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Abstract
“Transmedia” is the new communication
concept. But in the last 5-6 years, it has become
a concept that has been very popular among
media producers. They see it as a form of
communication that is consistent with the modern
consumer behavior and can create a much more
powerful storyworld. This article reviews and

analyzes the philosophy of transmedia which

aims to build civil society, not just as a marketing tool.
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