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Abstract

Research on media behavior exposure and perception towards contents of
Bupphesanniwat drama affecting audiences’ behavior according to popular trends.
The thesis of this study is 1.To investigate media exposure behavior of different
audiences. 2.To study perception of the content of drama. 3.To study the differences
of audience behavior such as paying attention to the drama and Thai culture
according to popular trend level of paying attention. 4.To study relationship of media
exposure behavior and perception of the content of drama. 5.To study marketing
communication of brands that respond to the Trend of Bupphesanniwat drama.

Qualitative research by study of documents and websites and data was
collected via quantitative methods: questionnaires distributed to 400 respondents. The
replied information was analyzed by SPSS program using t-test, one way Anova and

Pearson’s correlation.

Keywords: Media exposure behavior, Perception of the content of Bupphesanniwat

Drama, Behavior according to Popular trend, Real-time Marketing
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