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ABSTRACT

The purposes of this study were as follows: (1) to examine the behavior of using information
technology of the students in the early childhood education program, Suan Sunandha Rajabhat
University; and (2) to develop the behavior of using information technology in education of the students
in the early childhood education Program, Suan Sunandha Rajabhat University. A sample was selected
from the students in early childhood education, Suan Sunandha Rajabhat University in 2018, 61 cases
were included as a sample. They were selected by specific. Tools of data collection were analyzed
using a questionnaire and an estimate. Analysis data by descriptive statistics percentage, mean,
standard deviation and content analysis.

It was found that behavior of information technology in education of students in the Faculty of
Education, Suan Sunandha Rajabhat University, Maximum number of respondents were as follows the
subjects studied used information technology to study the classes. University e-learning is the place to
use information technology to study the type of device using a notebook and the network usage 6-10
hours. 1) The use of information technology in education has a high level (X= 4.19), when considering
each side, it was found that the highest level of behavior is the use of social media followed by the
searching data and the presentation of information in a high level. The lowest level of behavior is digital
learning when considering each item maximum behavior level consists the use of E-mail, Facebook,
and Website was at the highest level and the lowest level, the presentation of the work using Flip Aloum
was at a high level, and 2) development of the use of information technology in education. There are
guidelines for development as follows: 1) educate students about the use of information technology in
education; 2) practice in using information technology in education; 3) raise awareness of the

advantages and limitations of using information technology in education; 4) control, track, guide, and

215815ARUNT53ANTS U9 5 RUUA 1 NNSIAN - L NEIYW 2564 12



Journal of Arts Management Vol.5 No.1 January — April 2021

enhance digital intelligence for students; and 5) assess the benefits of using information technology in

education.

Keywords: Behavior development; Information technology in Education; Use of Information

technology in Education
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ANTANEIUNIY INTANE1AEIBANIUFHINN
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YBIYARR BIATAULAA (Cronbach, 1963) TADBLNEINNITAINITAINBIALSENDLLDINGFNTTH 7
U52n13 A9l 1. A9HAVNNY 2. AYIHNTDN 3. AAHATTOL 4. N1TUURAIHNNAY 5. 119

AELANEY 6. WaTIATL uax 7. UiBenanAnuAnnds

a a v
NSUURIAANISIAY
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1. naRnumgAngasnislamalulaaasunavinisine
1) dagrnsuasnguAaneng
UszannafilruniaadaTuassd Toun dnAneiuioygied aendmnisfnenlgude
ADIATANERT NATANENFRTBAg AN SuT7 4 Uazdntinnafinun 2561 daan 529 e
nausiapunefileiungAdunssl (nun snAnunl3gged aneirnisAneilguds
ADILATANARS NHTANENATEAgEagiumn Fullfl 4 Uszdrdniafinun 2561laevinnnsidan
LULLAZa9 (Purposive Sampling) 4 1au 61 v AiasnziflenBausedrmaluladasaumemig
msRnEdmiuaggnds TuniaBeuil 2/2561
2) \nansflefilsunissrusanaeya
wizaadefilrtunistdeiiuurouansesnidu 2 o fdl
gt 1 vayafingninfl TnelsuuusaunmiduwuuiAensey (Check List
aandt 2 wgAnssunislamaluladansaumeanisnisinen fdnunduwuuanns
A0 (Rating Scale) & 5 526U auuuaAnwes Likert's Scales
5 el fazdunginasney luasAusnniige
4 ymeily fezdumginasueyuszdunn
5 vanefl fszdunginasneg iuasiutUiunan
2 ymedly fazdunginasueytusziunes
1 ynefl fazdungfngaseyuasiunesiign
NNTUURHAAIAZUILARE (UayTs FEazenA, 2545) Trnomacil
AuRAE 4.51 - 5.00 muaeds sTAUNNTign
AURAY 351 - 450 vanedle szAUsaN
AuRAE 2.51 - 350 MEnede EALULNHna9
ARy 151 - 2.50 wanede szdises
AuARY 1.00 - 150 vaneds sxduvpsiign
nnssaniazimnasasdielunaifiusansmeys Tnedaaonmesaniasie ol
AR AN EaAAanY (10C : Index of Consistency) ﬁﬁhﬂ%l:‘izvl’?;’m 0.80-1.00 ARHLE 8T

(Reliability) wiv 931
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suvuseuaiila lUsauasdingudaagng SnAnunduifl 3 aradsiniafnun
Ui Tupnizagrnans sniinendasnadigaaugimn 91uam 61 Au
4) 8RN Iun9AAszTeYE
ANNE ANFBYAT ANRRY LazAEIMTUNNINTZIM
2. MaimuIngAinssnnislsmaluladasaummmionisfine
1) Y3291nIuasngusineen
HiBear g N1sRmuIWgAnIINns e lulad arsaumanienisfinunassininen
aATIN1TANENUTHTY d1uu 7 AN Uszneuade ammnisAnenlgnde 2 au atwmalulad
FVINUNA 97U 3 AN URTANUNITITY T 2 A
2) ipdasilafilrlunissnuaantnya
FIRL S NUNNP - o '
wanefiaflnunsidenseil Wuuuilfinnisaummngs
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3) N1AALTILIINIBYA

Vv

KT lndfiunsUasgaunuIngs (Focus Group Discussion)
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4) adATilruNNTAAI ATy A

v s ¥
TnisAmsneiion (Content Analysis)

NAN5398

mafnemgAnassnslamalladasaunansmsinensesinAneigAanisine,
Ugat s AnENAETEAEIgTivn nan1ide wuan saudig SnisTamalldadasaumeiie
MMSFNENENH O BaUUUN B euUng e-leaming Aninspaay 54.10 wANsnduInaadily
wrluladansmunsdienisfinen Andusenas 54.10 ¥iavesgUnenifi lee wu Notebook Anwi
sotiaT 45.90 uazdmuanialulinalasuedents 6-10 4ali

1. weAnasunnslamaluladasmunamneniadine aiwaan agtusedusnn (€ = 4.19)
HeRensuiinangnis wuan szdungingangega laun amunisleaedsnnaenlal oy
SEAUNAN (X = 4.33) 58989H1 AMMNITRLANIANA agiuaziunin (€ = 4.23) LALAIHAIT
snanprayaansauma agluazdunnn (€ = 4.20) aauszdungingas wesfign laun A
Aaneaiions3eng agluszAusnn (X = 4.00)

1.1 AunsRuanraya nawsanog uszdunin (X= 4.23) flafiensuningene

wua1 sTAUngAngIngega (aun nanenansta PDF ienisfnun aglissiunan (X =

4.41) 5998981 FUANPEYAINLN1TMLIRD/A198199NNBIaHA By TuszAUNIN (X = 4.41) uay
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1) a519A21gAn A Tun sl T UUgIMaDYa W STULLENITNITANEN
walulagdaifurayaaaamnd wu n19iuiin pseasunanisieulazifresindnunialy
AouzY uazEnANede 2) nnadawmdanlantanteidengadunyiden Tneendunaacdioni
walulaginmmniaoumay 3) nnaansiresyaauluunumgsIsdiuANazaan (Facitator)
uazyIEE1T99n (Co-leamer) 4) naudnausnyawmAsadunislrmaluladifieysulsnis
BrugmATLuAzR D RoUTURIMANgRIn1aEeu 5) naaaulauisfivanzanlulsadenia
waeusHanmeyEaulaAsdn i smLaznainiunnainanls
2.2 hymﬁ@mmﬁ'ﬂmﬁﬁﬂwg
1) Anvinuznislnedasnanfaneslaunideueeulan Snsuraningingsani
% LARBNANNIANENS LARE9n"ELeNaNT WAz TaaeULaTuaYHA19YINem 17 Google App for
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2.4 AIUNNTHNEUDYDYATITRUNS
1) N15AUAN AAURARIY Funz WAZLEBNAIIAIHARIANIIATADA VAL
sinfnun danifindsluminalrmalulafansaumeanisnisinen sasduindnislallaunay
Tulnsnanyiaan e s Microsoft Word, Microsoft Excel 1ismss wazlaansnfan/uauiinsn 2)
pasaiaan A tafusniinesnisiiaus - 3) aseaangasenlatuniadenszy
araamAfinszanfunIsiniausssiu 4) Macingacnents gnsoiaavafiainnan
anenoanmuazdsslnsiiaaieeminasedaonin 5) fesiiaageniuuazaes
naungulmnng Wenianssiinesnisinans aa1uil wazinanfinesnisiauaiiie
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wofngsunislamauiladamsanmmienisinensasinAnen aadrniafnenlguds
ADLEATANART WnTAnendusadgaaugim saniie lamaluladassummienunauwniden
aunsoilrunsndanaliladassumaaaninado Tiaya (Notebook) uazaanifilalunis
wndamaluladansaunaaantigy fe smianede Snanuaoulvglmablagansaumeniie
mafnemndu sreznaiilaiunisandamaluladansaumea e 6 - 10 Falwnedu aanaaad
AsAdHa0ENdl TEAIYRT uRZADLY (2554) fifnEAITUNgAnTTHLRZaNTTaUENISTY
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LAZNITEIIANHEAANMIeng szeznaunisledumesiinresinfnun 3-4 dalusmad
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TrszuumaluladasmunuaznisfaaafiofisUss@nsnmniadeus uaranAA3ERYD9
sinAnuuniAnedetulssmaaiun wuan dnAnsnfinginssunislmaluladarsaumeus:
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Buusziusinafinnuaennaesinalfesiunantsidaes Miosevic et dl. (2015) Anmifiaari
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mMeAd Epsnmarnunanmnis e uladasaunauaznisiesaieminaminisideusa
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BengfoinaualuduEen Seezansodoaussouznig e luladasaumarasindnug
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aunsoinnlniiesassunisledamalulagnionisfnufionisdousaaemues faa1uii
Fosunsnanslamaluladmsaunaunazissianasnamanzas sinausaineznnslade
walladasaumafinainnats finnsusulqeimsnasannseiias SAanssuaoaEunmng
Trdawmaluladasmunemunisfinenasnsmeiies Jseniuieiimsindnufingfinssunis
TrRoansanmanienIsfnuuazideus lAnaenuesnIngdu uaaanARoITUNAINHATY
aaAAADITTL Anderson (2010) TananeanisauAn AntnaayainunlsbnianussTomitunis
BouradgiFon waraananiiangin lridnuszdniula efiansoniadnadazdriudoun
Argunnauruen Fslunnduiiuanaensasda i wisdeRuwang navimi uazaenfames
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aunsoininiasesiunisleaemalulainaenisdnuniianisdangaaenuios faauid
Fouasnanislamaluladmsmunaunazissianasnamsnzas sinausavineznnslade
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ABSTRACT

