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ABSTRACT

This article aimed to 1) develop and validate the consistency a causal factor repurchasing
intention cosmetics on Facebook Fanpage of consumers in Bangkok and its vicinity; 2) study about
the influencing of causal factors repurchasing intention cosmetics on Facebook Fanpage of consumers
in Bangkok and its vicinity. The sample group consisted of 215 people who have repurchasing
cosmetics on Facebook Fanpage. The tools used in the research were online questionnaires. The
statistics used in data analysis were frequency, percentage, and structural equation model.

The results of this research were causal relationships to develop consisting of 4 components
were 1) Satisfaction 2) Trust 3) Loyalty and 4) Repurchase Intention and the model was consistent
with the empirical data to a great extent. The statistic showed the Chi-square statistics goodness
fit test (X2) = 157.78, degrees of freedom (df) = 151, CMIN / DF = 1.04, GFI = 0.93, AGFI = 0.90,
SRMR = 0.03, RMSEA = 0.01. The final was predictive coefficient of 0.97, indicating that the
variables in the model can explain the variance of the repurchase intention of cosmetics on Facebook
Fanpage by 97 percent. It was found that the consumer attitudes were the most influence on
repurchase intention of cosmetics on Facebook Fanpage of the consumers in Bangkok and its vicinity.
The results of this research were useful for entrepreneurs, owner of cosmetics on Facebook Fanpage
businesses were utilized to the marketing plan and create marketing strategies that were suitable

for consumers. Resulting in repurchasing intention to the online course in the future.
Keywords: Repurchase Intention; Cosmetics; Facebook
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ABSTRACT

Strategic Human Resource Management is very importance because it is the link between
Organizational Strategies and Human Resources to achieve organizational goal. In higher Education
Institutions, as well as in other organizations, human resources are a key factor in organizational
management to success. This Article aimed to study (1) The Effective Component of Strategy Human
Resource Management for Higher Education Institutes. (2) Confirm the Effective Component of
Strategy Human Resource Management for Higher Education Institutes. The samples in factor
analysis were 300 samples. They was selected by Comrey and Lee guidance in determining sample
size 300 =good. The instrument for collecting data were 2 opinionnaires. Analysis data by Descriptive
statistics and Content Analysis. The research results were found as follows;

1) The Effective Component of Strategy Human Resource Management for Higher Education
Institutes are 14 Components 1) human resource management assessment 2) organization and
human resource management strategies 3) compensation incentives and benefits 4) external
environment Analysis 5) vision and mission setting 6) Implementing strategies 7) human resource
development and training 8) human resource recruitment 9) low-cost strategy 10) performance
management 11) strategic evaluation 12) job analysis and job design 13) internal environment
analysis 14) human resource selection.

2) The result confirms The Effective Component of Strategy Human Resource management
for Higher Education Institutes by Executive are found: accuracy, propriety, feasibility, utility and

accordance with relevant theories and research of conceptual frameworks.

Keywords: The Effective Component of Strategy Human Resource Management; Higher Education

Institutes.
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ABSTRACT
The aims of this research were: 1) to study the health tourism potential of Nang Lae Sub-
district, Chiang Rai Province, 2) to implement the King’s Philosophy for developing the health tourism

model of Nang Lae Sub-district, Chiang Rai Province. These descriptive and qualitative research
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methods were deployed to collect the data from 30 participants selected by means of purposive
sampling.

The results revealed that there were 3 health tourism spots in Nang Lae Sub-district, Chiang
Rai Province namely 1) Hong Hom Phaya Hong ya Mormuang lanna offered healthcare activities
such as Tok Sen Massage, Yam Khang Fire Therapy, Herbal Fire Treatment, Herbal Foot Soak,
Chicken Coop Spa Therapy. 2) Organic Pineapple Plantation offered visitors could visit, taste and
shop the organic pineapple. And, 3) Wat Pa Ruak offered mindfulness activity or performing religious

rituals to empower self-confidence.
Keywords: Health Tourism; King’s Philosophy; Tourism Potential
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ABSTRACT

