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Thanasin Chutintaranond

Abstract

T he objectives of this article aims at recommending university social responsibility’s
guideline for faculty of communication arts in advanced research university. A researcher selected
qualitative research methodology by using content analysis and depth interview. The results revealed
that the USR activities in advanced research university nowadays can separated into 4 groups which are
1) education communication 2) Integrated communication management 3) creative media and 4) media
literacy. Nevertheless, heath communication should be developed as one of the main activity in the
future. Moreover, to increase the unity, continuity and concrete productivity, all universities in research

connection should cooperate and set the goal together.
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