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Bamrung Srinounpan

Abstrac

The advertising format that is not illegal, creating recognition and also affect the
behavior of alcoholic beverage consumers all together is the main point. Then, the aim of this
research is to 1) study the relationship between advertising and organization recognition of
alcohol consumers, 2) study the relationship between advertising and the type of advertising
recognition of alcoholic consumers, and 3) study the relationship between advertising and the
prohibition of alcohol drinking according to the laws. The research methodology is quantitative
research and questionnaires are used as a tool to find the relationship between advertisements
and consumer behavior of alcoholic beverages, which are 400 young adults aged between 15-
40 years in Mueang District. Nakhon Si Thammarat Province, and the statistical methods used
to analyze the data, descriptive statistics include percentage, mean, standard deviation.
According to the analysis, including confirmatory factor analysis (CFA) and structural equation
modeling (SEM). The research found that 1) The relationship of advertising and organization
recognition of alcohol consumers 94% (B: 0.94) 2) The relationship of advertising and
remembering advertising details of alcohol consumers 95% 94% (B: 0.95) 3) and 56% of the
relationship between advertising and the prohibition of alcohol drinking according to the laws

(B: 0.56). P-value greater than 0.05 in all models.

Keywords: Advertising, Behavior of Alcoholic Beverage Consumers, Young Adult, Alcoholic

Beverace Control Act 2008
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sUnuuMsanTlasan b P-Value
1. msansuilemlavan 0.54 0.000
2. MIINTVoAILADUY 0.62 0.000
3. NFIATINANTINNITTUTIACIG 0.52 0.000
4. M5INTININTTUNTATIETIAFIAL 0.71 0.000
5. M3ans1an il lasan 0.55 0.000
6. M3ansAuRBuMelFnT LA LRty 0.68 0.000

X?/df = 1.585 P-Value = 0.135 RMSEA = 0.038 SRMR = 0.016 CFl = 0.993 TLI = 0.985
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Yadenginssunisaunudamuanisiuiuniosnukeanasod b P-Value
1. skl fuddryuomni 0.48 0.000
2. mslufulumavannu 0.60 0.000
3. mslddluaouneuia 0.68 0.000
4. mslaifulumhenusiens 0.74 0.000
5. nsluifulumein 0.64 0.000
6. msldduluaau@ne 0.65 0.000
7. mslifalududsiu 0.70 0.000
8. mslafuluauassas 0.59 0.000
9. msldduluaailsalaeans 0.68 0.000
10. mslalifumuminge 0.63 0.000
11. mshdanluaondsala 0.57 0.000
12. mandudinlaifia 0.48 0.000
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2.2.6 NM9IATIERRUUTIRDUT LRSS ngVEMnUA 1.2) MIlAyUImUNagnsNIInaInves

Slernisiesziuuusiasadslaseadie \SeshuLeanesos 2) ngAnssuduilag 2.1) N159A
ilegAuduiussEnInegUuuunslavaAs oy 89ANT 2.2) N153AT1918azLBuAlaYMN 2.3) WANTTY
weanesoddunginssuguilan Feddruusuns mshunuderimunnisinufueiesduteanesed lne
Usznoudae 1) nslaiwan 1.1) nslavanniud uriazFuUsuslediruansnmdiiusdanssi 6

