
...63

Abstract

n recent years, there has been an increasing interest in online communication due 
to rising Internet penetration rates. Specifically, social interaction through digital 

spaces, such as Facebook, a widely adopted social networking site (SNS) that connects 
people across the world. Facebook plays a large role in people’s daily lives. They 
constantly update their life stories and willingly make public declarations regarding 
their emotional state through selected text and pictures. However, through this  
insatiable desire for self-presentation, some Facebook users have ignored, or not  
realized their own privacy area; certain topics should be kept private rather than be 
made into a public revelation. From the aforementioned social phenomenon, the author 
is interested in revisiting self-presentation and self-disclosure based on the concepts 
of Communication Privacy Management and Social Penetration Theory. After the initial 
review, certain propositions are suggested as a guideline for future research.

Keywords: Self-presentation, Self-disclosure, Communication privacy management, 
 Social penetration theory, Facebook
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