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Abstract

The objectives of this research are to study: 1) clean food consuming determinants, and 2)
influences of such determinants on consumer’s behavioral intention. Using online survey, questionnaires were
employed to collect data from 400 participants, aged 22-40 years old, living in Bangkok. The findings showed
that all six consuming determinants, composed of attitude towards clean food, subjective norms, perceived
behavioral control, perceived price, trust, and availability, were important for consumer's behavioral intention.
In addition, for influences of these consuming determinants on consumer’s behavioral intention, the results
indicated that attitude towards clean food, perceived behavioral control, trust, and availability positively
influenced on consumer's behavioral intention while perceived price negatively influenced on consumer's

behavioral intention. Subjective norms did not have any influence on consumer's behavioral intention.
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