This article aimed to study 1) service quality factors, 2) the level of satisfaction of the
users, 3) the satisfaction of the users classified by personal information, and 4) the relationship
between the quality of service and the satisfaction of the transport users, Flash Express Co., Ltd.
The sample group of 400 people used a questionnaire as a study tool and the data that were
processed using a statistical package (SPSS).

The overall satisfaction level of the transport users was in the very satisfaction level.
Sorted as follows on-time service, equal service, continuous service, providing adequate service,
progressive service, hypothesis test results personal factors on gender, age, status, education
level, and average monthly income satisfaction in using the transportation service was no different.
Different occupations had different preferences. Service quality factors were related to overall
satisfaction. High level of relationship, same direction Service quality factors the concrete aspect of
the service reliability and trust influence on the satisfaction of transport users. Flash Express
Company (Flash Express) limited with a statistically significant at .05 level. Recommendations from
the results of the study, the company should provide a fast track service, users can reserve a
queue in advance before entering the service, add one-day express service delivers the goods to
the recipient's hand and open the service during a special time (special time) to facilitate the

users.

Keywords: Service quality; transportation; satisfaction
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ABSTRACT

The purposes of this study were (1) to study the level of opinions on entrepreneurs’
motivation and business growth, and (2) to investigate the influence of motivation among
entrepreneurs participating in Food Panda in Lampang Province towards the growth of the
business. This study was a quantitative research by using questionnaires as a research tool. The
result of the validity was 0.72 and the reliability was 0.96. The population employed with the
entrepreneurs who join Food Panda for more than 3 months. A sample was selected from 385
cases were included as a sample selected by purposive sampling. Data analysis was processed by
descriptive statistics to find the frequency, percentage, mean, and standard deviations, and
applied inferential statistics to analyze simple regression for testing the research hypothesis. The
research results were found level of opinions on motivational feedback was at a high level with a
mean of 3.86. In addition, the overall level of opinions on the growth of the business was at a
high level with a mean of 3.78. The hypothesis test's result was revealed that the motivation
influenced the growth of business among entrepreneurs participating in the Food Panda application

with the correlation coefficient equal to 0.74 with statistically significant at 0.05 level.

Keywords: Motivation; Growth; Food Panda Application
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ABSTRACT

The objectives of this study were to: 1) compare marketing mix factors in the
transportation and parcel services between J&T Express and Kerry Express; 2) compare the
opinions of marketing mix factors in choosing transportation services classified by personal
information. The population used in the study was an unknown number of users in Bangkok and its
vicinity. A sample of 400 W. G. Cochran was selected with a 95% confidence level by using
questionnaires as a tool. The data were processed using percentage statistics and mean t-test, f-
test, one-way ANOVA. The research results were found as follows: Objective 1, the marketing mix
factors between J&T Express and Kerry Express, the respondents had opinions about the
marketing mix factor with Kerry more express than J&T Express 13.17%; objective 2, the personal
information on age, occupation and average monthly income different shipping services were
important to the selection of different freight and courier services between J&T Express. And age
personal information and education level different express delivery options were important to
choose between different Kerry Express freight forwarding services. Knowledgeable from this
research, it was found that J&T Express should expand its branches to cover the use of
recruitment, training, personality development training, communication skills, and should focus on
providing services and taking care of customers thoroughly. Kerry Express is a long-established
company but in order to maintain the customer base, it should be sustainable quality by improving
the care of the product to be in perfect condition before reaching the customer and should improve

on service channels through application.

Keywords: marketing mix factors; transportation Services; J&T Express; Kerry Express
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ABSTRACT

The purposes of the research were to investigate factors that influenced attitude and
intention to use couriering parcel delivery through the online platform in Thailand. This research
was a quantitative research, which was collected from 400 people, who used couriering parcel
delivery through the online platform by convenience sampling. The research tool was the
questionnaires with a Cronbach's alpha coefficient of 0.87. The statistical methods for data
analysis were frequency, percentage, mean, standard deviation, confirmatory factor analysis and
structural equation modeling.

The results of the study revealed that perceived ease of use, including observability,
perceived enjoyment and compatibility, and perceived usefulness, including relative advantages
and social influence, significantly aoffected on the attitude toward using couriering parcel delivery
through the online platform in Thailand. Furthermore, attitude toward using intention and
marketing mix, including service on platform, price, and promotion, influenced the couriering parcel
delivery through the online platform in Thailand. According to the research result, the couriering
parcel delivery company should continually develop service on a platform for stable, speedy, and

accurate information.

Keywords: Technology Acceptance Model; Marketing Mix; E-Service Quality; Couriering Parcel

Delivery; Online Platform
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ABSTRACT

This research aimed to study (1) history and the identity through the route of historical
park tourism in the Lower North of Thailand, (2) set the tourism route of historical park in the
Lower North of Thailand, and (3) create tourism guidebook of historical park in the Lower North of
Thailand. The sample was 400 tourist correspondents and 80 stakeholders in tourism. The
instrument for collecting data was a questionnaire, in-depth interview, focus group discussion, and
workshop. Analysis data by Descriptive statistics and Content Analysis.

The research results were found as follows: (1) the results revealed that each historical
park had a different history and identity. Sukhothai Historical Park had the history and the identity
welted about Loy Krathong and Candle Festival, Si Satchanalai Historical Park had history and
identity related about Bathing and Almsgiving, Kampheang Phet Historical Park had the history
and identity related with Row-forest-robes presented to the priests in a ceremony, and Srithep
Historical Park had the history related to worship Srithep God; (2) There were found 4 routes of
the Historical Park. There first route begins from Srithep to Si Satchanalai to Sukhothai and to
Kamphaeng Phet (round trip) with the distance of 465 kilometers. The second route begins from Si
Satchanalai to Sukhothai to Kamphaeng Phet and to Srithep (round trip) with the distance of 397
kilometers; and (3) the stakeholder of this research has proposed a guidebook for a 4-day/3-night
itinerary including accommodations, activities, accessibilities for travel agency, group and individual
travelers, as well as free individual travelers. Moreover, this guidebook has provided a one-day
excursion for each park and informed global positioning system (GPS) technology for a car drive or

a bike ride around the parks in the lower north of Thailand.

Keywords: Tourism route; Development; Historical park
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ABSTRACT

The objectives of this research were to study the relationship of cash flow statements to
liquidity and to study the relationship of liquidity to the maximum wealth of the industrial goods in
the Stock Exchange of Thailand. Data from the Company's financial reports for the accounting
period for the year ended December 31, from 2017 to 2019, a total of 3 years. The population
group that has 80 companies, which analyzes statistical data by using a program for social science
research to process to test the relationship between the independent variables, including cash flows and
dependent variables are liquidity and maximum wealth. Using hypothesis testing statistics by analyzing
regression (Regression Analysis) to analyze the relationship of different variables (Correlation Analysis).

It was found that cash flow statements were correlated with liquidity and liquidity
correlated with the maximum wealth of businesses listed on the Stock Exchange of Thailand a
case study of industrial goods. By the statements of cash flows three activities are correlated
in the same direction and the opposite direction of liquidity is cash flow positive impact on liquidity
in both the good and bad. Liquidity in relation to the maximum wealth. They correlate in the same
direction with the quick ratio and the inventory turnover. But the relationship in the opposite direction
with the current ratio, receivable turnover, and average collection period. Investors and executives and
stakeholders can use the information to make investment decisions loan approval organizational

management plan or analyze the results of various operations.

