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Communication Management for Creating Innovation from Learning outside

the Classroom of a Corporate University in Thailand

Abstract

Communication Management for Creating Innovation from Learning outside
the Classroom of a Corporate University in Thailand is a lesson learnt from PIM
Business Innovation Project. The author selected a Corporate University which is
the best practice of combination of Learning inside the Classroom and Learning
outside the Classroom. This learning methodology is to create experiences and
deepening students’ working skill. It helps students to apply effectively their
knowledge and skills from Learning outside the Classroom. In Thailand Executive in a
Higher education organization endeavor to start Learning outside the Classroom
methodology as a new education system however there are various problems and
obstacles specially how to manage a communication continuously and systematically.

In this article, the author gathered the information and interviewed executives
of a corporate university who encourage Learning outside the Classroom methodology
from students’ real experiences in their workplace.The University establishes an
Innovation Center in a function of communication center to follow up and support
students and responsible by seniors together with lecturers.Moreover Business
Administration Innovation Clinic or BAIC was set up and in-charge by senior students
who could share experiences and give some advice to juniors.Also the University
coordinates the outside organizations which they could provide trainings for the
students before their internship. The result of this study found that a Communication
Management creates a mutual understanding to all stakeholders to develop students’
potentiality from Learning outside the Classroom. Students, themselves, are capable to
analyze the problem from their internship experiences, understand the benefits of
creating an Innovation from Learning outside the Classroom and ready to transfer their
knowledge to the juniors in future. In summary, the author create a new model of
Communication Management for Creating Innovation from Learning outside the
Classroom of a Corporate University in Thailand. It is a successful Communication
Management and beneficial to other universities.

Keywords: Communication management, Innovation, Learning outside the Classroom,

Corporate University
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