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Seminar Report

A Report on the Japanese Studies Seminar

Titled ‘Market Strategies of Japanese Automakers in Asia’

Wannisa Vaichayee and Natthanont Sukthungthong*

Institute of East Asian Studies, Thammasat University

Abstract

This article reports the results of the seminar on Japanese studies titled “Marketing
Strategies of Japanese Automakers in Asia”, which was organized by the Center for Japanese
Studies, Institute of East Asian Studies, Thammasat University, Rangsit Campus. It was held
on Friday, September 20, 2013 from 13:00 pm to 16:00 pm at the Paisit Phipatanakul Room
of the Institute of East Asian Studies. The purposes of this seminar were to disseminate
in-depth knowledge about Japanese investment in Thailand and Asia; to provide a platform
for exchange of attitudes among government agencies, academic faculties, students and the
general public interested in the issues of trade and investment from Japan; and to strengthen
Japan-Thailand relations through an academic sphere. The invited speakers for this seminar
included Professor Dr. Hiromi Shioji of the Faculty of Economics, Kyoto University; Sophon
Thithasatja of the Department of Organization, Entrepreneurship and Human Resource Man-
agement, Thammasat Business School; and Assistant Professor Dr. Peera Charoenporn of the

Faculty of Economics, Thammasat University. Approximately 40 people attended the seminar.

Keywords: Japanese automakers, marketing strategies, audience satisfaction

* Corresponding author e-mail: mamwannisa@yahoo.com
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