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An Ideal Place for Seminars with a Warm
Welcome in a Japanese Atmosphere

For reservations or more information about
conference rooms and accommodations,please contact :

JAPANESE STUDIES CENTER

INSTITUTE OF EAST ASIAN STUDIES
THAMMASAT UNIVERSITY, RANGSIT CAMPUS
TEL (02)564-5000-3

FAX (02)564-4888

http://www.asia.tu.ac.th
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