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Abstract

G ourmet, the small group in history, had played significant role to the social
groups in France and England since middle age to C. 19. This paper aimed to analyze the
role of gourmet's communication in Europe in C.19 as a precursors of food critics in the
present. The paper employs qualitative research method relying on documentary
analysis which related to the gourmet's communication in Europe, especially in France
and England. A theoretical exploration — drawing on Jean Baudrillard’s critical theory of
consumer society and Pierre Bourdiue’s concepts of capital. The role of gourmet's
communication was a medium between three main social classes: the elite, the middle
class, and the restaurateurs. The role of gourmet's communication toward the elite was
to make a distinction among the elite as well as between the elite and the middle class.
However, the role of gourmet's communication toward the middle class was to imitate
the elite’s taste to represent its own class identity. In addition, the role of gourmet's

communication was both a rule maker and a channel to promote the restaurants.
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