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Abstract

T he Thai League is the top level football matches in Thailand which plays an important role in Thai
football development. Live Thai League football matches watching behaviors may be influenced by

personal motivations and media exposure. In this quantitative research, we aim to identify the demographics,
media exposure, motivations and watching behaviors of live Thai League football matches watchers. And we aim
to identify the differentiation of motivations and watching behaviors among various demographic characteristics of
watchers. Moreover, we aim to investigate the correlation between motivations and live Thai League football
matches watching behaviors and also the correlation between media exposure and live Thai League football
matches watching behaviors. Survey methodology was used in this study. We collected the data by using
questionnaires answered by a convenience sample of 400 live Thai League football matches watchers. The
research findings show that the majority of our sample are men, are in the age range of 19-30 years old, live in the
central region of Thailand and have averaged personal income over 30,001 baht per month. We also found that
the majority graduated with bachelor’s degrees. The majority are exposed to Thai League media via Facebook in
the topics of Thai League football matches live program schedules and fixtures. The research findings also
revealed that live Thai League football matches watchers have higher entertainment motivation than the other 5
components of motivation and watch live Thai League football matches on TruedU alone at home. The
hypothesis test results show that there were differentiations of motivation levels among live Thai League football
matches watchers with different sex and various averaged monthly income, whereas there were no differentiations
of motivation levels among various age ranges, present address and educational background. Moreover, we have
found the differentiation of live Thai League football matches watching behaviors on new media while there was
no differentiation of live Thai League football matches watching behaviors on traditional media among various
demographic characteristics of live Thai League football matches watchers. The hypothesis test result also shows
the correlation between motivations and watching behaviors. Lastly, the result indicates that Thai League media
exposure significantly correlates with live Thai League football matches watching behaviors on both traditional and

new media.

Keywords: Thai League media exposure, live Thai League football matches watching motivations, live Thai

League football matches watching behaviors
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