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Acadmic Paper

The adaptation of traditional Japanese Liquor makers in the

changing of marketing environment

Piyaporn Chansuay
College of Genneral Education and Languages

Thai-Nichi Institute of Technology

Abstract

There have been severe competitions in Japanese liquor market. Traditional Japanese
liquor, Sake and Shochu, is called Kokushu or Japanese national liquor which is considered
as an important Japanese liquor industry. Japanese government has supported it for a long
time, but at present, there is a decrease of traditional Japanese liquor consumption in their
country. Due to the changes of marketing environment such as the becoming of aging society,
healthy trends, and the long recessions in Japan impacting the Japanese people’s expenses.
Many Japanese have rarely consumed the traditional Japanese liquor. These changes affect the
Japanese alcohol drinking culture, the traditional Japanese liquor distribution structure, and the
decreased number of traditional Japanese liquor master brewers (Touji). However, there are
some traditional Japanese liquor brewers have succeeded in their businesses. They have used
many adaptive strategies to survive in Japanese alcohol market. The strategies are to make
the differences of products, to expand the target market to teenagers and women customers,
to change the product images to match with the new target group, to expand the traditional
Japanese liquor market to overseas countries, to use suitable distribution channels, to promote
the traditional Japanese liquor breweries in tourism, to create the new drinking culture with
traditional Japanese liquor, and to build the cooperation among the traditional Japanese liquor

brewers to exchange the new manufacturing technology and raw materials.

Keywords: Traditional Japanese liquor, Sake, Shochu, Marketing environment, The adaption

of traditional Japanese liquor brewers
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3.2.1 HANIENUINIATY
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Msduazalsvesdortunansiululszimea
ansgewin tudnalldusssgisvesnas
Uszmasmadiludie anwiasughludiu
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2018) miw'auﬂmﬂﬂgﬁz;ﬁﬂuﬁﬁ11ﬁuwu1wﬁwﬁm
Tumsnsznedudldnldouualy daniugnaa
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Bmnaumsdeenudisniesniumdranun essy
MMIaaFINIUANNSIRUTULHUANIATINT
"ENJOY JAPANESE KOKUSHU” (Kuma-
saka, 2016, p. 2)
Tupaamaszmaninfgndavinalng
LATDINAIADYNINAINTOBAL 50 uAngallond
dmsukaavnanane-an Tunsldyaauves
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wunu (Development Bank of Japan, 2013,
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avsgeuiinuiieamaludalszma fnanauing
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Moaues Fuanvinanae-dniniludesldsy
MuUNIAZANNFIBMADAN ] 91NTTVIA &9
wlsznuaudusanatesdunasanauinaa
inﬁluﬂ'mnjﬂu (The Japan Sake and Shochu
Makers Association) W1ulasan1s "ENJOY
JAPANESE KOKUSHU" litazifluanugig
MABAMURUNY MIIWEAA NIIAAIA NITWAIN
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NINGINTYAAD  MINTTNBAUM  MIHIHAN
5309 IWDINTRTVINNDAANIENITTI I
Ko~ v & ' ' & §
UDNIINUTINNITTAAINUITITUAI QUUNUND
Aa3uNIdI9NVBIN NANGIIWUIIUBNAIY
(Nomura research institute, Ltd., 2016) a2
FINADAN FINalASIN M TEIeB NIMA TN
o a s A X
Yo WanvINANa-lannaY laglull a.d.
- . a2 ¥
2015 JUsuunsdeenn 4,894 Nlaaas N
du 5,736 dlaaas ull A.A. 2016 wazNAUY
du 6,774 dladns il a.A. 2017 (National
. 42 ¥ ¥
Tax Agency Japan, 2018) N13aN0DNNNNUUY
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thudgifuvesrdnunanais-idnldnniy

6»1mﬂ“lue»mﬂizmﬂﬁﬁwﬂ”@mmqﬂﬁuﬂm
glu 1dun ansgensdn inmdld dosna Fu
Tdwiu demnhaaalundazlszmaiiian
uAnEIAY 1A ed 1 wudludl ad. 2016
HSinaazyamdseonmdrannhldianigomsm
quiluduay 1 wazliSuamsdiesnmaidn
Winmaldiueuay 2 luvazidernuiyanins

deoonmaraunlldisesnsguiiuduany o

fni 3 mlusanmdrann MIO Aunngluduled a1 http://www.shirakabegura-mio.jp/
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= ' > o =
AN 1 ﬂ’li’dﬁﬂﬂﬂmﬁ'l'd']lﬂhlﬂﬂﬂﬁ'l\‘iﬂizmﬁ 1 a.f. 2016

