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Abstract

The purpose of this research was to study consumer exposure, attitude,
and purchase intention towards short video advertising on TikTok application in the
context of beauty products as well as to explain the influence of consumer exposure
and attitude towards purchase intention of beauty products.

The quantitative research, using survey research method, was
conducted via online questionnaires to collect data from 400 respondents who
were 18 years and older, living in Bangkok and have seen short video advertising
of beauty products on TikTok.

The results showed that: 1) Occupation has impacts on consumer
exposure towards short video advertising of beauty products on TikTok. 2)
Consumers of different sex and occupation have different levels of attitude
towards short video advertising of beauty products on TikTok. 3) Consumers of
different sex and occupation have different levels of purchase intention towards
beauty products. 4) Factors of exposure and attitude have an influence on

purchase intention with statistical significant at the rate of 0.001.

Keywords: TikTok Application, Short Video Advertising, Exposure, Attitude,

Purchase Intention
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