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Agricultural Product Marketing System in Japan

Somchai Chakhatrakan
Athakorn Promwee

Pennapa Ariyadech

Abstract

The agricultural product marketing system in Japan is internationally accepted
that it is of high efficiency. Through the marketing system, the quality standards of
products are clearly classified to make Japanese farmers able to sell their agricultural
products with reasonable prices, leading to their better life and living qualities as
compared with those of farmers from other countries, especially from Thailand. The result
of study showed that there are 171 agricultural product exporting markets distributed
around Japan, especially, there are up to 11 agricultural product central markets in Tokyo.
Such markets have their own regulations and steps in bidding agricultural products with
real justice and these make Japanese farmers believe in the standards of the markets. In
addition, there are various alternatives in purchasing agricultural products for Japanese
farmers such as purchasing through agricultural product marketing system of the
Agricultural Cooperative, agricultural product central markets, purchasers in front of the
farms, or they can directly sell in their own shops as well as selling through the information
technology system. However, it was found from the study that most Japanese farmers
chose to purchase their products through the agricultural product marketing system of the
Agricultural Cooperative. The Agricultural Cooperative of Japan, therefore, is the working
unit which takes an important role in agricultural product marketing system of Japan, by
involving in every steps in purchasing management in addition to its efficient protection of

the Japanese farmers’ benefit.

Key words: Agricultural product marketing, Agricultural Cooperative
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1. iNAM (Fresh Vegetable)

aa o 1 ¥
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AZHUARIANANANAIAUANNEAT TITELL
n1sdsryadudn ol mananansAdaiu

qALAUAL WU TasTLILININIza et AuAT Tu

o

urlazdugAde (Wholesalers) aziflugsinng

a

v o

UszyaBuAn giudaednds  (Intermediate

Wholesalers) WazENansde (Authorized

o

v
A
buyers) azTRENT L6

Tannnistszaya antiuas

11e T ungANLUAN (Retailer) dnandszano

85 Lﬂ@ﬁsﬁuﬁluajﬂu gnnezanelnad’
fanana daufiivaesn 15 wefdur azgn
nszanalaedanisnnenss (Liiunainanans
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e v 9 !

P 1 A o
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HIUARIANAINANAYTEN 3218 ATIGE AN E
fazanesaliiugAnlan wilaadaulung)

v o ° k7 v v
wiadntdargnnszanelnansegfAnds

wnnaewdngRatananeigds (nmd 10)

Distribution Channels for Imported Fresh Vegetables

J Foreign Producer |
| Importer _i
I Distributor (Out of Wholesale Market) I | Wholesale Markets |
5 v
< """"““"i Intermediary Wholesaler |
v
r Retailer
I Other Retailer | (Superneatket or Other
Mass Merchandiser)
h 4 +
| Consumer I

Aw? 10 IEnsmanatinastindnvesssnadg

17%34’1: http://www.pic.or.jp/en/market/vegetables.htm
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Distribution Channels for Imported Frozen Vegetables

Foreign Producer

v

Trading Company

v

Manufacturer (Repackages Product)

.

v

Wholesaler

v

Yy Vv

h 4

Commercial User

-
Retailer

v

v

Consumer
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=
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“7;34'1: http://www.pic.or.jp/en/market/vegetables.htm
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Distribution Channels for Domestically Grown Fresh Fruit

| Producer |
Producer Crganizations Shipping Shipping Market in
{Agricultural Cooperatives) Conmpanies Producing Area

Wholcsalers (Consignment Shippers)

l{ﬁi\!dingnl Auction)

l {Bidding at Auction)

H
Regional and f :. Buyers L Intermediary Wholesalers Buyers
Local Markets [ 4 | (Large Lot Purchasers) (Fixed and Negotiated Price (Retil Volume)
: H H Buvers)
i i :
- 1 H (Negotiated) !
Retailers '..:::::'.::::'.'.:;:Z'.'_::::'.::::‘_:::Er:::‘.:::Z‘_:i:::'qp:::ii::_i IIIIIIIITIIIIL
E I Retailers | | Retailers l
Consumers H (Central
h 4 h 4 Wholesale
| Consumers (Purchasers) l Markets)

w12 FEnnsnananaldnnannsulssmeaaaslssmei

ﬁu’]: http://www.pic.or.jp/en/market/fruits.htm

Distribution Channels for Imported Fresh Fruit

ol

Importer (Bananas) l

v

Fruit Merchant

Whaolesale Markets
{Mational or Local)
(Wholesalers)
{Intermediary Wholesalers)

