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Abstract

T his academic article aims to present a view of public relations (PR) in Western Europe
in terms of its definitions, development, curriculums, and occupation. The elements of this
content were brought from 1) findings derived from content analysis with unit of analysis of PR
curriculums in Europe from 4 study portal websites; and 2) existing data & information from
books, research & academic articles, and news. The author hopes that this article will be a
starting point or an important base for academic and professional education in Global PR,
International PR, and Intercultural PR. In addition, it can be used as a basis for public relations

careers in Western Europe.
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msUsenduiusdugiude
(Media) #581in173 (Press)
P38 MIHLUNIV1IENS

IS

13.Media and PR

University of Leicester (UK), Brunel University London
(UK), Birmingham City University (UK), Sheffield Hallam
University (UK)

14.Press & PR Offices

Universitat Autdbnoma de Barcelona (Spain)

msUsendiusiugiuns
doansm91dud (Brand

Communication)

15. PR & Brand Communication

Leeds Beckett University (UK)

MsUsEdniusTuRiugng

(Business)

16.Business & PR

Liverpool John Moores University (UK)

mMsUsenduiusIuaiu

Y

AanTuNLAY (Events)

17 Events & PR

ISEG Business and Finance School (France), Galway

International Hotel School (Ireland)

nsUszndiusugfums
HoansuIavu (Mass

Communication)

18.Mass Communication with PR

Northumbria University (UK)

nsUsrndiusugfums
Usgndumudseminalssmne
Wiemsaeansluszaulan vie
msAoastL sy
(International PR or Global
Communication or Cross

cultural Communication)

19.International PR & Global

Communications Management

Cardiff University (UK), Liverpool John Moores University
(UK)

msUsenduniusiugiu

N5a5eEns Journalism)

20.Journalism & PR

Newcastle University (UK), DEKRA University of Applied

Sciences (Germany)

21.Global Journalism and PR

Coventry University (UK)

msUsendniusiugiu

FamsSHaus 2 Fansauly

22.Communication, PR, and the

Media

University of Gloucestershire (UK), Swansea University

(UK)

23 .Communication, Marketing, and

PR

EUROAULA, University College (Spain),

Universidade Catolica Portuguesa (Portugal)

24.PR, Advertising and Marketing

Goldsmith, University of London (UK), University of
Nicosia (Cyprus), University of Worcester (UK)

25.Corporate Communications,

Marketing and PR

University of Leeds (UK), University of Leeds (UK)

26.PR, Marketing, and Events

Queen Margaret University (UK)

27.PR, Media, and Marketing

Canterbury Christ Church (UK)
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5183 Yanangnsiny

WNINEIRY/ F01UW 8IANT

v A
mMsleenu €] NUNII

Usendunus Public Affair

28.Corporate Communication &

Robert Gordan University (UK),

29.Corporate Communication

FHWein der WKW (Austira), Erasmus University Rotterdam
(Netherlands)

30.Strategic Commmunication

Webster Vienna Private University (Austria)

31. Lobbying & Public Affairs (PR &

Political Communication)

Sup De Pub (France)

3 3vBeuiiszyluvdnges
MnMTlaneiidomudngmsussrdusius
TuglsUngTunn fdeunudn MSBeUNIsaouAIUNIg
UssnduiusluglsuneTuan wumsleuly 3 v

= v & a a 1Y)

A9 IV NRNITATUATUTTIFUNUS I N9y

¥
[

nsdeans uarividu 9 Muiuguuazdauddsy
sontsisulussdugau@nyinienisiseuniu
Usznduitug Tnsvanevdngmsisedviiuasy
vinwedunsuande n1sye msdaus nsidoy
sufamsusngialuderiiensdeans/Jssvduiug
FIDWAENANGATANITADUNG WY UWUIAA LA
wuudtassfun1sUszmduius/nsdeats uen
ponduneinivg) wSeuaiviieatuusmsdans
MAMINUNLNAY NS SHDaNs/maUssanduniug uag
finmsfniauaznsalfnwiunisussynduiug
YoUFUNAAINA1TILATIENI18T V100
wminedeluglsuneiunn wudl eunnuvmine dy
Tianudfiuivuietu “do (Media)” Tnewtiunis

