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Abstract

The research aims to explore engagement and risk of social media uses and to
measure level of digital intelligence and literacy of Thai people. The mix-method approach
is applied. The interview was conducted to develop questionnaire for. The sample are 4
age-groups; 15-22, 23-39, 40-59 and 60 ups years old. The survey was conducted with 2,580
sample from nationwide. The survey results indicate that sample mostly use LINE, Face
Book, and Youtube. They frequently use such media 7-8 times in a day with duration time
spending of half to one hour. They mostly use social media for entertainment, chatting
and working or studying. Regarding to sample’s social media engagement, they indicate
their engagement with social media in moderate level. They post their story on social
media. The survey result indicates top 5 risk situation that the sample experienced from
social media that is firstly violent content, illegal advertisement, fabulous health content,
fake news and sexual content. The sample obtain digital intelligence and literacy in high
level. However, the sample have moderate ability in media text understanding and social

communication.
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