%
sl o

Liflueanegediiluiana lufu videledeugs duly mbsnuigitesiunsfinwinisiranisdinuiill

JavhndngnsvseaiionisiSeunisaeunsiviviude eiuvinvensdviviudeliundnivesely

Addny: 1ead, lawan, evsuaziesesnvlifiveanased, wwldn, enu

weyy IumSnunnsal WUse. (MATeUssnsuazdenm) wninerdeuiing, 2564; Email: nongnuchjin@mahidol.ac.th) Yaguu
I IUINITe115Y anUIATuUsTIINTaTdRN WINeNduuing
unaruiduduniaeyuiuusmnlasnidedes “msfiamunseaeiinefesivemnsuwasnaiodiud msuinuasie o

Hnudelnsvien wazgyy” Jelasusuussnayyuatduayuinddnnunewuatuayunsaiaadtuguan (@aa.)



50...

Journal of Communication Arts Vol. 41 No. 3 September - December 2023

Myth of Food and Non-Alcoholic Beverage Advertising in

Facebook and YouTube

Received: June 10, 2022 / Received in revised form: January 23, 2023 / Accepted: October 31, 2023

Nongnuch Jindarattanaporn

Abstract

F ood and non-alcoholic beverage advertising (ads.) impact on children’s diet. The objective
of this study was to analyze content of Food and non-alcoholic beverage ads. Documentary research was
conducted. High market share, operating results, revenue, and profit were criteria to select food and non-
alcoholic beverage. Four brands were included in this study. Advertisements of four brands were searched
through Facebook from July to September 2021 and YouTube from January 2019 to September 2021.
Myth concept was used to analyze the contents of ads. Findings of this study showed that myth of ads
from four products were classified into seven group: (1) celebrities who were famous for consumers
consumed these products; (2) consumption of these products when doing various activities; (3) these
products were consisted of good ingredient and nutrient which were benefits for health and beauty; (4)
these products appropriated for all gender and all age group, these products were side dishes, and the
flavor of these product liked real food ; (5) consumption of these products caused good emotion and
feeling; (6) consumers dared to express their hidden feelings when they ate these products; and (7)
consumption of products created a good relationship between the important person of the consumer
and the consumer. These myths disguisen the facts about these products which were foods and non-
alcoholic beverages high in sugar, fat or sodium. Therefore, educational organizations should use the results
of this study to develop a curriculum or a manual for teaching media literacy in order to increase media

literacy skills among Thai children.

Keywords: Myth, Advertising, Food and Non-Alcoholic Beverage, Facebook, Youtube
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AN599 1 FULUINISNANAYBIDIMTIN (Snacks)

No. Brand Company Market Shares, 2020 (%)

1 Lay's Frito-Lay Thailand Co Ltd 20.6
2 Taro PM Food Co Ltd 6.6
3 Tao Kae Noi TaoKaeNoi Food & Marketing Co Ltd 50
4 Koh-Kae Mae-Ruay Factory Co Ltd 4.6
5 Dozo Berli Jucker PCL 34

13n: Euromonitor International Database, June 2021 (L“?J'ﬁﬁayjmﬁai'uﬁ 5 Femm w.e.2564)

A5199 2 FEULUINSRAIRYBLATBIRLUSTLNUNERaY (Carbonates)

No. Brand Company Market Shares, 2020 (%)
1 Coca-Cola Coca-Cola (Thailand) Ltd 343
2 Pepsi Pepsi-Cola (Thai) Trading Co Ltd 20.5
3 Fanta Coca-Cola (Thailand) Ltd 17.3
4 Est Serm Suk PCL 8.5
5 Big Aje Thai Co Ltd 76

#311: Euromonitor International Database, January 2021 (L‘ﬁ'ﬂﬁﬁayjalﬂﬁuﬁ 5 @9AN W.A.2564)

AN5199 3 FULUINITNANATVBILAT BIRLUTEANT NS BUAY (Sweetened RTD Tea)

No. Brand Company Market Shares, 2020 (%)
1 Oishi Oishi Group PCL 47.5
2 Ichitan Ichitan Group PCL 20.7
3 Yen Yen Ichitan Group PCL 9.5
a4 Jub Jai Oishi Group PCL 54
5 Lipton Suntory PepsiCo Beverage (Thailand) Co Ltd 4.1

fi1n: Euromonitor Intemational Database, January 2021 (L‘?Jjﬁﬂ“ajauumﬁaiuﬁ 5 @9AL W.A.2564)
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Yoy 1NSLARRY S0 @)
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