=

Sounisasuludean Tdd1azdunisimsisiide

'
[ 44

Qiivieide asssuvesde wiednine1vesde wie
wiinsgitanisiiniude (Media Literacy) uonanil
F1fiAeafu “n15Usn1s8eLde9 (Reputation
Management)” §susngegluvarendngnsanvain
wuyinende Snvi “a3psssuuazasseusin” e
\uasessavideassenussaifdtumsussnduius
nsAnregsia videde gnussyliduseivddgyues
uniinende detndunndnuszniswilonuin o3

a @ - v o & '
LYINUNTADANT/NTUTEVAUNUTTZWINUTZLNA

(International PR/ Communication) imﬁﬂmmiéﬁu
Fausssusine 9 Ssusngegluifeuynmdngns 3
aenrdasiudimneuasdonuomdngnsiisesnislif
Yaudia/umdaudio/nul Uudinaiuisaeentuviieu
UssnduiuslusyaulanuazUszanuanuiuvainvany
Usenald uonannd Aeunnumiine dudsle
Aud Ay fusiedvinisdearssznineyana
(Interpersonal communication) msdeansiiteliiutin
Ta (Persuasive Communication) F2afis M3doa1smIs
n1skdles (Political Communication) msﬁ'amsqmmw
(Health Communication) 334893¥IANUAITUINT
3013 (Management) NM33ANLTINALNG (Strategic

Management) uagn15mann (Marketing) Tuvinues

'
U aa v A

Weniu Jyunednuidva delml wazimalulad gn

v
o

wisnidluliinasduludondngns lusedvvs
Vsuayn3 warUSayeyiln uenanntu VRENENGAT
Tnganzeg1ads nangaslulszimaansvernndng
195Un135U59991n03ANS/@010 WA TN 017 The
Chartered Institute of Public Relations (CIPR), The
Public Relations and Communications Association
(PRCA), The International Association of Business
Communicators (IABC) #19819L9U NaNgATU0
University of Arts London (UK), Cardiff University,
University of Bedfordshire ( UK) , Bournemouth
University (UK) 1ugiu
Tughuvosnseuluszaudsgansaiunis
Ussndauiusluglsunguan Tasiamzendeuszima

ATNNANIEVRINULDY UNANT NI URDAUSBUN I
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= & Y o o w I a aa Y 1%
nan sy dwsudtegiviiilaaeu glsuldasy

Wumnedunmunisiseunsaey lansil

Y09UsTNATY w3198 in15Souni1sasuLdy

A8 LU University of Nicosia ABalseun1w

M3 3 feerfiniUaaeuinunsussnduiusiuglsunsiunn uunaumnanIsseunsaou

918N13 AUINNTTHUNTEDY firagivniUngou
P NANEAIUNTS WUF MUV 6] Fundamentals of PR
Usznduius Principles of PR

Fundamentals of Strategic Cornmunication PR
PR Theory & Models

Advertising, PR, and JR

PR Models

PNYLAUNMTUTEV NS

Computer and Writing Skills for PR
Written Communication
PR labs about Guerrilla Campaigning and Viral Communication

