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Attitude and Behavior Using on Facebook of Working People in Bangkok

Abstract

This research aims were 1) to study the demographics 2) to study the attitudes and
behavior of the use on Facebook and 3) to study the impact of the use of Facebook of the
working people in Bangkok. The sample in this research is working people in Bangkok, aged
22-59 years, the number of 400, which had been used services on Facebook. This study
was a questionnaire that created by the researcher. The statistics was mean, standard
deviation and comparison analysis with t-test and F-test and the relationship by Pearson

Correlation.

The results showed that the most are women, aged 40-49 years, Master degree
was graduated, office employee, employees of state / government. The average income per
month 30,001 - 40,000 baht. Behavior in the use of Facebook found that the most active
seven days per week. It is used more than 10 times per day, the place for use and access to
online social networks was at home / dorm / residence. The most was used mobile phone,
during the time it takes to 16.01 hrs. -20.00 hrs. And behavior to use Facebook found that,
overall are moderate, by pressing a button (Like) show favorite topic, picture, video, or any
post of your friends. The attitude of the used Face book, overall, there are like, such as
Facebook is an important tool to communicate with others today. The impact of the use of
Facebook were high level by the abuse the easily rights of others, such as the
recorded data or the picture, published data of the other, post or shared without the
permission of the owner of the pictures or information. The assumption test found that
the different age and income per month have different attitude to use Facebook,
significantly at the 0.05 level. For overall attitude to use Facebook were relation with
the behavior of use Facebook, significantly at 0.05 level. And the overall impact of the
use of Facebook was low correlated with the use of Facebook, by r =.196,

significantly at 0.05 level.

Recommended, should be taken to secure the data and security in

transactions. And improving the content information is reliable, up to date and events
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and are screened for who don't be well-intentioned to use Facebook.Including, should
to study comparative the use of others social media types, such as Line, Instagram,

because social networks are influencing the service.

Keywords: Facebook, Social Media, Working people
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