This article aimed 1) to study the effectiveness of performance in accordance with the good
governance principles’ personnel of Boploy Sub-district Administrative Organization, Boploy District,
Kanchanaburi Province; 2) to study the management characteristics according to with the good
governance principles’ personnel of Boploy Sub-district Administrative Organization, Boploy District,
Kanchanaburi Province; and 3) to compare people's opinions on the effective performance in
accordance with the good governance principles’ personnel with different gender, marital status,
education, age, occupation, and monthly income. The population of this study was 7,129 people
living in Boploy Sub-district Administrative Organization, Boploy District, Kanchanaburi Province, and
sampling by using Taro Yamane's calculation formula, totaling 379 people by the descriptive statistic.
It was a preliminary analysis to describe the general information characteristics of the respondents
by presenting in the form of a percent, mean, standard deviation (SD), and inferential statistic. The
statistics used to test the hypothesis with a t-test and a simple correlation test to calculate the
relationship between 2 variables from the Pearson correlation formula. The research results were
found as follows:

1) The effectiveness of performance in accordance with good governance principles’
personnel of Boploy Sub-district Administrative Organization, Boploy District, Kanchanaburi Province
in all aspects was at a high level and when considering each aspect, it was found that all aspects
of the people's health benefits in terms of efficiency and cost-effectiveness in terms of government
missions and reducing operating procedures at a high level.

2) People had opinions about the administration, according to the principles of good
governance of Boploy Sub-district Administrative Organization, Boploy District, Kanchanaburi
Province. Overall was at a high level.
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3) The results of comparing people's opinions on the effectiveness of work in accordance
with the principles of good governance of personnel. Different personal data showed that the
difference between sex and age was statistically significant at .05 level, marital status, occupation,
education level Different monthly income was found to be no different.

4) The results of comparing the relationship between the principles of good governance and
the effectiveness of operations, according to the principles of good governance were found that they

are positively correlated and were at a high level.

Keywords: Effectiveness; Performance; Good Governance
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ABSTRACT

This Article aimed to study 1) To study the buddhist scriptures. 2) To study the practice of
monks in the Mekong River (Thai-Laos) 3) To analyze the practice of monks in the Mekong (Thai-
Laos) the sample was Qualitative Research The instrument for collecting data was In-depth
Interview Analysis data by Descriptive statistics and Content Analysis. The research results were
found as follows;

1. Dhutallga in the Buddhist scriptures is the tool to eliminate the defilement. It is not the
regulations but is the practice that practitioners are willing to perform based on their faith. There are
13 items of practice to attain the paths, fruitions and Nirvana, the ultimate goal of Buddhism.

2. The model of Dhutoflgo of monks of Mekong River (Thai-Laos) consisted 2 types: 1) Thai
monks vowed to perform Cériko—Dhutoflgo (Travelling Austere Practices) by setting the distance
and walking length from one place - to another; 2) Laos monks vowed to stay at the monastery
during the Buddhist Lent with or during the set duration.

3. The model of Dhutoflgo of monks of Mekong River (Thai-Laos), take Dhutoflgo with 8
practices: 1) triple-robe-wearer’s practice; 2) alms-food-eater’s practice; 3) alms-food-wanderer’s
practice; 4) one-sessioner’s practice; 5) bowl-food-eater’ s practice; 6) non-food receiver after
beginning having food; 7) any- place-user’s practice; 8) sitting practice with 3 actions standing,

walking, sitting without laying down.
Keywords: Model: Ascetic Routine: Monk
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ABSTRACT

The objectives of this study were: 1) to study the Phaya-Naga (serpent-like creatures) in
Theravada Buddhist scriptures; 2) to study the history of Phaya-Naga called ‘Pandhanakan’ and its
relationship with Phra That Phanom Stupa; 3) to analyze the beliefs and rituals of Phaya-Naga in
relations to Phra That Phanom Stupa. This study was carried out by means of the qualitative research
methodology, And analyze the data by The descriptive method. The research results were as
follows:

Phaya-Naga in Theravada Buddhist scriptures: in the Tipitaka mentions the two types of
Phaya-Naga, on land and in the water. The nature of Phaya-Naga is the same type of serpent or
‘Uraga’ or animal that crawls with their breasts. It is more special than all snakes as it is a powerful
animal different. Some types of Phaya-Naga can be transformed in the form of humans and other
animals.

The history of Phaya-Naga called ‘Pandhanakan’ and its relationship with Phra That Phanom
Stupa: the seven Phaya-Nagas were commanded by Phra Intharathirat-Chao to protect the
Urangkhathat (Chest Relics of the Buddha) because the gods who kept the Phra That Phanom Stupa
before, had bad habits like taking bribes and sacrifices of the villagers. The seven Phaya-Nagas did
not want any bribes or reward of any sacrifice but only a cup of water and then they will stay and
protect Phra That Phanom Stupa until the end of religion of the Buddha.