PR & Self Representative in Media

M3AA NAENS UALNITUSTIANTS

£ @ I3
AFUTEVFTUNUS

PR Strategies & Management

Strategic PR

Crisis Commmunication & Issue Management
Event & Conference Management

PR Campaigns

PR Research

PR Campaign Development and Management

AFAS1 LaL/M3aUSINT

PrudRiusudiidwlad iy

Investor Relations

Media Relations

AFUTEBEURUS U TRUGITTY Y50

MsdeENsSYMINaUsTImA

International PR
Advertising and PR in Global Marketing and Communication Mix

International Relations & the Media

MsUsEALTUS AuNSPanavise

ASIAUA

Marketing PR
Brand PR

AsAFENIA UM SUSTNFUT LS

Cases in PR

MIUsTTEU LS ULleugEna ey

PR and Public Affairs

Vv o s g X
AFUTEVEUNUTNUNTABUT

PR and Lobbying

v o s A '
mMsUsydunus AuEe v

PR & Internet
PR & the New Media

IUFTIULALATIOIUTT

fuNsUsTIEUTUS

PR Ethics

FANeaiung finwgnsdeans

doans

Oral Communication Skills

Written Communication Skills

Writing for the Media

Effective Speaking & Presentation Technique
Video Production

Creating Digital Images

Presentation for Media Professionals
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318013 AUINNSISEUNTADUY

At Nlageu

FAwIndpuAude v pALINADN

fuNSHeans

Introduction to Communicationscapes
Introduction to Mediascapde
Communication & Media

Advertising, Media, & Branding

Global Mediascapes

News Culture: Critical Approaches to News

MIIATERaEAnH

Media Asset Management
Media Psychology

Media Measurement and Evaluation
Media Analysis

Media & Politics

Gender & Media

Sport Media

Media Planning

Media Research

Media, Law, Ethics, and Policy
Media Literacy

Vg nsdeans

Communication Theory

wAlulad dolval visefedaau

Digital Communication Strategies and Digital Media
Visual Communications for Digital and Offline Channels
Communication Technology

Social Media & Campaigning

Marketing, PR, & Social Me

New Media Messaging

Interactive Design for Social Media

AMIUSINTIANNTTaLAEN

Reputation and Relationship Management in the Digital Era
Corporate Reputation Management
Reputation & Perception Management

Online Reputation Management

msfeansnsiion Political Communication
Political Communication and Campaigning
Public Opinion Research

nsdeansiiudey Communication for Social Good

Mass Communication and Society

Media, Diversity, & Society

MsdeasAUTMUSIIN Nsdeans
syaulan MSeMIERENTIENING

Uz

Global Mediascapes

Global Communications Management
Global News Analysis

Global Media Practice

Digital Media & Culture

Global Strategic Communication Campaigns

Culture & Communication
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318013 AUINNSISEUNTADUY

At Nlageu

3UTITULALIIIVIUTIUAUNS .

Communication Ethics

ﬁaaﬁ . Ethics in the Media
. Mediia, Law, Ethics, and Policy
MTINE . Communication Research

mMsdeansiifeitauavaiuayy  »

NUUSTEURUS .

Persuasion & Lobbying

Persuasive & Propaganda

Rhetoric

Interpersonal Communication
Online Marketing Communication
Classical Marketing Communication
Communication & Art
Communication Campaign
Integrated Marketing Communication
Corporate Communication
Organization Communication

Health Communication

Internal Communication Management

Business Communication

Adinaula du 9 MIAAIA ATIAUAN .

Digital Branding

Nation Branding

International Marketing

Marketing Management

Consumer Behaviour

Strategic Management

Fashion Marketing

Statistics and Market Research

Inbound Marketing & Marketing Analytics
Marketing Strategies: SEO & SEM
Marketing Strategies: OTA’s, Direct Channel and Metasearch
engines

Consumer Insight & Marketing

Brand Management

Lifestyle Marketing

Sales Promotion and Direct Marketing
Selling and Sales Management

Retailing Management

Marketing of Service

E-Marketing

International Marketing

ATUSIITIANTS .

