UIANTTNNTADAITHASNITULILWAIBIUIA LUNITRELILUDING 1]
=] - a A a
n15aad15aIN “Nunlanase” lug “Wuiiadiauass

WINTID4 Usranifiums’
UNARED

AsmuInATulatiansaunALazn1sag1snarniIsnlnuesdadany 1awA
wlafin (Facebook) nammas (Twitter) u&an (Blog) Tmdsauanil (Social camp) waz

Buamnunsy (Instagram) wWasuulasgtuuunisinsedessreenywdluzunsinge

1 = o

a9 NEdATY wIAATINNIRmAAIaRTassiatl AauuuaRia lunnsAnenisdeans

Waliwiniuiugluuunisdearsiidasundacly unarndsinisiddngilsvasdine

q
(% '

=8 P o © a a = A A a |
ﬂmfr']L?’ﬂ\‘lﬂ’]i‘ilﬁl"]?;lwz’\l\‘l’a']uﬂﬂsluﬂ']?’ﬂﬁ‘]_lﬂﬂﬂ@qujjgﬂﬂ?mﬂ@ﬂ?@ﬂﬂ”‘Wm’ltﬂﬂ@i\i "Lﬂzg
P R R a v a A v A a
“Numaiauase” nnelfidunnisdesnslawn (1) msmmamﬂiuqﬂﬁ@ (2) N1990419
iz‘WjN‘quﬂﬂ@ (3) msﬁ@m@mju LA (4) NN9ADRANTNIATY N19UENLBN1NAINTABLNE
a di dlal al' A a % Y @ =K o all =2 o
mmmqwgiﬂmwummmu%m:muimuumnwﬂmLﬂ@ﬂuumm\imiﬁﬂwwmuﬂ
aa I's dl v v o/ dl o 1
mqﬁgumﬁmmmmﬂl‘mmmmmﬂugﬂLLuummammmlﬁm

£

[ 1
o

ARIAL : AedeaN AUNTaNaTe NUNANaUas LAaZNNITLIENAIBTUIATDILUIAALAE

= =
V]q‘ﬁgﬂqﬁ‘@‘ﬂ@q?

* @1ansefilsran AnTlmAAIdRSuATUIRNTINNNIIANNT

ANNLTULN AN ULIUN AN ARST

o1sa1stinaadnsiazudanssy a1 avudgunny 33



Communication and Innovation: Expanding the Explanatory Power of
Communication Theories and Concepts from “Real World Setting” to

“Virtual Setting”
Abstract

Information Communication Technologies (ICTs) and the immergence of
Social Media (eg., Facebook, Twitter, Blog, Social Camp and Instragram) significantly
change the nature of human communication. As social media gradually infuses every
action in society, scholars in communication field have shifted their interest toward the
exploration of human interactions and the role of Information Communication
Technologies (ICTs) and social media in various communication contexts. The
objective of this article is to examine how communication theories and concepts can
be expanded to explain the nature of communication in “virtual setting” by exploring
communication pattern in different context including (1) Intrapersonal Communication,

(2) Interpersonal Communication, (3) Group Communication, and (4) Mass Communication.

Keywords : Social Media, Real World Context, Virtual Context and the Expanding of

Explanatory Power of Communication Theories and Concepts
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