Keywords: Cash flow; Liquidity; Maximum wealth; Industrial products
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ABSTRACT

The objectives of this research were to develop and validate the consistency a causal of
relationship model of purchasing intention of TOEIC online course of consumers in Bangkok and Its Vicinity.
This study was a quantitative research. The sample group consisted of 430 people who have been
bought TOEIC online course. The tools used in the research were online questionnaires. The statistics used
in data analysis were frequency, percentage, mean, standard deviation, skewness value, and
kaleidoscope. The results of this research were the structural equation model was used to analyze causal
relationships to find the path to the causal influence of the variables consisting of 4 components were 1)
Brand Image, 2) Discounted Price, 3) Consumer Attitudes, and 4) Purchase Intention and the model was
consistent with the empirical data to a greater extent. The statistic showed the Chi-square statistics
goodness fit test (X2) = 216.58, degrees of freedom (df) = 121, CMIN / DF = 1.79, GFl = 0.95, AGF| =
0.92, SRMR = 0.05, RMSEA = 0.04 2. The final was predictive coefficient of 0.51, indicating that the
variables in the model can explain the variance of the Purchase Intention of TOEIC online course by 51
percent. It was found that the Consumer Attitudes were the most influence on Purchasing Intention TOEIC
Online Course of The Consumers in Bangkok and lts Vicinity. The results of this research are useful for
entrepreneurs, tutorial school online businesses are utilized to a marketing plan and create marketing
strategies that are suitable for consumers. Resulting in purchasing intention of the online course in the

future.

Keywords: Brand Image; Discounted Price; Attitudes; Purchase Intention; Online Course
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ABSTRACT

This research aimed to analyze the problem and propose a guideline for the administration
of curriculum using English as a medium of instruction in accordance with European union of primary
schools in Bangkok under the office of the private education commission. The research was based
on a Delphi technique designated by 15 specialists. The research instruments and statistics were
open-ended questions and question of the estimated scales in which the selected expert answered
the questions three times. The statistics used were the median and the interquartile range. The
research results found the following problems were: 1) there was no clear policy in the preparation
of the curriculum; 2) teachers do not have knowledge of teaching and learning according to the
CEFR framework; 3) the curriculum did not provide a CEFR-based measurement and evaluation; 4)
the curriculum does not have a clear goal setting using the six CEFR proficiency levels; and B) There
was no development of the curriculum to meet international standards, guidelines were: 1) establish
a clear policy for preparing the curriculum; 2) empower teachers to gain knowledge and
understanding of the curriculum; 3) develop the curriculum in relation to the CEFR framework; 4)
design communication English learning activities in the curriculum; and 5) schedule a student's
language proficiency test based on the CEFR level of language proficiency and assess it for ongoing

course development.

Keywords: The administration of curriculum; using English as a medium of instruction; the common

European framework
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ABSTRACT

This article aimed to study (1) taking tourism promotion policy for Implementation for
personnel of Mae Hong Son Provincial Administrative Organization and (2) the relationship of policy
application to tourism promotion of Mae Hong Son Provincial Administrative Organization personnel.
This study was a quantitative research. The sample group used in this research was 160 personnel
of Mae Hong Son Provincial Administrative Organization. The study tool was a five-level estimation
questionnaire. The statistics used in the data analysis were frequency, percentage, mean, standard
deviation and Pearson's correlation coefficient.

The research results were found as follows: (1) taking tourism promotion policy for
implementation for personnel of Mae Hong Son Provincial Administrative Organization was at a high
level. Considering each side, it was found that the policy objectives and standards had the highest
average, followed by the intentions of the operators, inter-organizational communication, policy
resources and economy were at a high level., the nature of the organization that implemented the
policy, social and political conditions at the moderate level, respectively; (2) tourism promotion of
the Mae Hong Son Provincial Administrative Organization overall, it was found at a high level when
considering each aspect, found at high level in all aspects: source or tourism activities followed by
tourism services and tourism marketing respectively; and (3) the relationship between the personnel
policy implementation and tourism promotion of Mae Hong Son Provincial Administrative Organization

overall were not statistically positive at the very low level of relationship. (r=0.102).

Keywords: Policy; Tourism Promotion; Personnel
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ABSTRACT

This research study on the development of accounting potential that affects the success of
cooperative accountants. The objective of this study was to study the approach to developing
accounting capabilities in each practice of cooperative accountants in Thailand. The sample was
studied from 450 cooperative accountants in Thailand using questionnaires as a tool for data
collection. Descriptive statistics were used to explain basic information. And multiple regression
analysis in hypothesis testing.

The study found that accounting potential both professional knowledge professional skills,
professional value, and attitude has a positive effect on the success of the work of cooperative
accountants in Thailand in all areas, namely the achievement of success goals, procurement and
use of resources the operational processes and the satisfaction of all parties. Therefore, the
cooperative accountant should focus on the potential in all five areas for use in practice. And
should develop the capacity to increase the capacity in other related areas to be applied in

operations and lead to better efficiency in the work.
Keywords: Cooperative accountants; Accounting potential; Operational success
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ABSTRACT

The purposes of this research were 1) to study the opinions of employers and
entrepreneurs on qualities the special characteristics on completing a master's degree in business
administration at the Bangkokthonburi University; 2) to study the opinions of employers and
entrepreneurs involved in the learning outcomes, according to the national qualifications framework
for higher education; and 3) to bring comments, wants, and suggestions of employers and
entrepreneurs on qualities the special characteristics on completing a master's degree in business
administration at the Bangkokthonburi University to improve and develop curriculum the master of
business administration faculty of business administration. The research was a quantitative design.
The sample were 134 people by the instructor in charge of the course were 5 people and
graduate user or involved person were 129 people using specific random sampling technique. The
instruments used for data collection by questionnaire. The statistics used for data analysis were
frequency, percentage, mean, and standard deviation.

The results of this research were as follows: 1) Overall opinions of employers and
entrepreneurs on qualities the special characteristics on completing a master's degree when
consider an overall aspect found high level, and consider each aspect ranked by mean see also
leadership and responsibility in top rank; 2) Overall opinions of employers and entrepreneurs
involved about learning outcomes, according to the standard framework was high level when
consider each aspect they found that they were at the high level, ranked by mean see also
interpersonal skills and responsibility in top rank; and 3) The Wants and suggestions of relevant
persons towards the improvement of the master of business administration include updating the

course content to be up to date. It meets the needs of the labor market and incorporates analysis
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along with the use of technology. Therefore, the curriculum should be developed for graduate
students with an emphasis on the development and Promote skills training in line with leadership

policies in the digital age. To keep pace with the changing of technology.

Keywords: Employers and Entrepreneurs; Qualities Characteristics on Completed a Master's

Degree; Learning according to the standard framework

UNHI
Taqiumaluladwisnfiunumiunisviigsia E-Commerce Tuynuanasgaanmngss B

' 2 il o/ X Yo . e . . a
HUBHEITYINBIAN TN “qﬂﬂﬂ” mﬁmuwaﬂi:wuwm Digital Disruption W%ETNL@I’N‘Qﬁﬂ“VTH

1 1
an o A

sluuuinuiifinisdszanalymaluladfiana Waminusnisgsialusunng ¢ ninasans
ABNNNTATLLTHA LsrauAadnSa tugaTifinsAsnul asensneiiias waneainnigin
walulagmandunuminnisiigeiefediiaus AuAasu3n19ua) 1aRmuIMneIn
HyEEAIEN1TI Al WAz HR Technology su3ulslnmsnzanTugaiaviafifiananmig uazdy
Taneninnsanlna ¢ Awdsuleaniis (Wszans gausans, 2561) ssanafinaudndunes
UsudaaTngsiawiuguas viamitanan uazasansaznaslsmaluladfaia e iadunasns
yinszuaziruadlunninsnuiaisulalunsaniuosrng uazainnsavinemlnasnsd
UsAnBnTm @9Banan HR Digital Transformation fA® n1slamaluladiiesunaaussnnsanmg
n3wenguyms Tnentslagena BN THANTIATIZALNLY REATANISOINAEANETIAATY LAz
anunsalallsunaniedssfunalnngnsgnans aseaseulauazllsels naneinilasans
AHNTORAINNNTUEMN AN SR TRy EERasnis lama lulad e eneuysraunigol
ATRATTALNIINIIY uaziaBNaTinE it TeminadayanauazasAnsTn luaunan (A3
9173, 2558)

nangrauiniaganannatdfin a1endruin1agane anAnedansomneuys tn
FuiunananEnindin amunsuaniagaiafitaningdian snifuazezioaminnen 10 9
sannlunsndmmnindiefidusioandnlunisuanisgsna WnyHAENUAZINEEN19ATUN
LAMN399Ae TandeimIIAEg ANEEnTatunsdanITAAasT o wazsAaun ety
Aaaniainaulalnas1agnaes manzan fussansninuazlss Ansnaiuaan Hunants
ARSI A92098 AN ARBATULNINIZATUAMETTH 9385590 ANNSURATOLADAIEIUAY
LALGEY Lﬁ'ﬂmﬁﬁ’wmmﬁﬂﬂiqﬁﬁ@@éﬂaﬁqﬁu o NNNANGHTY Fndepaudndyiinasinng

2K 7|

Usziunadiaresnisnannnndmdia e iyfaorasiuunniudauazindinesausn

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1182



Journal of Arts Management Vol.5 No.1 January — April 2021

1% 1

pNARinLazuaRINaLsndnniuntmangnsy lnanisdiseananfnfineesyiisssnsne
AosAnEnzINTMARTia5an15ANYT Wi gaTun19919UHNNNTUEMSTANT SNANg AT
LATAAWINTTANS BN TaDULAZN5US UL Jenangas viuae

