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Abstract

he objective of the research was to study the behavior of Y Generation on the cognizance of and

T the response to Infographic Media. The study was done on the quantitative research using the
online questionnaire as the statistical tool. The online survey was practiced on 400 samples who had ever
experienced the infographics. The results of the sampling would be statistically executed for the t-test,
One Way ANOVA, and Pearson Correlation. The study indicated that more than half of the samplings were
female at the ages of 26-30 mostly finishing bachelor degree and being private employees. The second
one would be that of the students. The average monthly incomes would be at 15,001-30,000 baht and
30,001-45,000 baht respectively. The sampling group used online media daily. Most of them have been
using online media for more than 10 years using at least two devices; mobile and computers. They have
been using online media mostly through the search engine. At least 5 to 6 media were used. The
secondary media used would be Chat Application. The internet access time could be the scattered one
with the peaks at night; 6.01 am to 9 am., and 9.01 am. to midnight. From the hypothesis testing, it could
show that different population variables of the Y generation would show different results of the
cognizance except that of the gender variables. For the overall infographic media cognizance behavior, it
would be at a high level. Actually, the samplings could cognize the matter of media chosen through
producers’ visions. Secondarily, the samplings could cognize the impact and risk of online social media
communication and they could think that infographics would be attractive for reading. Moreover, it was
found that the different population variables of the matter receivers of the Y Generation could show
different results for infographics media response except that of education levels. For overall infographic
response behavior, it could be at the average level. Actually, when the samplings met some interesting
matters in infographic social media they would press like on the Facebook. Secondarily, when they met
the one they disliked they would ignore their reading for more details. When the sampling group met
something interesting they would press like through Facebook, respectively. For the last hypothesis, it
found that the infographic media cognizance behavior could relate to the response behavior to the

infographic media of the Y Generation and it appeared at the average level with the identical relation.

Keywords: Social Media Cognizance, Infographics, Social Media Response, Y Generation
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