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Abstract

This article aims to expand the knowledge bases,
to present the Western perspective, and to suggest the
basic crucial paradigms, that were used in research studies
in terms of PR occupation of each country. It was also
presented the arguments of each paradigm. Moreover,
it indicated the PR research needs on PR occupation
in Asian abroad and Thailand. These aspects were as the
advantage on research studies, and curriculum development

of learning and teaching, and PR occupation.

Keywords: Public relations, Western paradigms,
Globalpublic relations, research, Public
relations occupation
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