PN NANFATUINNTINANNT R 81213310 3M1955709 NMINYIRBNFTINNEULYS

AufiuansniinisdnsnananAndiinessyifienresilnenmanyoeaniodia uayAHARLTY

a o

2 UL R 2l F et
28979289 iea i UNANIIEEUIAMHNIBUNIATTIWADINIZALgANANE UneIR el

q 3
1 1

PAYAUATATINAATIE AADATUIDLAUBUNT 2B B92897I RnaAMANE dvun 1T oudin (1

q

USUUUATH AU IMANGATUTNITE TN TNTR AMLUINITFINT NNIANBIALNTINNEUYS
Annadaduaauniiersn sl ss@uamnInn1sAn B8 angas usnI9gInannIl g

A1I1AIUEN99909 M TINENAEnamneuLE IngdinauannssNn1anIIganfne (ane.)
a dld

P ' v N ! v ~ o - v
A9AUTZNEUT 2 ANULTA Lﬁﬂcfﬂﬂ’]‘jwﬂﬁmm“ﬂmﬂﬂﬂﬁza‘ﬂﬁﬂ’]wLL@ZWﬂUNH@QﬂQWNW@Qﬂ’]‘M@Q

89ANIAe (4l

'E'mqﬂszm ANS398

1 ~ d v 1 1 o A o A
1 W BANEIANAATANYDI B2 D971 HADA A NY WA IABIBINNITUA R A

UVINIEINT WMANENAUNTINNEULS

v 1
a

Py a 4 YA A a o = ¥
2. WBANEIAIMNAAAUYES YINEIYBNNYINUNANTILTEUIATHAIBUNTATTTHR TP

Y 9

TEAURANANEIUITIR

3. IWBNIAHAATIE ATTHABINITUATYBLANDUNEYDIN N8I 2B ADA AN 4L
MDA ADATLEWN9R9T9 Wavendangawmeny’ [U5uUgauasimwmangnsudnisgsia

WNTRUTR ANELENNTTING WTANENRENTIVNEUYS

AUNAFINN5TY

FEAUANNANTHDBIKIALIIBINBN TR HIAAN U RLAY UATNINTTINNNTE LA

NIRLNIASTIADAszALgANA MR Tnaanegusziusn

ITNUNINIFTIHRNFTIN

umﬁmqmé'ﬂumzﬁ’mﬁm

1
=

o A P v o o A ! v v v v
TUTANAIU T AIARTHAITHADINTTUBINIAN m‘jlﬁuumsﬂmﬁﬁqmmmw AITHIATH
3
q

AAUANTSHRDIEIIN 385991 WeTlezausasiiauguazszaun1sm sz naleiuns

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1183



Journal of Arts Management Vol.5 No.1 January — April 2021

= £4 ° <& Vv ~ ° Vv 1 o r'd ~

Usznauadninuszauaaindia uazansfinmsssnlunisvinmaisaandedng Saas
o A o o v L v I - - Y
FuRinzay 2duniniRes aanu winieung MeenensgUassn (@Aun Angdnes uasaos,
2560)

MIRmMIANANE AN fnen Wknsssyane asfrbeesinfneiiivenmwile
TUannmauatandslansia 9 Ufign1du Aoz wien1aRen nate simun ndzuluiaees
o o de/ 1 o ~ 1 - A Q.T Vv 1 v s
snAnemangmsi wu Tadindediauannsofivaniziunisun iy lneaeasneassa
a ¥ ° ! ' = A ' ‘ll/ ¥ a = a
frnnuansnluaadugiteslaaen viefiaousesiulunisnusnisaisisme visd
o o 1 o o 1 Vs Y & -
vinwgnae T wsrdugeluunazanidnymdonat Thfuivnagnsnisaenuaziansss
sinAnefiaslaunsiaunman sz AREnE o RY Lsesnla 3 A fak

1. AUYARNATN a9NT guUszaBgEY (2563) Na1991 SinAnenfidnunusziuganfnen
WU INVAINNATENITLALNE TWUFTITHTUANAINUY AIMNAATILANAY NORNTTHTUAAIDEN
HANUANANNTY WEANTINNITTANTITANT AU TR AT HeainAnEITuEaun il unan197n
yaanam lngyadnamidudnymzassyanadivdasasnsiuanaistiueen iU vied Tuded

<& Vv 1 zdl 1 <& 1 ° v W‘ﬂl v v 3 1

noaiulnuardfinosudin eaziniyauanlauarainsousn lnayanainuanatsenau
S 1 v - P ~ o ¢ ¥ 1%
Viald a9Ua0 AMYARNAIW NagnsnIefianssneasinfnen Ao 819198 yEEUITABIRNIg
AUFFHNITAAHIYARNNIN N1997980 Iuaaunsninne q tnefifanssuladnAnunlaimmwn
ypanamannisiAnengeunetulssma wisnnsgeuansdszme

o A

¥ Yo o 4 o P 1 '
2. AUNTELATANSURRTaU fae Juines uaz Useands wguun (2558) Na1191
Azpit manadle nazuaunsfifiBnBnasznepiiugan Tnanszuaumsdinananelniin
1 v v P 1 4
naLAsuulas (Achua and Lussier, 2010) axnsnnszaugelabauluasanisifinaaindedu
o v 1 Y, & v o v v Y v
waraiuayninnguanmainimissanis mlsrauandBansenni mane i lafinun (s
(Dubrin, 2010) #3UTA1 AMnERIuazATINSURRYEY NayovisafanITneesinAnen fie
fua i sedniinfAnuinesineudunguuaziinnsdmuaianninguiunisviisnaeu
sanflarmnalnynan fausanlunisinauesiaem wedunisinminAnun lnasteninzm
wazNaNaNBNNgHTR
v - A s Y & 1 I
3. AMUNNTHATIEIINITLTIINUAZITTUILITN AUINTOL YFN (2552) NI ATIETIH
o =2 a A a ova o/ dl =2 A a2
938950 vNeils nTUsEng i 1sUfuReesinAn I LAAIaantInN19iAMETINITLTITN
yamunanszyin dAyauazaonda laglindnunlndssfivaneddungfinssunmamssss
9395338 5 A [aun 1) Aosflsadeudle nunete nsdsengRufoRbudullawngsadau
LULLAY 15879 NOWNE UATAREITHAUANIN 2) ANSURArey nanefl Haaisedusslad

arUfifvuniiansnuie Mussanad1i5ana19iUs s BNEA NAMHAMINEIANIEY ATEAITNALALEN

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1184



Journal of Arts Management Vol.5 No.1 January — April 2021

Talananafunainanien 3) mm%@ﬁ’mém‘%m N8 m‘sﬂ‘jzqu‘?‘mﬁﬂ’ﬁﬂﬂ'quwmmu
AsslAsanaianteg a191uazle anaueuazyan 4) Acnadsaas nunade neginaay
Uszleaigaudaiiaaansan n3a0391Aa91098uMaIuny A95Y sasoiaaansasiiaan
FITONAA UAZ 5) APNAANY BANGY ey AnsinaLiseasdnlarasyanalunisdssng
UAAAaNTIHAN 7 henaanag 9191 19 waznsevinupmsfunargnnasyinduRei i
U579017 @ (A9 ANHNNIRADIETINIRLEIINLAYITIITLFION NAgNTVEanansTHanmInAnE
fia fAnnstnasfemdedusiifeadunnissanadesssnuazasssnussnlunisssnauandn
aaaunen buflomannyaeusenminiame

LLmﬁﬂNamsL'%ﬂugmuﬂs@ummsgfm

dningmnaniznsaNnIantagaNAnel (2552) Tatlsznirnasnsssfneninig Bag naou
mmﬁgmﬁ:ﬁuqmﬁ'ﬂmuﬁ'ww?} W.AI. 2552 L‘ﬁ'@ﬁfmum@mmwmqﬂ’meﬁmm:ﬁwqmq@ﬁLL@:

Z\T’]?I’]T‘ViL‘]ju\fﬂWWNNWWiﬁWMN@ﬂ’ﬁL%EI‘LA?LL@ZW@\‘]ﬂﬁ’ﬂ‘l_lﬂfq&l’ﬂ?_l”lflu@il 5 AU T@ILLﬂ 1 AMRAHTTIN

1
o An o/

305590 [AUN A9xATNWADIAMULAZANDITH 938099H LAaa uABpanagasn HArly asem
987 WAZATIHIURATBURBAWEY FrBnuazdean fnnazarsduriiuasen aam1sarineu
Winfinnazansnsaun ReadaueausRIANNEIRTY LAY He338TU9INIBTINNTUATAEEN
2) AWATING [AUN HAIHFUAZAINILN9DNADIUN (WIHEMIENTTMANYBIE1I1AY FIH1TD
WANIAIIHAHE NI ae9AaLies a1N1snlsrgnalyaangifigaresinaniunis
wagnuasaninuanassnegsiauazmaluladlva o uazannnsoysmnnisnang uaneiin
4 ‘. A A v PSR |

