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The development of ready to drink green tea market in Japan

Piyaporn Chanasuay
College of General Education and Languages
Thai-Nichi Institute of Technology

Abstract

Nowadays ready to drink green tea is very popular in Japan. The ready to drink
green tea had been launched since 1989 but it wasn’t popular at that time. The market shares
of twelve categories of non-alcoholic drink, ready to drink green tea ranked in tenth place.
However, in 2019 ready to drink green tea had high growth rate and ranked in third place of
non-alcoholic drink market shares. It’s interesting that how ready to drink green tea producer
could develop the market. This article studies the development of ready to drink green tea
market from started in 1985 to present. Furthermore, there is the analysis of market development
by marketing mix; product, price, place, promotion. The result analyzed from the following
factors. First, product strategies, innovation and product development, product branding,
create brand loyalty and product variety. Second, price strategy is non-price competitive. Third
is place or distribution strategy, concentrate on convenience store and vending machine, next
priority is supermarket. Forth is promotion strategy, not only focus on television commercial to
communicate important message to the customer, but also provide an event or project including
a seminar. All of strategies support the development of ready to drink green tea market via

competition of green tea producer to expand ready to drink green tea market steadily.
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Iwaduiiamiss Tumsneivieluduaszain
i Wudiemdoudnung 500 Jadans ANde
dunmimdvedil 147 1wu udeIzNEAzUIG
425 fiaaans 11 157 1ou Gonldnliun
fosniudnmgand Fuileifaingd Lehman
Shock® Tuil a.¢. 2008 lddanalissugisves
giluanalldrs mamsaiiilioisenzasld
Suwansznulides maznmdiude 10 1ou
ffifnalunnsissugin anen luiigaie il
nesnzaziuduiihfenniansina 500
adans 1M 147 WU wasiMInaauNg 2
dasnudieliduslnadeluiinadiduamniu
(ITMedia, 2015)

uila.a. 2017 nmaglugnlofinding
vosudemdonduing 500 fiadans dail 01
genenz 791U 19y long 78 WU W 77 10U
uazdeNaUIM 74 1wy (Diamond, 2018) Wy
Igdadn Soneuldnagninaelumsutadiud
dsmalivenviuealey lensuazdoveuiivanuiy
lndiAsaiulugnlofinding uas 1iinsulnive
B ENOUNNTUNIIN A QNUATINLTUATUNITVY
Suumn nagnsnaguiiiulslenidmsy
Fuslnamaznaundsvesdudrhisadunin
A31301ANAUMINAVUANTAYITONNNFBLUDI
auedld divsudwaawoad ildudsiunuaasn
wanm Nnmasaudlaenudimznguiueg
Fenafimznguitiielumsuiiuduniosiy
Uszinnauldifiosnnnaduiians e uns
wiasianguiud fuslnaszidenyieanion

auanidelanldhesensaadule eswinsm
Tifinasemsaaauls slinmsiivsenie@dule
Tnoumamanider udwiosaudinalime
nquiuaziinmgan fuilnadmadadulalaod
Bosnaudhuuneades wldnalunmsaaauls
U wasiausnamiseanomudn Tild
Lﬁuﬁu’m@:nﬁuﬁw
2.3 Faanmamsaanriie (Place)
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mnedangufmlulannouudy luvsiingugni
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GT?EJ (Taya, 2016)
UBNIINAITNTEIIAUA TN IUNIIIIU
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30-40 1 (ITMedia, 2015) luiln.f. 2020 VSEND
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MUFDIMIM IS AN AR gulassing
Yovar 43 PudzAIntoiovar 28 1A309U0
niesausaluAtova: 15 suq Yovaz 14
(Itoen, 2020, p.22)
Tuvasiidnannidomdouduldlfiaios
gniesnusaluiafunidugeanianisa
ii’mihﬂﬁfﬁﬁtg UHEIUULANINTAAAYDLATD
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aanaudil .6l 2011 fimssamuvesdniainios
funaenoiielfinieannaniesnusalutiadie
Al 1wl a.A. 2011 USENBlABUINAVLSERN
Tend@nz Taana (Ohtsuka Holding) ldin3esns
wiosaNaluiadiety 7 a.d. 2015 U3HN
1 wnediss Hufsnlendn: Teanaltindes
enGonusaluiAdIeiY (Beverages-report,
2019) 9zdiuldnuianuanansaainves
iAseseAsesnNsalulAvzanas wasiinsld
indesnuiniedusalniduduvodnaainios
AuMaeNY uAIATEINYIAGRIRNSAlUTARTINY
ifugeananmssasimihediAyvesnieafiuan
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2020) uazluifapiududiudinudgeny udndu
anivdnvesndiswdonauiefnoisinuey
30-40 1 daugnAmanveIdUMNGUFUAIW Nz
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figndngueny 60-70 1 fiewhldede gulosing
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udeIwSeuduiisfosas 35 uaaumITiTaInly
Gmgmﬁa%’aaaz 75 (Nifty News, 2016)
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115918 (Promotion)
aaudrngamans 4 andudilngje
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WonlsaTausssumsaundiuitegludinu
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W “eng” udiiidennun &z, AE0) « sy
fetdion” Tuvanyaae hifluinGoundeauay
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fuedls tinBeundewenin “araidaioiuz
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