NUIUEY Jowaz (ammaiu |  Sinwdeeen | Jesar (amsidu
(uameu) INUINEY) (Maans) nnfSunadaeen)
1. 91I5M 5,196 33.3 5,107 25.6
2. 59909 2,630 16.9 1,877 9.5
3. imMviald 1,562 10.0 3,695 18.7
4. 39U 1,449 9.3 1,910 9.7
5. ldmu 931 6.0 2,096 10.6
6. danlls 601 3.9 509 2.6
7. 4ANAN 381 2.4 576 2.9
8. DOAIATLAY 362 2.3 409 2.1
9. DINQY 323 2.1 317 1.6
10. BIAUN 287 1.8 390 2.0
57U 15,581 100.0 19,737 100.0

Hagmrg: 910 National Tax Agency Japan (2017)
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msTaindiealssnugsuiudanil
nagnilunmnlsudvesdmanganinihudhluio
nasduamagniuihudilumolulssma Nads
fudiunilaveslazams © ENJOY JAPANESE
KOKUSHU’ Tagamawnialitinvioafioaiiun
derdlulduiinlssnurdagndis JETRO,
2013, p. 3) Lﬁaﬁ%z"l@i’f?’uw“ai’wuﬁimqﬁﬁ’u
thudifuriunssuiumsndagn uasdszidves
Tssgausiaziosdu Aramnaumialdihfiissoe
fiuanaismsndagnaudednsuiaifagiiu e
WU UsHnilgeuwsanzs (HARE: Nihonsakari)
vie vawvaiufludumaesiioaseuiiieadi
finnufsatesdumandagn odagu 13K

o

inanAINNITeNNs) 17 anundiagyluwayFi

(fRALIX :Fushimi Sake District) Fuflusevos
wanIWaamAaunfindeidoaudoda uaghy
giuegludminfeala luwaWditdnanin
Wosiifuumainugraamiauniimioulusda
Tu 17 gowiidninanilngveasinifiam i
iuazlvy WNEH e LLa:Tiqwamqiwﬁuﬂ Tua
B 1y USENAYsA I (FE R Kizakura) $1u
osilsulzananlsandagn mah 3a dw
Srudum swmdansaeseyuiatsninlsanda
gruuuAAAuRIUmAnlEAs: Gadotufhuga
wiuveathiiealugnuesisnfandunoiide,
Tagidumalumsieadion 17 aouiiseuiiiond
Miuansoglénnnmil 5 uazusseimamsdes
Fovwiiationwlsswangnuuuaadurumhile
3asazannangldanniwd o

MAN 5 Idunemsieafisrouandivesuiinfann

910 http://www.gekkeikan.co.jp/enjoy/museum/lib/pdf/fushimi_en.pdf
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910 https://www.japan-guide.com/e/e3938.html AuAUNOIUN 1 WeAINIBU 2561
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7 vJapan Tax Free Shopping Guide Li®
aivayuldinamsseganniulaghideuds

m# 1fludu (Japan Tourism Agency, 2018)
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W lddurialszaunsalasdumarhgniun
dn@1e (Sake tour, 2016)

mahdisalsnugninszuaneuiufuinly
Mytin1aafiennIe1end  wazaufidurengn
fuhu S8ulsduazuioniidouiinfeduh
Wealssnugnluudasiosdufadusiuaumnn
tinvieufisafansmmathifiealsanugamiuna
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samanuuiediu Tull a.e. 2017 S0y 162
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50 lagNadiluouay 1 Nladluouay 2 uaz
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vieli Youas 83.4 aouiABAN uenaInil Josas
g0 ullAniimstiiiisalsanugaufiunsos
Wfifimivdagals uazilsznadovas 90 aeu
Jresnnduuiisalsanugndn  (Honnichi,
2017) wadhbilud unieiuaasnnuiia
walavoarineafisanazanudiFaveanini
fiealsanuga
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Hyouge Mono 2018 #idwsy NEXT FIVE
Bar Zingaro vfugumiidanudieildsw
flofy Bar Zingaro FuiluiniFedilulafen
deldlunmsidadanazviedud uazdaldley
g‘iJ Murakami Flower‘ﬁ’nﬂiﬂilﬂm Takahashi
Murakami UUNEBIUAZYIAVBITUAT Faenuno
aldnnmdi 8 Murakami Flower fluglaonTsy
?Tu"léfﬁgﬂﬁwmﬁuﬂuﬁuﬁwmm laisaedludy
nda nueu rise nszihiildsuanudisumnnluis

sudjtlu wazauiion Murakami Flower fi6auns
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#u dremail NEXT FIVE Bar Zingaro 3416
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ugazuiEeaf ldsuanuiouiuAualde

o w1 A o & Y
G]Nﬁi)vlﬂ’ﬂmﬂNaﬁWL‘%%Vl\‘lﬂNﬂN HASNNDININ

MsuNenuueangy NEXT 5

=
NAN 7
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21M130zIUAN 910 http://www.nihonsakari.co.jp/bottle/cheersbottle.html
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