AFnuAumansdu o MAe92e9 3) Ainezn19dyayn un Arseeitensnyinuazasns
duszuulngwnlesseassun imgun1eudnisgsfe auisaimuIANaIn13n wn1san
Anaen Faaszuasundyninaedsnisin  Aeeeaseassn 81H13n BATIEN A9ATIZH

a v o > N o g g * ' 2o
HANIWATE LA TN BN D AT 19F BN M WIB9A AT AR Te NN wananHdsannTasgy
UaziulyniuasATIuAsInNig War SIHI90YIHINITRRIAANINATNLENITEIAG NIBNTIY
Uszgnananag uasinezduniaun ladaymimienisdanisnsAnislnasnamsnzan 4) auvinesg
AN ANRNETEIIYARALATAINTURRTED TAun aungoun ilaynifidanudugen i
AYNENEINITAUGINNATEN [npeaues anisaiadnlalunisdiidnauaeaueuas
asnsndsziuaesln sanisansunntunisUsulgemuesniussansamiunisufimiom
o ¥ a LIAPN o a : | : & o

szsiugeln fannsuRnraulunisiuiue e uarsaNieiurBueeafinflun199nnIs
rplpuasuazdyninneg uay uaasesnineznisdugiiinegemnnzanainlsniauas
an1un130s enyulsEanEnminn1sineuesngy uay 5) amwinuztunisdiasnznig

faaan1sieansuaznslamaluladiasauma aun Sinuzlunis@eansacenisnn n1sdeu

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1185



Journal of Arts Management Vol.5 No.1 January — April 2021

AABAIUNITRBAITAINNNIY (A 19AUTERNEAIN FANEINITOAANTBILBYRNI
atiermansuazadfiesi U lslun1sfinen aaanswiausreyalnslndinmansriosdinla
Anslienmnine waedsngeieasihvidudenmddnms wegsiafisdudugen uas 718150l

walulagansmumalunisifiusausinveyauasianeseety

NSAURKIAANTSIFEY

AT AT BsENm Ty lanuvanuuafnfisaiugodne ol udfinuas

HANMTELUIANNTOUNIATIIN LATAMUANTELUNIAANTTAT [ARaf]

¥4 ¥4
AaLUsaNSe fanlsaN
a_ & ¥ 4 Yo da! o
AMHAALIRABILIEI2DINHAD AMANHIE
v ]
mag@m‘fﬂ HUU TR muzu‘%m‘sq‘sﬁ@
— ARSI - o o
. NATINEIRYNFIVING UL
— ANEMUZYBINHILNITN

o p| 1. ATABNIABANE U RIAEYINANEN
- srgznanfieyfuidie

a

2.N15BEUFANNTBUNIATFIUAUIN

3

FLAUANANHUMITR

AN 1 LEANNTBLWIIAANISIIE

szidaudaiag

sAdeiliiuenAdudeUinm Usssnafilalunstdelaun yisindardeyioanns
Fountnasfinug 2561 f4 2562 154 W18 HUFLNBUNIT 191989A9A1T F919% 200 AU
893U ARTILINANGATUIMNTEI AT 0MIA ivnAnenAengammanLE S1uu 5 au Tas
nauden1y KATelERNTLEAIETIINLSTIIN T UAZNGNFAIDE1999 Krejde and Morgan (1970)

1 v 1 o 1 o 1 ¢ Y, A o o Yy ¥
%@quum&ama FIUHIN 134 A TG]?_ILL‘LNLﬁuﬂ’]@q‘iﬂa‘iﬂwﬂﬁﬂu‘ﬂ@ﬂq@‘j FIUHIUN 5 AU LL@‘Z@T‘KT

2 v
o/ = a

FRvEeNgeenuTwudn 9199 129 AN
4 o d'sf ”? = o
iraasdain(un1939s
Wwapeilan [3defie uuseUad (Questionndire) BanAde lnasvluieifiusausanueya ug
aaniin 4 894 A9 1) 20RTMUAAR [ALN FIUNWNTIN ANEIZVBMUILIN STz TIBg iU

o a . a 4 dl o/ o [ % a %
TR (Check list) 2) WHLABLAINAMNAAAMALINUNITANUIAUANE N IALEBIINANEN 3)

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1186



Journal of Arts Management Vol.5 No.1 January — April 2021

LLUUN@‘UQ"INV"I’J"INﬁC°‘ILﬁuLﬁﬂ’]fTﬂﬂ"l‘iL%ﬂuEmWNﬂﬁﬂﬂﬂqﬁﬁﬂqu VN LﬁuLLUUN@Uﬂ’TNN”IW‘ﬁN’JHﬂ"I‘j

U5zan04An (Rating Scale) Tagfl 5 95/ 4) LUUABLINHNTUAPNAITNA AT MLAZNNS MY BIAHBLMY
e ¥V

NN93LATINADYA
mainsenaya Usznnanalaelylsunsudiagunneadif SPSS 1aasiu 23
1. danprayasa AN asyiisaesstu s indinog tugUaanud (Frequency) uaz

AR918INIBLAY (Percentage)

2. svAuAHAnTRDIIfie e naa A T ITe ALENagIN sBvenas
NFIVINEULA USENBUAY ANTARUIAMANECTIAEYBSINANEUATNANISEN AMNNTBLUNAT T

ANETRNHg T (aun A (X) war aomdeaumsnasg i (Standard Deviation: S.D.)

NANI5I98

L7 v ! 1
[ % %

NM1994815389 ANAATINIENINEL B TIHRaAmIAN Y eI TouAin AnzUENI9gIRa

q
v

NUNANENRENTUNNEUYT pATRHUAUBNANTTIY At

c Y o v
1. N@ﬂ’ﬁ’lLﬂ‘j’]?.i‘lﬁﬂﬂﬂalﬂwq\fﬁ?lﬂﬂ@ﬁmuLL‘LI‘LIZ\T@‘LIQ'WN

IINNANMTATENLAT HABLULLRBUINEIWIEY Reuinsanadugiinig Andusssss
40.28 Fanwnszrammasduuisneneu Andusaas 70.27 waslsvaznaiiegiutodin

N’Tﬂﬂfllﬁ 14 ﬁﬂLﬁuiﬂﬁ@ZZ 80.51

2. WANITALATIZAAITHAALR UURINT] e eat UNTIAAN LN UNITA AUNA A NEDUE

PPEYDILNR N
FINHNANTTIT LWL ﬁ:ﬁmmmmﬁmﬁmmgﬁLf“ﬁmm\aﬁ’u N UT AN DATTN WA

AuAnymeRAnresdnAnen Tuawsanynauegtuszduunn (X = 4.22, SD.=.78) 1ile

q

.

a

Arsosiiusenmmunn agtusziunanEesnmddudsl amnnasiueasuRney (X
= 429, S.D.=.78) ATUN9HAMEITHIZLFTIINUALITIENUFTON (X = 4.20, S.D.=.73) WATAIY
YARNAMN (X = 4.17, S.D.=.82) ATHAAL

3. NaN1TIATIER AN AR LI iR esiusmT afiaf sa U eB e manTaL
mmgm@mq&a’?ﬁ:ﬁuqmuﬁﬂmuﬁwﬂﬁ

INNANITATENUN Tz UrsAnEA AL a9y A gag a9t UM T aifieaduuans
Benigrmnsaianmey iAo arAuganAnE g unansasnnaiueguszdusnn (X = 4.04,
S.D.=77) Wlafarssnfingieaunuan agluszduniniBesninsiduded aauinys

ATMNANWUEITNINYAAFUALAIMNTURAYDY (X = 4.23, S.D.=.83) ATUALINTG (X = 4.16,

S.D.=.68) AUATIETIHIILTTTH (X = 4.12, S.D.=.87) Amwinszndaya (X = 3.96, S.D.=.70)

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1187



Journal of Arts Management Vol.5 No.1 January — April 2021

wazawinuzlunistinssnidsduarnisfeasuarnislamaluladasaume (X = 5.74,
$.D.=.79) AHAIL

4. mquélymmﬁﬁmﬁmmnm‘i’ﬂqmu%mﬁﬁ;ﬁﬁ@umﬁ’msﬁm AMMEUINI99909
unAnENdungnewgd §lindineesnismdngrauamagaRannliodia AnzENagIne
NMTANENFENTINNEULE Wandngns (aun nsUsulguilanianedninianavinas
aanaaesiumallad laq ez AsInIHAINABINITIDINAIAUTNTT ANSIBYAVENTTS
ANIBEATYATUAN 7 HuasEeLie iinAnenaFuAEg a daRanssinsAnEngeniu
Uszmauazanstszmaluasanafiiuniasguazniaensaianindy nszuamnisEaunissay
wulniinaslaniendsnquannis way Avsaeaunannislnaziaugdunislrmalulad
ansaume Inslriens q linsiaueiieduniafisrinezessindnu

5. A ARz IBiEuaILzE o Taun AssaiuaulminAnefsanlUinauesniads
Aneusnan uay AvTdgAusInAfUsTaUnaninuanAsnuar AU Anmg

Vv

HBJ

afUs1eNan1sIay

1
= a

FIANANITITYLZD m’mﬂmﬁuﬂm@Lﬁﬂfmmﬁﬁmﬂmﬁﬂwmwmﬁmﬁm ATUT L5115

q

Yo &

9909 WNANEIRENFIVNDULS WRTETiwRUTzAAs e AUT e NAAH
1. AINNANTIFATENLET MTRBHIA A Nz aasinAnen Tnesaney iusziunnn de

=

faraonifinaisnmmuan agTuszduniniia 3 A TaeEesmuddudsil amanazgsihuazaas
FURMYEL SBIRINIATHNTTE ADIETINTTHEITHUALITTINITION LATANHYARANIN asannTug e
avianindenndndey lumasduindeuesnnshssaumsdiSauasnas gousaan AesTIHTdony
oNFUNDARRBITLNTATEIR At DU ey Usvandt wanun (2558) na1nnn Aol
AfinarAnudAnyEasmainemunyam SnnadeousmanrmE bR AnEnI uaaeusIgele
Ty iiRemioslemiaanmunnnnmstlonivasmuas