M99 6 ANUFTUSIENIngULUUNslavIATRRULeANEBRAT UNgANTIURUSINA

R ' o A ¢ o a ¥ a
ANUFNRUSTEnIsIULUUNTs IR BATRRNLaANagaR I UNg ANSTURUT AR b P-Value
1. mMslawan -> Mslayanauingminemnun 0.73 0.000
1.1 nslawanauinguaneiun -> n1skiianannduin 0.68 0.000
1.2 nslasanmuiingraneimun -> n1skiuanstededusi 0.71 0.000
1.3 nslawanauinguuneimun -> N3 kikanitauiey 0.71 0.000
1.4 nslawaneuiinguaneiivun -> n1skiiansalawnudun 0.74 0.000
2. Mslasan -> NMsleEUININaYNSNITNAIATEUATRINNLDANDTER 0.99 0.000
2.1 NM3IIEBAINUNAENSNIINAINTDLATEIRNLEANDTRE > N1slawaNNiiiien
S 0.66 0.000
GRANGRRLSGH,
2.2 N3IBANUNAENTNIINAINTDLATOIRNLEANDTRE > MIlavaniiiAfeud
A4 A ¢ 0.55 0.000
WMNNSALLATORILLEANDTOR
2.3 NSIBAINUNAYNSNITNAINYDLATOIRNULEANDTRS > NMTIBUIHIUNTINTA
5 L 0.67 0.000
aluayunsas s IguAm
2.4 N5lYEANANLNAENSNITHAIATDHATEINNLDANDTRA > N1TLUYAIHIUNNT
oL 0.56 0.000
atuayunevdodny
2.5 MIlAYaNMUNagNEN1INAINYDLATBIRNLEANaTRR > N1slavanlagldnns
o 0.54 0.000
Tnuansiiivedes
2.6 M3LBUINLNAYNSNITNAIATDRATBINNKOANDTDA > NITAUYAIUAUAIG)
p L L 0.61 0.000
aunmelinsduanieniu
2.7 M5laBNUNAENSNITNAINTDIATEINNLDANTRE > N1TINAINTTUNLAY Y50
- - 0.58 0.000
NSAAIALTIRANTIY
3. weinssuEUslnA > NM3anTI09ANT 0.94 0.000
3.1 N5IATIIANT -> NITINTIVRDIANT 0.60 0.000
3.2 N59AT1BIANT -> N1FIATIELAUNY 0.51 0.000
3.3 MIINTIBIANT -> NMTIATIATIAUAT 0.67 0.000
3.4 N15IATIBIANT -> NIFIATINITNAIATAINTY 0.51 0.000
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M99 6 ANUFURUSIFsa g sEninagUiuunsiaviuATonULeanegednungAnTsuvasguilan (se)

.43

v o 1 o o S o a Y a
ANUFNRUSsEnIesULUUNsleBATRRNLeANagaRiUNg ANTTIYaIRUTINA b P-Value
4. eAnSINEUIINA > JULUUNNSIAT Lo 0.95 0.000
4.1 M3IndNIslaan -> n1sandLilenilayan 0.57 0.000
4.2 M399391N15laBN -> N139NT1TaAHOU 0.62 0.000
4.3 M59ATINTIAYAI -> AFINTININTIUAITTUTIAAN 9) 0.56 0.000
4.4 NM1399391N1512BAN -> N13INTININIIUNITAT WATIAFIAY 0.64 0.000
4.5 N139A91N19lav > N15aRd1n19ldlauun 0.60 0.000
4.6 NM159991N15lavAN -> N13andNAUAIBUNelanTAUALAITY 0.65 0.000
5. WOANTIUNITAN -> WEANITUNITAUANTDAAUANITIILANLATOIRNLDANDSDA 0.56 0.000
5.1 WeRNSIUMIAUIUTaTUANSTNURNIATDIRNLEaNasea > nMIliRuluTud Ay
- 0.46 0.000
VYOIV
52 WOANITUAITAUMIUTOAIMUANITHILALLATOIAULDANDTRE > n1TlufuTy
0.61 0.000
ALY
53 WOANITUAITAUMIUTOAIMUANITHIUALLATOIAULDANDTRE > n1Tlufuly
0.71 0.000
A0 TUNIUNA
5.4 WaRAnssunMshusudaiMuANsILANIAIasRLLeanaged > niskinuluniieau
0.70 0.000
31UNN3
5.5 NOANTIUMIAUMUTMUANISTILALLATBIRNLEaNages > n1skiAuluren 0.63 0.000
5.6 NOANIIUMIAUMUTBMUUANISIILALLATBIRNLEANETRE > N1skiAuluanufne 0.65 0.000
5.7 WeAnTsuMIAumUTaiMuANIs LA sIRNLeanages > n1skiAululuuiiy 0.67 0.000
58 WYANTINAITAUAINTDAIMUANITHINANLATRIANLBaNDERE > nashiauly
0.69 0.000
GRIVE R EI
5.9 NOANTIUNSANMINTIAMUANTIUALLAS DIRNLEANagea > NMTkinuluaandss
0.58 0.000
lngans
5.10 WeRnssUMIRUAUTOAUANISAINANIATOIRNKEANDTDE > NTRIALANYINGD 0.64 0.000
5.11 NeANIIUMIANIUTaRMUANISTUALASBIRNLeaneged > nskinuluanillsald  0.64 0.000
5.12 wgRnssumshumudarmuansiunueissiukeanssed -> madudinlinu 0.56 0.000
6. M3lawan -> neAnsTuEUslan 0.88 0.000
X?/df = 1.111 P-Value = 0.067 RMSEA = 0.017 SRMR = 0.026 CFl =0.991 TLI = 0.988
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