The beliefs and rituals of Phaya-Naga in relations to Phra That Phanom Stupa: Phra That
Phanom is the spiritual center of Buddhists and it is a spiritual refuge. They believe that Phaya-
Naga has been guarding Phra That Phanom Stupa from the past to the present and also give

blessing to the worshipers which raises faith in Buddhism.

Keywords: Beliefs; Rituals of The Serpent; Relationship with Phra That Phanom
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ARIATY: AHANARBATIANAN; AHNASTaTE; nanAadwnmA; JaduBeamg

ABSTRACT

This research aimed to (1) develop and validate the consistency a causal of relationship model of
purchasing an intention souvenir product of Korean idol group BTS on Twitter in Bangkok and its vicinity;
(2) study the influence of causal factors on purchasing an intention souvenir product of Korean idol group
BTS on Twitter of consumers in Bangkok and its vicinity. This study was a quantitative research. The sample
group consisted of 300 people who have been bought souvenir product of Korean idol group BTS on
Twitter. The tools used in the research were online questionnaires. The statistics used in data analysis were
frequency, percentage, and structural equation model.

The results of this research were the causal influence of the variables consisting of 4 components
were 1) Corporate Reputation 2) Brand Image 3) Brand Loyalty and 4) Purchase Intention and developed

models were consistent with the empirical data to a great extent. The statistic showed the Chi-square

statistics goodness fit test (Xz) = 196.40, degrees of freedom (df) = 133, CMIN/df = 1.48, GFl = 0.94,
AGFl = 0.90, SRMR = 0.04, RMSEA = 0.04. The final was predictive coefficient of 0.83, indicating that
the varidbles in the model can explain the variance of the purchase intention souvenir product of Korean
idol group BTS on Twitter by 83 percent. It was found that the brand loyalty was the most influence on
purchasing an intention souvenir product of Korean idol group BTS on Twitter of the consumers in Bangkok
and its vicinity. Entrepreneur's souvenir products of Korean idol group BTS businesses were utilized to the
marketing plan and create marketing strategies that were suitable for consumers. Resulting in purchasing

intention the souvenir product of Korean idol group BTS on Twitter in the future.

Keywords: Brand Loyalty; Purchase Intention; Korean Pop Band; Causal Factor
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ABSTRACT

The objectives of this research were: 1) to study Buddhist principles for promoting well-
being and learning of the elderly; 2) to study well-being and learning problems of the elderly at Wai
Kaew School, Mahasarakham Province; and 3) to propose quidelines for applying Buddhist principles
in promoting well-being and learning of the elderly at Wai Kaew School. This study was carried out
by means of the qualitative research. The research results were as follows:

1. There are 4 principles of Buddhism in promoting well-being and learning of the elderly:
1) Kaya-bhavana (Physical Development) is to maintain a healthy body and understand the body;
2) Slla-bha@vana (Moral Development) is behavior that leads to physical and verbal development;
3) Citta-bhavana (Mental Development) is to know the mind that leads to the training of the mind
to be peaceful and happy; and 4) Parfid-bhavanad (Wisdom Development) is to know as the reality
resulted from the mental training.

2. Well-being and learning problems of the elderly at Wai Kaew School can be found in 4
areas: 1) Physical aspect such as uneven physical health care, thus causing various pains; 2)
psychological aspects, such as family and physical concerns, 3) social aspects, such as socialization
difficulty caused by lacking the body and not keeping up with society; and 4) intellectual aspects
such as slow memory and forgetfulness.

3. The guidelines for applying the Buddhist Dhamma or the Four Bhdvana Dhamma for
promoting well-being and learning of the elderly at Wai Kaew consisted of 4 items: 1) Kaya-
bhavana: it is to arrange walking meditation and exercise activities; 2) Slla—bhavana: it is to create
activities of observing precepts and creative activities; 3) Citta—bhdvana: it is to organize the
chanting and meditation activities; and 4) Pafid-bhavana: to organize the training and learning

activities to know and understand the truth of life.

Keywords: Propose Guidelines for Applying Buddhist Principles; Promoting Well-Being and Learning;
The Elderly at Wai Kaew School
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ABSTRACT

This article aimed 1) to develop and a causal of relationship model of loyalty for booking a room on
Airbnb website of customers in Thailand; 2) to study causal factors affecting of loyalty for booking a room
on Airbnb website of customers in Thailand. A sample was people who have booked a room on the Airbnb
website and at an accommodation in Thailand of 250 people. The tools used in the research were online
questionnaires. The statistics used in data analysis were frequency, percentage and structural equation
model.