2. SIMNANIFATENLI HIPTFIHNNFELUIIHNTOLH T IUADIR A g ANANE A
PwdngReLAagsRaTadin smAnendengamwenyd Tnssaney tusziusnn WoRansond
A WU B Tisziusnniis 5 A TaeEesmudduladsil amsinuzarmd@iigssmyang
LAEATHEURATEL TBIAINIAY ATHANIHG ATHAIEIIH 385730 ATINETyn UAAT
s tumerssnidsiaaanisfeaauasna e iilad aasne nisvinendatagisinisunit
Augannuaazasrnaaaassnaineaiuindebnamsdndduematufimamang seanaesi

IMAT89 TRy 99 (2556) a1 AANEoEReNTd aTiviuas assnsdvasaesssneu(y

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1188



Journal of Arts Management Vol.5 No.1 January — April 2021

Vv o A o o ' o o v o v 1 1
ANLNTITH AN LR AL mw:ﬁwwmwuﬁ LL@ZN"IN"I‘iﬂﬂ‘iUW’JLﬂ"IﬂUQﬂu’ﬂ\ﬁ N BUTINITU LAY

FIUI5ANS (2555) NA1I97 FOT

ol 9

A190 19 il 9u aenna a9t ueWITYe9 ngfian
Uaznaumafimnunesnan sdneosesindiaiifsrasnfiasaovinueaniuyanlndues i
a1l UATUaRNstuAY TNesTNasANaT WU TR lnduen i fameedaiuefifiay

v

¢ o o
K3 mesAnauazTUY ARIa L

4 . 1 o

ﬂ\?ﬂﬂ'J'INETWNQ']ﬂﬂ'Ii’J’Qﬂ
B9ARINIMNT (R9NN1939E Wuan 1) Youdingalvnazasiinuznianaluladlunig
dnsruuiinaiesnlbufind s loaugegaunasans 2) minlugafaviaszaasilyinezuuy malt

skill

wN5U

9
v ! v 1 1

NqﬂfcﬁyﬁﬁmwﬁmﬁmmgLﬁmﬂmﬁﬁm@@mﬁﬂwmwmﬁmﬁ61 AEUENN99Na
NMANENFENTIVNEULE Ban1amAEnE L RLANI09INANE19LAD IR
ﬂ’]%ﬂjjﬁﬁLWi’W?.:I?;ﬁ'TEIqﬂﬁ@@f@L‘ijm_qlﬂﬂ@ﬁﬁﬁiyﬁ@?.:ﬁﬁwﬁ‘;ﬂ\‘iéﬂﬁﬁitﬂﬂﬂ’l’mﬁ’ugﬁ? AIHARTTI
N9I3EUTATNNTOUNINTTINAMRTLAUGANANEIUNIER FzmassaasuiiynauinyLe

v o 1 o ] 12 1 v Pl v
AiusTAneil muAnIiana SINAIMBIANIETHNTAUTIRL N

¥
DA UBDLUS

v
o/ o/

a =Y A ¥ o/ Ldgl
INNANTITY NATeHvBIaUBLLY Al
v ° a o ¥ g
1. amiawauuy i sinan1side lulass e
KAIINNTATIRGUTTAIAT T WU A INARTIWYE e B9 fie T UNTRRWIA A NH o
WAEIBIINANEIIUILABINAUIATHY ARNNTN ATUNMERHIUALANTLRATEL AMWNNTH AT
TIYTTINUAZITIYILTTN AN AN ATILA IR HNNTIANINTTNUBNNBIE LY
HA9INN19A98TRGLTZaIAT 2 WU ANNAATIWIENREfBasaiuNan1sBeugax
ATDUNINTFIHIBIINANBIUUIZABINBUIATUATIETIN 93UFITN ATHAIING ATUYINEENS
Toyny AinEzAHANANE3EMINYARALATANSURATEU Awineeun193AsIEmIB
flaennsieansuarns A luladansaume AulunamangnInesaIETH LAz aTD AN

AenssuiuHgssnguania N Anun laWemLIses lHn15Us naua BN kiau A

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1189



Journal of Arts Management Vol.5 No.1 January — April 2021

NAINANFATEIRgUAYRIAT 3 WUan ArEABINTuALTaIEEULE Taun AusUSUgaiemn
eAT IR ATV ATIANNABINITEEIRRIAUTNTHLAYRBAUVSNNNEATIEAATUA T UANS by
walulad dshmmamdngranasiimaimssindnunssilufisdnunlaemunsianuasaissy
naflnvine aaersasiudsieginty ARAa WenviuduniauRsulaseamabilad

2. vaumuntunsiisensenall

v A

GWM’J’VHHQTGI?IQWHWUW@ Nu"lilﬂeﬁ‘iﬂN"V @ﬂﬂNﬂQWNiUNW%@UG}@NQWN VIZ\T"Iﬂﬂijﬂﬂ AITH

o/

%/Uﬁﬂ%ﬂ‘i_lﬂﬂﬁ)\‘iﬂﬂ N’]NW‘jﬂuﬁTﬂﬂ‘izﬁqﬂG]T%’ﬂLIﬂq‘jﬂqdﬁu‘j’JNﬂU’NﬁﬁﬂiﬂﬂTﬂ V’T’]"INN"IV"IQJTWU%N“H%LLN%

q
1 v

o/ o (% & A o 3 ! 0 A o/ { %4 LYV ! o
ANHIEHAV [ ﬂ']‘ﬂi‘].lﬂﬁﬁlﬂusfuﬂqﬁq@?ﬂﬂﬁﬂ@ﬂ\fﬁﬂ’J5W’qu‘VﬂLﬁ?_lfJﬂ‘]_lﬂ"ﬁQ;NLuuﬂ’mNﬁUWﬂﬁ'ﬂUmﬂﬂﬂﬂN

\anansaede

nQfien §Ia9a. (2555). Anwmnidnyosoiiniiiayssamsmsuaamszneun1s n3ol
Anysfinan s 3mnIEBInguten1aAea1s ANLAIANAIANTUALARL AT
umAngndae e bin, Fostis: unAnendenasnideslng.

fat Tunss uay Uszandt wau. (2558). AnANHEssiansnazintsAslasi
Asvistiunesin@nenssiudsynyi v AnAneInisdan1s InAnenae
AniIna. fJ’Ifi?V’Ifi‘gfiﬁ@?J?‘Vlvﬂui 7(2), 27-39.

s GUUlaaB Y. (2563). YA 5 AR uaznsdanar N aussmsinAne: nediAnen
NWTAVENAETRA AN, 91981939857 nnaae, 14(2), 204-211.

W0 ANEANET WaZANLL. (2560). AMIANHOUTUAATIILTEAIAAINAIINABINITIBNAA T
13NBUNT3. HEAMHNNSITHANNENIABINTUEMINTNINEINTHHLE. ADANENTS
FANNg, InAvendaEsguIsNe.

U529 Qﬂuﬁﬁwﬁ. (2561). W’%/W%me’imglﬂé gA 4.0. NKRAFA Journal of Humanities and social
Sciences, 7, 17-28.

?JLIMCN 99. (2556). myio/gmmwumwmmmﬁ (Maslow’s Hierarchical Theory of Motivation).
Auawann http://www.bloggang.com/mainblog.php ?id=whbj&month=07-12-2007&group=
29&gblAog=3

Aonnaot . (2552). wodnasuananissy F3essasmesindnmissai e mends
SN, YHEPHUNNTATEANENA BTN Y. SMLE: ANEdBTITNgNY.

397 9. (2558). mslamalbulafiansaumadunisusnsdanimsneinsyana nadiAns:
BNANITAHAAA AU BRI TR OiA S ATINIALEMAS AN ENETT0M).

AMEITFNART, NATIVUTRYTITHANERS.

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1190


http://www.bloggang.com/mainblog.php?id=wbj&month=07-12-

Journal of Arts Management Vol.5 No.1 January — April 2021

AWIIHADINTINANTAANANEN. (2552). NTBUNIRTTIHADIITALANANLIATI WA, 2552
AFINN: FNNITHATINTINNITANTYANFANEA.

Achua, C. F., & Lussier, R. N. (2010). Effective leadership. (2nd ed). Ohio: Cengage Learning.

Dubrin, A. J. (2010). Principles of leadership. (6th ed). Ohio: South-western.

Krejcie, R. V., & Morgan, D.W. (1970). Determining Sample Size for Research Activities.
Educational and Psychological Measurement, 30(3), 607-610.

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1191



Journal of Arts Management Vol.5 No.1 January — April 2021

NI R ENENRABN1TAIBL IBIYARINTINNTTUNNE
Tulsaneunana fUse ALUNIATEINUAIRTES

MINARIHNHURANTENTWFIEITUFY NTLNTNITEITNY
Antecedents Affecting Employee Retention of Medical Personnel in a Standard

Level General Hospital Under The Ministry of Public Health

AANG 29AAT" ua NEEAT I HETIMNED’
Sirisak Jcngkosiri1 and Krisada Chienwattanasook?
ABMzUEMNTEsAe inAnendewaluladsnmronasyys’ 2

Faculty of Business Administration Rajamangala University of Technology Thanyaburi, Thailand™ 2

E-mail: sirisak_j@mail.rmutt.ac.th!, krisada_c@rmutt.ac.th?

