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Abstract

The objectives of this master thesis were (1) to study
football fans’ exposure to IMC tools of Thai Premier
League football clubs (2) to study football fans’ satisfaction
to IMC tools of Thai Premier League football clubs (3)
to study correlation between football fans’ exposure and
satisfaction towards IMC tools of Thai Premier League
football clubs and (4) to study correlation between
football fans’ exposure to IMC tools of Thai Premier
League football clubs and relationship quality.
The research adopted the survey approach by using
questionnaires. The research’s sample consisted of a
total of 400 football fans which were 200 Chonburi
FC’s fans and 200 SCG Muangthong United’s fans.

The survey revealed that the representative groups
were exposed to the club’s IMC tools in moderate level.

For Chonburi FC’s fans satisfied club’s IMC tools in high

JsanslinArans 04 31 oduf 3 2556 Aruinamecs oheonsalumanende .31

level, meanwhile SCG Muangthong United’s fans had
amoderate level of satisfaction towards IMC tools of
their club. All representative groups showed highest
levels of relationship quality between them and their
clubs.

The results of the hypothesis testing were (1)
in accordance with the hypothesis, fans’ exposure to IMC
tools correlated with satisfaction towards the club’s IMC
tools significant at the level of .01 and (2) fans” exposure
towards the club’s IMC tools correlated with fans’
Relationship Quality, which was conformed to the

hypothesis.
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