Customer relationship management
Business Management

Business Strategy
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318013 AUINNSISEUNTADUY

At Nlageu

Management Skills
Management Information Systems
Entrepreneurship & New Venture Creation

Talent and Leadership Management

walulad vise dedemu

Converging Technological Trends

Social Media Marketing

TansTsu §3naseminelsena/

seaulan

Intercultural Leadership Techniques
International Marketing
Non-Western Culture

Celebrity and Fan Culture

Cultural Identity

Digital & Youth Culture
International Marketing

Cultural Anthropology

Cyprus History and Culture

DIANS

Organizational Behavior

FeInen

Consumer Psychology and Neuromarketing
Psychology of Fashion and Luxury Goods
Conflict Resolution

Social Psychology

Music Appreciation

n13AA (Thinking)

Scientific reasoning

Creative Expression

N

Turkish Language

Spanish Language

English Language

French Language & Culture
German Language & Culture
[talian Language & Culture

Russian Language & Culture

a1¥nUssdunusTuglsung Juan

Tuduveednuarulssnduius ey

£%

¥nseiidondresuisvosndngnsdiunis
UszanduiusluglsunsFunn sufsednilfiSeu
arursavinlaniendsainaunisAneidiunis
UsgpnduiusuuduledSuatiasindne wuin 9w
Usznduiusfiusngludesusvemdngnseing q
nuitfedesiunsieans nslawan feyatmans ms

UIMTINNTT MIPAA ﬂ?iﬁ%"‘lﬂmi']uﬂﬂal,l,a;‘jaﬂﬁﬂi 13

adremnuduius fudeluszaulan msudmsdanis
Fodes MIVBMSTaMIRTAUA MyNnwsuEeuasna
q‘ma‘ms?{ams N1580815015AA1A WAZN1TASS
euduiusAuglasuldduds Taefetmednune
suusssduiusiusnglusiosuiendngns il
(Education Media Group AB, n.d.; Postgrad Solutions,
n.d.; Studyportals, n.d.; Keystone Academic Solutions,
n.d.).

N
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[uvsgnauiusingideeiv] gifuay

2/

gyv?fm....n7555"7@45@%7n75§aﬁ7iﬁ°m§’uu§is7ww
yaudathlalusosiineadostumsussyrduns 879
wPsy MsUszndaniug nagnse nmsdea1sesns
UAxRTTIIUTTAL TUEINNATIAH 9 TAEITUNIT
Use W IaUNUSUAS I TREUNTY IS

(EU Business School-Barcelona, Spain)

MITUTEYITUWUS A ONANYIATUNITUS IS
5@:‘775@::‘77?330@5 (crisis management) A 374
SURnweUsadny Foutavuduniug msdearsniely
998N MIMEUBreTUAYNTemsNETueInT M3
Waninwed mnisidevedeiieardn nisisede
vinweaAgylunIsUszrduiug niniuaueauiungy
gilavanvalengu n13aTIuATaYIENNgINY NTeN
99 N15EOFIST AT ITUSIITIANTTIE)
NISYINIUAUTNTEAINYSUNA INYenI5USIITIANIT
Fodm UaZYinYENITUSITIANITNTIYARA

(Cardiff university, UK)

[S1User IR SR IT09 Y] .15 3A 5129
ANINLINEEN UTH TAIGTIUANTUAL AN US
msimuningusrasa nMsviiveuazUssiduna ns
DONUUULAZUJUARINNGENENITUSEYIANNE 528409
msldaeRaiagmsumsdoasuniey

(University of Stirling, UK)

[sniUsenauniusiigaiul msiewns a3
AuA7 71A3Y uartaanyARaaTINA NN USAY
a5 r5advulazaspuluni

(University of the Arts London, UK)

[wisznduiusiiedu] msasabiiia
nau IR AT EUA R TRITNANGI N Tneg
vuiluguvesnisia nTeviliaudnvazuay
ANUUZIANIZYOITUA WAL UTNIT USUUTINITUTNIT
$n15 Msdeas Fuasuuasyssmauius gAY
Ua1en N (destinations) FUAMALUTNIT

(EURCAULA, university college, Spain)

