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Abstract

his research aims to study (1) attitudes and digital media behavior of
TThai digital natives toward tourism management; and (2) factors
determining attitude and behaviors of Thai digital natives. A mixed method
was applied as a tool--an E-survey quantitative research of 400 respondents for
Structural Equation Modeling analysis, and a qualitative research with focus
group and in-depth interview. Results are as follows: (1) Thai digital natives have
positive attitude toward using digital media in tourism management and have
same characteristic as global digital natives. (2) The majority of the respondents
use digital media for travel planning prior their trip and during their trip.
They use smartphone as a tool to access to information, then use Search Engine to
gain travel information from global-media providers that provide service in Thai.
They collect information on tourist attractions, photographs of touristic location,
and tips from Thai online community platform. (3) Their attitude toward using
digital media in tourism management is influenced by perceptions of useful-
ness, similarity and trustworthiness. (4) Their digital media behavior on tourism
is influenced by perceived usefulness and attitude toward using digital media.
(5) The other factors that determine their attitude and behaviors include travel
inspirations, travel trends, promotions, the digital technology supporting, time

and internet accessibility, and the travel experience in the past.
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