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Communication of Creative Thailand Magazine on Creative Industries
Abstract

This study examined how "Creative Industries" was created by “Cover Story”
column in 48 issues of Creative Thailand Magazine. The results showed that the most
frequent topic was “basic information about the fields”, followed by “design content”,
and “fashion”. In the first year of publication, the cover story heavily provided basic
knowledge about “creative industries”. However, issues published in year 2" and 3™
noticeably focused on “design” and “social issues”. The major pattern demonstrated
in the magazines during this period was deep cognitive of individual. Moreover, the
social issues were represented by showing successful national and international case
studies that give knowledge and inspiration to generate creative thinking in production

of goods and services.

Keywords: Creative industries, Creative Thailand magazine, Content analysis

magazine
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