T

¥

| Retailers

Importers (Citrus Fruits and Others)

|
K

i [}

Retailers

{Supermarkets, Mass Merchandisers)

M 13 FEnnspananalditindnuessrmadiyu

ﬁu’]: http://www.pic.or.jp/en/market/fruits.htm
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¥
S a

4.
4.1 114291 (Beef)

géuslne (nnil 14)
A0N13Ra1ATRALLeda N UTEY

° k74 ' ¥ v ] A 1
UNLTIRZHNVIUNIUHATEY UTANIY

Distribution Channels for Imported Beef

__: Mass Merchandiser B
Meet Processor
Importing L
—®  Trading _: Retailer B
Exporting Company Wholesaler Consumer
Country
e e mmmmsmmemmeemmm—————e ______.,“'* Restaurant Industry or Hotel
— Others Ly

MW 14 FBnnspanaiidadaiindnaeslssmeaglu

17134’1: http://www.pc.or.jp/en/market/meat.htm

& HNUEAE9 AR unszUauniswilesl 4
4.2 vuany (Pork) il a N

o s

¥ a a vy = v
guannaninaiulsgd gandan Suenns

F0n1IAaI R0 U Ny T

! Y a

o 4 . J
viralaausn uazae) neugiLslna(nind 15)

P4
A o a o o

WA iuiiedn anuiEntndiazgnane

Distribution Channels for Imported Pork

= Mazs Merchandiser -

Importing | Mect Processor }—-
—™  Trading

Exporting Company | Retailer e

Conirilr or
¥ Wholesale Consumer

—| Restaurant Industry or Hotel e

SN Others B

a aal X o w A
NINAN 15 ’]ﬁﬂq?m@qﬂLu'ﬂﬁﬂﬂuqﬂnﬂl'ﬂQﬂﬁ‘gLWﬂQ’l U

]

ﬁu’l: http://www.pic.or.jp/en/market/meat.htm
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nanuAngaTuLlegl §A11Uan Fruaauns

a

32

43 1i1aln (Chicken)

aa 49/ |t/ | a o A dl ¥ a ] ]
Ansmatnaeaileindudwiandy  viralsalsuy HATaU ﬂeu%mim WA b0

-i’ o nij a o o k7 ¥ v :l/ IS4 ) 1 7
FUAATLUAZLUANY [ITNUTBHNUILNIRSYNTNE m@wmzﬁwu%ugmmmﬂmmmm

Hugfnde wiadunszuounisuilegd 4 Readesdae (N 16)
Distribution Channels for Imported Chicken
Meat o™ Retailer B
Processor h
Imnprorting ’-.
Fenargiro [ Trading p|  Smaller
IR poTting Cﬂ}lwl:l}" Mediom Sized | Restarant | | Comsumer
Country | Wholcsaler ¥ Industry or Hotel
Receiver
{Wholesaler) »
= Muss
P Merchandiser >

=t as X I =
ANN 16 Qﬁmmmmu@vl,ﬂmmwmﬂixmmy U

Kl

17%34’1: http://www.pic.or.jp/en/market/meat.htm

o

a o &L o ¢ o
4.4 wannwuiidasnindegd w18 l9dAUan Teausu damnansg

a

(Processed Meat) HRANUNITNBINITUAZLINT Nauguiing
Adnanaravesndnduaiiiednd w47

wilegt) 39lAun wan Mdnsan uazdue) azninu

nfudsgdnieludszima uasfnde now

—#  Domestic Meat Processor g Retailer g
|1r|.|1-q}r_l:ing » Wholesaler » Hotels and Restaurants P
Trading
Company Consumer

| Food Serviee Industry

Y

¥

- Mass Merchandisers

Wi 17 Fsnnspanananineiitedndulsgddaessymadiu

ﬁu’l: http://www.pic.or.jp/en/market/p_meat.htm
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