The results of this research were the development of the causal relationship model consisted of 5
components were 1) Website Image 2) Website Quality 3) Satisfaction 4) Value and 5) Loyalty and the

model is consistent with the empirical data to a great extent. The statistic showed the Chi-square statistics

goodness fit test (Xz) = 277.95, degrees of freedom (df) = 253, CMIN/df = 1.10, GFI = 0.92, AGFI = 0.90,
SRMR = 0.07, RMSEA = 0.02. The final was predictive coefficient = 0.90, indicating that the variables in
the model can explain the variance of the loyalty for booking a room on Airbnb website by 90 percent. It
was found that causal factors affecting loyalty for booking a room on Airbnb website were Website Image,
Website Quality, Value and Satisfaction Respectively. The results of this research for website developer or
hotel and homestay operator are utilized to a marketing plan and create marketing strategies that are

suitable for customers. Resulting in loyalty for booking a room on website in the future.

Keywords: Causal Factors; Loyalty; Website Airbnb
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1) ARAHART 0 SnanseuiBeanaaniadiulnunsain 7-ELEVEN (Bo = 0.185, P <
0.01)

2) H AU TRINDURNANAZLE NS ARaNTeUEIIINABn15 A LlnIee31 7-ELEVEN

(B12 = 0.140, P < 0.05)

3) fifamunalulad SuanaznuBeanmaaniadulnaesEi 7-ELEVEN (B14 = 0.230, P <
0.01)
4) nasrAnladaRuALALLENS Sne nasudsanaaniadulaness T 7-ELEVEN (B1s =

0.691, P < 0.07)
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ABSTRACT

This research study aimed to investigate the effect of service efficacy on the growth of 7-
Eleven convenient stores in Thailand in dimensions of site, product, personnel and staff, public
relations and sale promotion, delivery and service, facilitation, and technology. The questionnaires
were sent out to collect data from 321 Lampang residents in Muang District. These respondents
were older than 16 years old and were regularly bought products and services from the 7- Eleven
convenience stores. Data were analyzed using Statistical Packages consisted of Frequency
Distribution, Percentage, Arithmetic Mean, Standard Deviation, and Multiple Regression Analysis.
The research results were found as follows:

1) Products created a positive effect on the growth of the 7-Eleven convenient stores
(Bg = 0.185, P < 0.01)

2) Delivery and service created a positive effect on the growth of the 7-Eleven convenient
stores (312 = 0.140, P < 0.05)

3) A technology created a positive effect on the growth of the 7-Eleven convenient stores
(B14 = 0.230, P < 0.01)

4) Purchasing decision on products and services created a positive effect on the growth of

the 7-Eleven convenient stores (815 = 0.691, P < 0.01).

Keywords: Service Efficacy; Purchasing Decision on Products and Services; Growth of 7-ELEVEN

Convenient Stores in the Digital Era
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ABSTRACT

A study of the causal factors influencing customer brand value on results of operations. Gold
jewelry business in Bangkok and its vicinity Objective 1) To study the causal factors influencing the
customer's brand value on the results of operations. Gold jewelry business group In Bangkok and its
vicinity (2) To study the brand value of customers that affect the market performance of the gold jewelry
business group. In Bangkok and its vicinity, this research is a mixed research (Mixed Methods). It is a
quantitative research. And qualitative the researcher determined the population for this study was the
consumers who traded gold in gold shops. In Bangkok and metropolitan area, number 37 places, sample
group 400 people the researcher used the Accidental Sampling method. The researcher analyzed the
data using questionnaires and interviewed data. By means of Purposive Interview from 14 interviewees,
the researcher analyzed the data by constructing a Structural Equation Modeling (SEM), a statistical
technique used in the causal relationship testing. (Causal Relationships) and confirm the results from
empirical data.

The results showed that the model was harmonized with the empirical data, with the six indexes

that met the acceptance criteria: index ¥ %/df = 1, CFl = 1.00, GFI = 0.96, AGFI = 0.951., RMSEA =
0.030 and SRMR = 0.019. So it can be concluded that The structural equation modeling model is
suitable. Harmonize with empirical data and from the results of the path analysis, it was found that
Customer relationship management Customer brand value Service marketing mix the perception of
service quality has a positive direct influence on marketing performance. It was statistically significant at
level 0.01 and from interviews, it was concluded that the model could be used for further use in gold

jewelry business administration.

