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Abstract

I n an era of high technology and advanced digital communication, which there are
almost no boundaries of time and space. “Media innovations” have delivered immense value and
virtual experiences to people through the human sensory system, especially for visual and auditory
experiences, such as meeting and hearing the voices of loved ones who have never returned. For the
virtual experiences of touch, smell, and taste; for example, feeling the warmth of the family's embrace
even though they are far apart in the world; it is still in the process of continuous research and
development. Therefore, this article aims to present a literature review on media innovation concepts
and media innovation advancements linked to virtual experiences through the human senses in the
dimension of happiness and benefit. Interesting examples of various media innovations were discussed
in each topic more clearly. The author believes that, with the good intentions in the continuous
development of media innovations together with the application of knowledge in various fields, people
in the digital age may soon be able to immerse themselves in virtual experiences from all senses as
they have experienced in the real world. The article begins with the definition of media innovation, the
value of innovative media and virtual experiences, the value of media innovation in terms of today's
immersive experiences... “sight and hearing”, media innovations and immersive experiences of the

future... “touch, smell and taste”, and ends with a conclusion.
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design of Huggy Pajama) Saadatian (2014) fifn34e
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umesiiin 59189 Cheok uag Karunanayaka (2018)
Wei, Cheok, khaiz Zhao (2013) wae Ranasinghe hag
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Input Device :
Sense hug
and convey
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Mom hugging a doll
embedded with sensors
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Waduanuidneugumsdala muglliunaniean

LYY
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Air Actuating Module :
i reproduce hugging
" feeling on child

Color Changing :
for parents to convey
expressions or mood to child

Child feels
Virtually Hugged

MWA 21: NNTIMVBITFUUNIADBUNBALELiau (virtually hugged) rugunsaluiniiveiy
#iu: Teh, et al. (2008)
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' (%
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Animated

FoodieFab \T blecloth

l

FoodieFab

Adutiananiiianfseuguuazanudiussud us
waneaseuainduiidesiiadessszyafivinglnaded
Tomasmsuusemuemsnsauntwsaumliuinin
FriuruAnvemnniE waueuLaRnuNanosy “de
871135” (Food Media) Fuluuinnssudenivaiida
Uszaumsaliedlewndauszaumsalnsiaviais U
nduw 1des Tunisfuuseniuemisaisyeslna
(telepresent dining) WUULAUAIINUNATITUAITLNIN
am%ﬂluﬂiam%’aﬁagjlﬂaﬁ’u
WnARAUFULULL NS SR BRI Tad WS
fumsUsEmueIMsAssezlnalaeilanalulad
aouiuneslilussuuilansoufduiudmalnaldvas
Uszainduda (multi-sensory experience) N1UN14
doyaudumesiilauazugys (bluethooth) 1w nds
Tanusulszmulauuunislna (teleport edible
message) FeiATBIUsER BB TIAR T SETILT NI
FoodieFab Faidutemmafiuywdannsaufdunius il
shummi'q@imwﬁr;jdqmsmmsaaaﬂLLuuﬁammﬁyu 9
hodadnualidansonsual (food messages) o1al38nle
Snfuemsviiafieuiioanwuulddionuies (self
designed exclusive food) asuuniinge @wsaidand
nau LLazﬁaﬂnamms"l,ﬂmumimimmiﬁﬂﬁ uANFNeAU
IEmuaudesns il deddsuunthaegnddluds

a £ @ U

sPUURdvaves Sullaieniuey Naznelviianalnly

o aa

mMsUseRugensAIvianivituasdduaenunung

v
o

F99DNUUU NIDUNIHNAUNBN LagENI0ANTAAINM

o50ulRase

e RaLeRAer aner s



sansdinArans UA 40 aUUA 2 Idouwnumau - &IKAU 2565..99

AW 26 - 27: (§) Tassasnaves Food Media wax (1) nalnueiasyssngennsuniaassd FoodieFab
#iun: Wei, Cheok, & Zhao (2013)
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Digital Taste Device
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Al 28: MsRnRseUnsalilennasssamANIunszualil (the electric taste experiment)

fiun: Cheok & Karunanayaka (2018)
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