[9rulsrrduiusifgadvl n15iinsei
Usingmsaindseu nrsusmsulevigdoasl
vmnzan mssuaumuminagnsvesnsaearsly
lantlaguu

(Universitat Intercational de Catakunya, Spain)

[erudszmduiusifeadvl n1saie
ANUFUR U 5N INUTINAUTIIT0YU Uazgdale
dFeineITor s

(ESIC Business & Marketing School, Spain)

[nssmdniusingai] msa1rasmsaatn
ngmiﬁamsﬁzﬁuam‘z/sznaUﬁm‘”zy?/aomwwgsﬁ 9
AumismsianA IS Tug Aol ss lemliugil
Fulismde whudeisuasnagvsiiionsdeasuse
msUssrIdumisUsyaum LA 1

(EU Business School Montreux, Switzerland)

[nssmdaniusaoail iduioordnluny
Samensruaunsieasnieluuayniguenyesosng
mAsguazionyy aunsolfiniecdiedearslaian
saugnmslamal mssasLnTIEAuRT Uasusng U
wiielmitietoutunmsunsnszevesdume i
Aoynmusudennuuasidnauivgaununlioeie
TUIY

(The IULM University, Italy)
nsUszndunusynllnguasaiuansenuse
ouAnsynUssiam adaniddved msdles nispAanse
avAnsliuaammanlsuazypma...Seuz 1A udunIs

KOANYI TAMTAUNTYA] USRI INYEMT e
(University of Bedforshire, UK)

MNnAeSUIENENgRs 91ananledn v
anvesUUTEMAURUS Ae IinTeRanmuInd oy
NumuLaziaunagnénsdeansluynesduseney
asrailovnans adauduiustudiidulddmude
pReRILdsUsziliunansieans deeonndostumsdne
TudsgrnsinUssnduiusludssmaansivenandng

U 2019 989 Norstat Group ANWU11 UHNUS VLN



Usgnduiusluansiverandng fie maiaunagns
MsAeas sedawnfie dowavuduius nsdeans
B9ANT UAYMIMIUAUNSYIABsnavLdLS Tneud
VirudR Nty fo nuduRsva unsdeans
poulailau Search Engine Optimization (SEO) Wagns
U3N15TAn1TeLduee3dng (Norstat Group, 2019)
uana Nt nmsiiessendmimnediseyly
nangnsn1susznduiusvesuminetdeluylsy
nziuan azviouliiiuln nudszerduiusluglsy
axumn flnenisvaulueeing (n-house) U3Ewil
VTN UNTUTEHEUAUS (agency) SABINITTUTN
3ase (freelance) TnedunianuiiiAeadosiunis
Uszrduiususznauluse dnussanduius Wnidy
fnuimsdanislasnis §ildeavadunsdeans

IANITATUED UNILATILNED HIANITAIUNTEDENT

Y

e3P el

Samssnudiedens fuamsems dvinfis nusude
uazgnanImeuns fuszauruuay Avnwdy
de Wmithilwann miiAanisesdns Windhi
doansszminaseme {uszneums tdnlewan thms

£% o -ﬂ'

AR HIANMINTIAUAT UNIUEUED §TAN15 Blaud

d
dfnim ffiansingd Gidenmaiumsdeansanely
29N wariinidematn Tnsanudenng anuate
inwe SBIRUAoUIIlnUTETdUNUS AN U
MUUTELA
NamMTATTemaenadestunadnsaves
Zerfass et al. (2021) fildfonudimsrnduiuslugiuy
yesindeans uaglddrsvaniunmuarUsadiudagm
s ¥nUszyrduiusluglsy swdadIeuiioy
anunmdananluglsunsTunnusasyseng nanis
d13ranuin Unusemnduiuslul 2021 Usznausie 5
unum lun 1) f@eans (Communicator) Faiwiidi
Uimsiansiieides ns1du wazangingi 2) giln
(Coach) wvinmiimtosiovilunisns viaue uay
nslnaduudedenu Hnoususiiunisdears uagls
Forauouuzfidulselon 3) fivsnw (Advisor) i
wihfiesuielonauasarudssiiinanidemeundu