Received January 22, 2021; Revised March 11, 2021; Accepted March 18, 2021

UNARYD

unanEiRdngUsTasa 1) Wefnunszduussgelalunisinem ssuaaafonalalunis
NI azﬁumm@ﬂﬁuﬁ’umﬁmﬁ me:éﬁ’umﬁmggﬁ’umﬁmﬁ 2) Lﬁ@ﬁﬂmﬁzﬁmmmq'gﬁ@
Tun1avingnu anufanalaluniavinen uazanuyniuduennis fasmanessdunfsasegiy
mﬁmwmuqﬂmﬂimamiLwaﬁTuTwwmmmﬁfﬂ ﬁ:@ﬁ’ummﬁgfluuﬁmfiq AN AR NI
UAANTENTNRIEITHGY TnelanisAseddannn ﬂzglm(fl’q@ﬁ'wﬁmgmmﬂimamﬂwﬁﬁﬁﬁmu
Tulseweuiavialy FLAUNINTTIN 91U 223 AU 7’3Lﬂiﬁ:ﬁﬂyﬂHﬂTﬂﬁT%ﬂﬁﬁWi‘imuﬁ Taun N9
LANLAIAIING TBLAT ANRATY WAY Z\TI’JMLfIIiNLU%N'WW’iﬁ’WM v‘i’m’ﬁwmﬂumuﬁﬁﬁﬂmﬁ%ﬂﬁ
ALATIZI LUUSIRBIANN13IATINT 19 (Structural Equation Modeling) Lmuﬁqzi’mmif@ﬂﬁzm
uaIn (PLS-SEM) Tnenaaauafasaniszenedaaasrauulstsa (VIF) ielesiunizaax
inyum\awaﬁ (Multicollinearity) UssifinlsimanisiAuuLaLNauAIENITATaLANTiBI289RuL
WHINWANE N RN LDAN12BIATEULAA (Cronbach’s ) AAIELT B sEn ey (Composite
Reliability) wazsiinesasznaunauan (Outer Loading) WAIAINARELAITHATIEINE 8%
(Convergent Validity) uazAIMNAF9L@991LUUN (Discriminant Validity) ypapEpafladn nan1siee
w2 nqudragiliaziuladaqsls Daduriqu aruRewalatuniarinen annagnRlAy

i Y i A Y A o v ' Y Y
89AN15 uarn1sAsagfussantswisusziuge lnafidadaqelalnasnanssziunisasagiv

saSARUNTI9YANIS 9 5 21U 1 HN9IAN - INETY 2564 1192


mailto:sirisak_j@mail.rmutt.ac.th
mailto:krisada_c@rmutt.ac.th

Journal of Arts Management Vol.5 No.1 January — April 2021

a9ans wnfivadeaquaninfionalalunnsyiemuaranuyniuiuesans sananasyy

1
=

"o i ! o o o aa o
M9PNBENUBIANTT @m\iﬁuﬂmmymmmmmu 0.05

ARAey: Ywilade; Yasnanentswwe; lsswenunasial

ABSTRACT

The objectives of this research were 1) to study the levels of motivation factors, hygiene
factors, job satisfaction, organizational commitment, and job retention of medical personnel in a
standard level general hospital under The Ministry of Public Health, and 2) to study the effects of
motivation factors, hygiene factors, job satisfaction and organizational commitment on job retention
of medical personnel in a standard level general hospital under The Ministry of Public Health. The
samples were 223 medical personnel. A questionnaire survey was a data collection tool. The data
analysis employed descriptive statistics including frequency, percentage, mean and standard
deviation and inferential statistics using partial least squares structural equation modeling (PLS-
SEM). Determined existence of multicollinearity with variance inflation factors (VIF). Reflective
measurement model assessment using Cronbach’s (X, composite reliability, and outer loadings. Then
tested convergent and discriminant validity of the measurement model. The results indicated that:
motivation factors, hygiene factors, job satisfaction, organizational commitment, and job retention
levels were at high levels. While motivation factors have no direct positive relationship with job
retention. On the other hand, there were direct positive relationships from hygiene factors, job
satisfaction, and organizational commitment on job retention at the statistically significant level as of

0.05.

Keywords: Antecedent factors; Medical personnel; General hospital
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X1

| o
X2 0.796 (22.176)
“0.600 (8.176)
X3 10.589 (7.559)
0.768 (20.230
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Abstract

Interior design that leads to quality work. It has to be planned for success with creative
factors in all dimensions of that work. It makes an impression on investors or witnesses.
Therefore, need to understand the process and having principles of interior design in its entirety,
every element, every context around the direction is useful. The beauty of form and layout and
psychology of interior design. The professional practice in interior designer must meet the new

needs of society and the context changed and must develop themselves to be qualified personnel
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of young interior designers to create good quality work and systematic. By applying the PDCA
quality cycle applied in planning to produce works creatively and with quality. Which is the

Important basis for efficient interior design and passed the standards set by the professional field.

Keywords: Planning; Creative; Interior design; Quality
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ABSTRACT

The purposes of this study were 1) to analyze the causal effects of integration factors with
suppliers and aspects of internal integration with customers on hotel business service quality; (2) to
study the impact of service quality in conducting hotel business activities; and (3) to propose a
model of integrated supply chain, according to service standards and the performance of the hotel
business in Thailand. The population was hotel business executives who are members of the Thai
Hotel Association (THA), A sample was selected from 400 business executives were included.
Researchers have used multi-stage-sampling methods, and analyzed data using structural
equation model analysis techniques (SEM).

The results of the study proved that the integration of suppliers internally and with
customers had a direct positive impact on the efficiency of the hotel business. And the
performance of the hotel business was indirectly affected by integration with suppliers. Solidarity
with customers through internal integration and quality of service was consistent with the
established research hypothesis. An index of the integration of supply chain integration models in
terms of service quality and performance of the hotel business in Thailand. The model was
consistent with empirical data, six indexes that met the acceptance criteria C?/ DF = 1.259, CFl =
0.999, GFI = 0.966, AGFI = 0.941, RMSEA = 0.029, and SRMR = 0.032. It can be concluded
that the structural equation modeling model was appropriate. The research data model
harmonizes with the changes in the results of the analysis of the harmony index. Overall, after the

researchers adjusted the model, it was found that the model was consistent with the practice
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data. The six indexes that met the acceptance criteria were C? / DF = 1,2566, CFl = 0.998, GFI =
0.976, AGFI = 0.950, RMSEA = 0.028 and SRMR = 0.023.

Keywords: Supply chain integration; service quality; performance
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ARIATY: Maneadien; poeitonels; powastaBunemgn; usegels; dhmeafiesriis

ABSTRACT

The objectives of this research were 1) to develop and validate the consistency a causal of
relationship model of the influence of causal factors of revisiting intention on the travel Facebook
page of Thai travelers; and 2) to study the influence of causal factors of revisiting intention on the
travel Facebook page of Thai travelers. This study was a quantitative research. The sample group
consisted of 260 people was obtained by selecting a sample quota of people who have been revisiting
intention on the travel Facebook page. The tools used in the research was online questionnaires. The
statistics used in data analysis were frequency, percentage and structural equation model.

The results of this research were the development of the causal relationship models consisted of
5 components were 1) motivation, 2) quality content, 3) perceived value, 4) satisfaction, and 5)

revisit Intention and the model consistent with the empirical data to a greater extent. The statistic

showed the Chi-square statistics goodness fit test (XZ) = 258.73, degrees of freedom (df) = 238, CMIN
/ DF = 1.08, GFI = 0.93, AGFl = 0.90, SRMR = 0.04, RMSEA = 0.02 2. The final was predictive
coefficient of 0.91. The variables that influence the intention of revisiting intention on the travel Facebook
page of Thai travelers the most were motivation, satisfaction, quality content, and perceived value
respectively. Administrator Facebook page for Travel was useful in creating content that was appropriate

with Thai Travelers. Resulting in revisit intention on the travel Facebook page in the future.

Keywords: Travel; Satisfaction; Revisit Intention; Motivation; Thai Travelers

NI
nanaaiigadugaainsanl szl unumd Ay aen1simuIAT 928
Uszwe iidasanngaamnssnniameaiigavininUssmeaisnemfinaindu a1nn19e1de
ninansnng q Aftegulsamalunlyimnfndselommainiign S9iialnangnamnssunis
1 dI d|d d| ! v |° 1 o v d| = ° Vv !
nesfisdugaamnasaiiinisanuiineusesuanaunranauuuiigs Fevin s
N1A3FYBILARLUTENAANNIAUIAFIBIANTANUAUUNNAIUNITNDIA 8T HBNIINHNS
1 dI o I Vv v dl o A A o
naufigaduiunaHaunanng A EsRaUTmMNETTN THUsTINHeN Ussndidons

~ iy Yo 4% 42 o < 4
wazAsYgiarnsiniiig q Diduiisdnenndedin (Saunnsm fisa, 2559)

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1233



Journal of Arts Management Vol.5 No.1 January — April 2021

UszwalneRunaweaiigoninuisuazainisanaiisalanaaaied Smeia gien
Wen waznsANmANfiazaanauny ugareslanfiana ninnsdsuaesdsnisaumianiud
o A A ! 4 - » !
vaefisn AuANEAtEaLineadfisanns q nauans Weseinmaluladuaqiuansnsasalan