Keywords: Customer relationship management; Customer brand value; Service marketing mix;

Perception of service quality; Marketing performance
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ABSTRACT

The purpose of this research was to study the relationship between financial performance
and benefits executive and director of service industry at registered on the stock exchange of
Thailand. This research was a quantitative research. The examined data were acquired through
the collection of secondary data within the company’s annual reports and checklist 56-1 of service
industry at registered on the stock exchange of Thailand in 2017-2019. Data were analyzed using
descriptive statistics and inferential statistics. In the Pearson Product Moment Correlation
Coefficient and Multiple Regression Analysis.

The results were found that the Return on Equity (ROE) and Yield on Dividends (DY)
correlates with executive benefits and Return on Equity (ROE) and Yield on Dividends (DY)
correlates with director benefits. Therefore, firms with good performance can increase the profits,
resulting in increasing executive and director remuneration. If the performance has decreased the

profits had an opposite effect.

Keywords: Performance; Executive benefits; Service industry
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*. Correlation is significant at the 0.05 level (2-tailed).

**_ Correlation is significant at the 0.01 level (2-tailed).
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ABSTRACT

This research paper was a study of language strategies in contemporary Isan country music
by studying northeastern country songs from www.youtube.com during the months of January -
December 2018 with a selection of Isan country songs with views from 1 million or more, totaling
20 channels to study language strategies in contemporary Isan folk songs. The research model was

a qualitative research using language concepts and theories and strategies. The results of the study
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showed that the language strategies in contemporary Isan country music consist of 4 issues as
follows: 1) Language strategies for using words, including: 1.1) repeat words and repetitions 1.2)
profanity 1.3) use of foreign language words and 1.4) play the sound of the word; 2) language
strategies in the use of expressions; 3) language strategies for meaningful use, including: 3.1)
connotative and 3.2) denotative meaning; and 4) language strategies in figure of speech, including:

4.1) simile 4.2) metaphor 4.3) personification and 4.4) hyperbole.

Keywords: language strategies; contemporary northeastern country music; love
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ABSTRACT

The objectives of this study were to 1) analyze transformational leadership, for example,
charisma leadership, inspirational motivation, intellectual stimulation, individual consideration affecting
work motivation of generation Y employees in private companies in Udon Tani and 2) analyze
organizational culture, for example, adaptability culture, achievement culture, clon culture and
bureaucratic culture affecting work motivation of generation Y employees in private companies in Udon
Tani. Research methodology encompasses sampling survey. 400 sets of questionnaires were used to
collect data and the data analysis techniques used in this study are descriptive statistics and inferential
statistics such as Frequency, Percentage, Mean, Standard Deviation and Multiple Regression Analysis.

The results showed that 1) transformational leadership, intellectual stimulation and  individual
consideration have significant effect on work motivation of generation Y employees in private companies
in Bangkok. 2) Adaptability culture, achievement culture, clan culture and bureaucratic culture have

significant effect on work motivation of generation Y employees in private companies in Udon Tani.
Keywords: Transformational Leadership; Organizational Culture; Work Motivation; Generation Y
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ABSTRACT

The purposes of this study were (1) to study the citizenship composition of students; (2) to
study teaching conditions at the College of Fine Arts context that strengthen students' citizenship;
and (3) to propose teaching guidelines for students College of Fine Arts Bunditpatanasilpa Institute
for citizenship. This study was a qualitative research. Collect information from documents primary
data section conduct interviews with key informants from a specific selection. The instrument for
collecting data was interview and group discussion. Organize information with theoretical references.
Analyze content and summarize descriptive research results. Presenting teaching qualified to certify
research results. The research results were found as follows:

1 Student citizenship component was respect: has the following meanings - understand the
principles of democracy - accept different opinions - Self and social responsibility - Volunteer -
Respect individual rights and - Respect the law.

2 Educational management in the context of the College of Fine Arts consists of learning
from the problem, project-based teaching, creative exchange of knowledge, and the freedom of
learning according to the habits.

3 The appropriate teaching and learning Guidelines were: CHANGSIL teaching method.
Research findings were teaching management CH-A-N-G-SIL GUIDELINES. That comes with Ch:
Character education, A: Activate, N: Nature teaches the nature of the learners, G: Gimmick has a

point to remember, and SIL: Silapa is diversified according to the students' style.
Keywords: Citizenship; Study guidelines; Guidelines for teaching and learning
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