YDINIIINTY VTEAUAIANI NG Rdulddude
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aelunazneuon 4) §3nn1s (Manager) avinniiaf
AvuanszuILNswarlasiadne dnassauussinm Su
uaglanueen uaz 5) 1n (Ambassador) Giviideans
nagnsvesnsdnslingunelunaznisuonieyinli
ussailmunemunagnswazdnge Tdudilangu

Innsiles dnasyu giavinanielu uazngugnani

No

ey

dwsuussnutamilunsyihenluaneiondn
Tuglsuneunn fausd 2019-2020 Usenavdag 15
Usziitundn 1o 1) msadrawassnewmnudeu
seinesdnsuavgiduladiunds 2) nsAunisnis
a¥sassiienilvy 9 lunsdeans 3) msdamsany
SuRnveunednuwansEeasTIsE 6) Arudoules
nagmsuazmsdeasliiussqranisdoas 5) n1sioans
Wieauayunsindulavesiiims 6) Msuimsianis
LamLLamTa;ﬂammmaﬁlﬁ%’u 7) nslédenavalunis

doansfugidnlidndumeluazaieuen 8) maiy

¥
I Yo =

AneanlunsidfangaeuansnnTUR T aWNEN 9
Fresulsznadiisnda 9) msld Big data Tunsdeans 10)
nMsuidmiieanndda 11) nslidsnwuadiin
fuivnsuasniinnuifeafusudiusing o dumsdeans
12) mydanmsBesanailusdlaiuguananiden (active
audience) 13) Useiiulgmisaanatuauiniiey
Tunmsvirnulussdns 14) amnudasadelunisldauly
o3 (cyber security) way 15) aruviameluides
aﬁsmmsmﬁéfaqw?jzgl,l,aw,f’ﬂm (ethical issues) (Zerfass
et al, 2021; 2020; 2019) TudruvoIan I uAINIVITN
Tugensunsszuinvedlsnszuialain-19 wuin
gnaImnIsun1sUssaduiusylsunziunnlasu
wansznu Tnetinussnduiusinsasuuamemis
Tunsdeansdunsvauinty annsTenuRaes
European Communication Monitoring 2021 (Zerfass
et al,, 2021) WU 1NN 80% VesnUsTFIRuS Y
glsunzTunnluynusemediiuiosdoaduin Tdnns
Usgyuuuuinlonsuineasisud (video conference)
vends Ingldlumsneiuauluosinsunnilan sesasn

@

Tdlunsiauerenu diauenuiugildulddiude
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Meuen aumniunguiaula dnnsles yuwy wayly
Tumsdunuaideuvulsidumanis uenaind vns
Uszina afivsemranig-o1dnslasunansenuly
Bowasilapmanyanaiumsinu Teesnndn 17u 3

L4

(34%) vosinUszduiusidywufeatuguainan

BOUGENZDE (4d4%) sy N9IUUDNLIAININT

q

UouATY 3% T8YITUTENUBINUBIDAVUINDIANITUAL

anAuYaIU 9% T2YIn gnueliesnanau 17%

yinaumnsnlnl nItuay 62% vaainUsyndunusSans

nduluvhaudinnan (full time) (Norstat Group, 2020)

v 0 = = (-7 v} ['4
PoATNIIUNISUTENAUBTINUTSVNEUNUS

TuglsunzIumn

Holmes (2019) 5231 uussvduiusluglsy
ArIURN UAazUTEINALAMULANATNAY 817 Useine
W30 WSaed wesiy wasiuseswausidulsemad
medeulmluglssrdniusidustenn Wewn
flanfiideidesendoag ity v oflquaunuinufu
maUssnduius s luvasiivssmaei awesuaus
Wuussmaniigndnselugidumsuimememsiuuag
nsquagun T Ussmedmauazauduuvasdifigaiu
S uAnas19Essn

dmsunemdnildlumsyhaudssanduiug
luglsUmeTuan Ao nw1dengy Tulloadn o819
duanaiu ey uiawa g3 Unusenduiiusld
mmé’aﬂqwﬁy’ﬂmmxuaﬂﬁﬁmu agndlsfmu Woswn
Tuglsuiin1winanisfie 24 n1w1 (Amaya, 2018) 1in

