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Lifestyle, Media Exposure and Traveling Behavior

on Retro Market of Thai Tourist

Abstract

The purposes of this research were to study 1) Thai tourist based on their
lifestyles, media exposure and traveling behavior on retro market. 2) The relationships
among lifestyles and media exposure on retro market of thai tourist. 3) The
relationships among lifestyles and traveling behavior on retro market of thai tourist. 4)
The relationships among media exposure and traveling behavior on retro market of
thai tourist.

The sample of this research consisted of thai tourist who traveled in Amphawa
floatingmarket and Kwan-Riam floatingmarket aged 20 — 45 years old. Questionnaires
were used to collect survey data from 400 thai tourist. Data analysis in the research
utilized Factor Analysis and Pearson’s Product Moment Correlation Coefficient.

The results were as follows 1) Lifestyle of thai tourist were segmented into 3
groups; happiness lifestyle, religious devoting lifestyle and trendy lifestyle. Almost thai
tourist were media exposured from internet and traveled for relax. 2) Happiness
lifestyle, religious devoting lifestyle and trendy lifestyle had positive correlations with
media exposure on retro market at significant level of 0.001. 3) Happiness lifestyle and
trendy lifestyle had positive correlations with traveling behavior on retro market at
significant level of 0.001. 4) Media exposure from mass media and new media had

positive correlation with traveling behavior on retro market at significant level of 0.05.
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