UsgrduiusianansayantevissiuvesUseimey o
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1§ arldFounudu q wszannsatieRnmunseud
wardeasszrinnsdudiungudwanglusn s
037 egdlsfionu Ruifeunaraiafmsldsudeny
unneneiuun vUsemald SuRuAsuloawmszdan
AsoLTNAN (77 Tsaung) luvaiiunssemaianses
Tige tuserduiusiaglduduiougaruiu dafy
mnaesinduladanyinnulszeduiusiulszmala
msdonauiadisfiaueneu 01 AuTlveuTing1ise
adlndvema orviendluunelai awy videaud
YouUdNuurUTdangu ﬁmﬂaaﬂummmgm@qm
younuiiiauannaludin (work-lfe balance) 919
denviauiusemenuanin Wudu (Holmes, 2019)
Tuwneiinmsvihoulussmaanneetnndng wenan
Fuiiouiilésu 67% vewnuszrdunussaldsuiy
Srunguuaziiuaunu 28% e Sudslunisadasdu
AUNTNUDIDIANTIVITNNI 015815 25% 1H5UTATINTT
F1edugUae 23% Lo sulutdannaausenaun1sves
U3 22% I Funariaderihialasinisenanasing/
manea 21% ¢ Fuavslunadisulasnsdasdaia
FAnliilgunnda 1wy avSRiavdmivadasiinue
sudsdvdlunmmeamiluuin SualiamEuimslud
Ve ansardenianrinauld wasdu q (Norstat
Group, 2019) 91NN13d1593R UG OUVRITANTH Y
Uszoduiusves 8 Ussmeluglsung Tunn voadulud
Salary.com (2021a; 2021b; 2021c; 2021d; 2021e; 2021f;
2021g; 2021h) Wy Fuiiteuadevesinmsegszing

1.5-3.8 @MUUWIRBU 9NN 4

M50 4 Ruiauvesiansamumsussnduiusves 8 Usemaluglsunziunn (Aauuadaeriew)

Uszne Ruifou Ruifou
(EnaluvasusazUsumeasiat) (Uszanas: umsiat)

ANTVDIUIINT £59,681 2,646,038.30
Ay €61,695 2,350,991.29
Lwasiu €98,514 3,751,343.82
WS €70,234 2,674,438.84
GRHGI €91,565 3,486,701.49
losuaun €84,754 3,227,305.58
Wamuna €65,382 2,488,896.59
TUwaus 7k174,167 1,470,548.57
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wenaniasfiasyilidnusemdunus
Uszaumudidanniigalunisyinnu Aemsiianug
WINENUeNMTNANNIMPUUTEFURLS W
AUINNITRU TAUTIUIYA1UNITEY %50
a51904% (Dickerson, 2005) Bnvidluglsung Tusn 1y
USELNAANIIYDIUITNT LWOTHU DOALNTEY Y30
LULERSUAUA LUIARAIUSURATRUNIIFIAL
(Corporate Social Responsibility: CSR) +Judednfisy
wintunsanfuanudssyduiug guilandiulvg
#osmsuilnananasifisiannim Uaeadouaginw
dauindeuuazdeay (Weber Shandwick, 2003)
NANITI98903 Weber Shandwick (2003) wua1 7 Tu
10 Uszineluglsung fuan wieuiagdteunsnin mn
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