Tneanlannanuuimamayndiaontsnesiien deiie lnanduuraoyaimdeniion

1 [ 1
a

Bumpaiin uazmameynfiavanaseniadnaulsrasinmasiieadivesnsnn Tnswasreyad
Todendinnnmasiieanumamsynlulagiudainug (Grana wesanadng uazguinnas
AN, 2562) ABARRDITLIMATEYES 39101 §293043HNNT LazADL (2561) TadnuInI93ug
mwﬁﬁﬁﬂmuﬁﬁmLﬁﬂunLW%ﬂﬂﬁ@w%W@éﬂwqﬁﬂﬁumﬁﬁmﬁuf@ﬁmLﬁm wuan awane Ty
waLnamnsanseanminauaesniaeaiien deseinnisdnanlanesieaiunesede
posiuraLuazAaEulaaIuiafidnesa iy ¢ aeedusegelauazaoaduaniiineadien
TuganARSuALAY 9 wazAesfinaasusuAsIN Ty AiaTURDUTIvIENTEN

e Avediie Audansuinfigaiuiaqiiug 10 memenn Taun 1) The Gaijin
Trips wuniifisaauiAeg 2) a1amalunas 3) aunasnag 4) fuauden 5) Hosh Comer 6) |
Roam Alone 7) Go See It T‘}JT‘V;% ﬂ@ﬂTﬂ@TigLﬁu 8) Nonstop Journey 9) {Ufiue: Pai Gun Na Las
10) aminiies Gufunamsynnasiesfifidenifestusamineniioanns g buslaslne i
nuiauazgin fnnsiuanaglaimuasaadneafitans o inligAnanamameynaisnsaly
SumviniAnacmgnnaunasuaziinanguidelaen [lasauinosies lumameyn i
(Thomas, 2021)

adafifianinanannuasdelaisusauinesiieaunmeia nnasifisadnd
naeans Inganaz 1) Taduanussgels 2) Taduauaanimiioni 3) Aunis3ugama
4) anupawdanala 5) Anupuscladnendn danaassiusAT8s Shakoor & Hosseini
(2019) BINNYAUANTNFLANBUTBITIHITORTNANNGS [ B enmana g nnaaisasi i
ARTUKAARHININTL NI T INA K RARTHII T DT A UAN DO TiEaUsma e nveaiien

ARRNCRINGN

v ] 1
L AAa Ao

naNA AN KAdpasiinananlafinunlady Beannaiidaninannarusialainny
anuiesfigauwwa ey neafigatnuesinneafiaara e arxisasin it duuwanis
AmSunguanawaynnaiigatriunsimmiisnuumamayn il anssennaasiuas

ABINTTUBIRFARHING W neaTian TugaTaqi

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1234



Journal of Arts Management Vol.5 No.1 January — April 2021

Y] i a v
UL AIANISITY
1. ieWmHILar A998 U IAaAN N ANANE BT WA AHAS [T NTHa D WAN TN

UHNANTYNN DS \Wisngraa9inasisasia e

1
=

2. e AnunTaduBsamaiifiavsnanannudsla s miinaafisoummaisyn

wmmmmﬂmuﬂwm LW%I"J‘B"]"JTV]T—.I

ASBUURIAAIRNISITY

nsAnynTady BeamafiianinansaualansnanWAna it TUwNaLEyn

nesiiianrasinnasiiearalne gadalansauunafnens Shakoori & Hosseini (2019) N5u159

U

a

LWL taTad e S e nana AN @I ENEOITINaITAgIT I URINaaTign taun AN
LL‘N‘;JNT‘-V (Motivation) mu@mmmﬁﬂm (Quality Content) muﬂﬂ‘jﬁmg@mm (Perceived Value)

AuAIINRINe A (Satisfaction) 31BN ENAAB AN LA LYNSHFONNTAN D Wigqunamayn

D= S SR =
NBEIVIEIET ANATNS 1

ATuusagale

ﬂ"l'l..!ﬂm"l“k'll.“"l

fuadnusale
4
L BT

nﬂundﬂquwa1ﬂ

ﬁ‘l“ﬂ"l‘imzl‘lmﬂ"l

AT 1 NTBLLWIAAHNNTI4Y

#i31: Shakoori & Hosseini (2019)

ATITNIUNINIFIHRNFTIN

1 ¥
wwaRmfigaiuatuusesla (Motivation)
wsegelafiunumdndymenisdnaulavasmgfinssiiinneaiien Weseinusegelaaena
1 dI ! dI 3 o v X
ABLIaT A01uil uazlszinnniamaadian vedadeniuusegelantsusnuaznielu Pizam &

a

Mansfield (1999) Bn919 Pearce & Lee (2005) Tnatunafisusegelalunismeaiisaanduanng
dfey Tun1susBfongfnssueesinyeafigafiuaaiaa nun INBABLANDIAIINABINS
wazgaaanmaadiy Wilkinson (2001) NA199INOANTINNITNEUALARAIUALITBITUAQH

ApINIsLazdaAIDwinadian naafe innesdisaiusegelalunismeaiisauuuuasamn

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1235



Journal of Arts Management Vol.5 No.1 January — April 2021

dl ¢ =1 i Id ¥ dl ' ¥ dy o A dl =3 ¢
ANBIIANYEaAI NG N us IunlezuuaTuray s e i ieuansasnfianangdniu
YuziumDKEW Wi Tianla lunaReari

1 ¥ ¥

u,mﬁmﬁmﬂumu@mmmﬁ@m (Quality Content)

A NHeINA I Tvsziurasgmn e fiseneu ngnasEeysuuanisan
AEAARDITUAINABINIFIBIgNAT InFAEsln nsaseUU3NMsTfiRmnIW vianefle nnsaoy
ARBIRBYNATUUNUTIWATIHATANIIZBIGNAT (Lewis & Bloom, 1980) 8n¥19 Gronroos (1990) {n
NA19 AMNMNA NN TR 2 ANEy Ae AounIWBIyAila (Technical Quality) S1AEATUNAANS

= N Adl ¥ Yo a & ldl o/ ¥ A L a ¥
vapAfigna1lnsuainuinisiu lnsanisafiazdalamieniunisUszifiulnqmninass
WARST BN (Product Qudlity) FIHADININIEINUAT (Functional Quality) 1iWizaefiisags iy
A9TUIUNT52R9NTLTU AU
- A v ¥ v ¥ ' .

URIAALAYINUATRNITIUIAMAT (Perceived Value)

o Y ! li' Yo dl ! 4' =y 1% o o = &

M33ugAmAd insuainaauiinecfias faonaniusiuaeionelauazaansiale

a ; a dl o o o/ ° a a a s Cd Idl o =
BawgFinasy BauuwaRefidndudmiunisdniugsissessddnaiaivaiilsrauaaudnse
warfinannls AIIuNITAIMEATULLUNI9UFANMAININIIAIYEERANIT5UFAMAI9INNTS
naefgadn ManendnaeIn1sTANIIRA1N NANITRNEIULLSIABIENNTTIATIETIUERAT N
WNTINANTENUNAIA Y 289N155UFANAIAIRIIATUAZNITIUIAMAIIINNITN BT ]
AW TUAHRane Tauas g AnsanAHeS e TRE T IinaTie wenaniin1siug
ADIANEAINTINE T (AFUNANTZNUAINNITR TN AN IAEUTZAUN1TDM19BITHEI Y
FINTINANTENUNNAMUIIANLATANYU (Irena, 2015)

[l 4

wwaAsfganuauaaianala (Satisfaction)

anfenalaiuaangdnvdesviruadiiynaariuinedslndmils Salunanianaans
anlapns o sanAaBIiy Johnson et dl. (1995) na1eaanfanaladueseddiniiinefelns
Wi Fepnannaniszauntsmsiunisudlnanisuinietiu g 809 Lee (2010) NA1221ATHRS
wolafdpandniusiuaausslatsuinissiresinnesiisasalne sanfanels Furey uay
IWAAWAR IWEINTAVIa i g9 s19 77 48na1n# Triantafillidou & Siomkos (2014) TARNHINAANS
anUszaun1ssieyUalng: arnftanale nsusnee n3deans waznMINAUNTILENN3EN
Wuan AaHRene lafBnEnan1IuInABNTUBNABLATNITNAUNI [LEN19E

1 4 ¥ ¥ ¥

WWIAALAEINUATNAIIHNASIALZIZNTET (Revisit Intention)

paNsstangnEiuaansslafidnnesfissezndunmeaiiaadsenuilnanausn

9 v ¥ 1 P A 1 1 1 2 v
ZRAUAMIBUTNITEN BIUTTAUNITHATINDUYBILAREY AARTININBIALINTBEDRUATURY

v3n1senaiiu@euonyidadeauiidulade sl ayunisnaun e fiea i viatofuamiie

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1236



Journal of Arts Management Vol.5 No.1 January — April 2021

U3N19E18nAS9 (Hellier et dl., 2003) Envie Cronin et dl. (2000) NA1991 NITNAUNITB3D Lo
U3n197 119NN UaNLIE1USTAUN90! (5995719 IMANITIANN ] AUiNaunEam R (nsugh

Uszaunisoianauesisnalauazilazyiula

FaaNAUN15I9Y

mM9ATefTunnATeBe A0 faneazBun Sl

ﬂszmﬂslmzn@;uéffzm'm

Uszannsra9nisisensed laun ﬂuTW?JﬁLﬂEIL“Zly’]"m\lﬂi‘l"mﬁ‘lfiﬂdLﬁﬂﬁuuLW@LWSﬁ‘Jﬂ
Vafien panane 2 ASIERl S9lNNIIUsIHILTT NS LWEY

ﬂ@lNﬁQﬂﬁ’lxﬁ‘ﬂ‘ﬂﬂﬂ’]‘ia@/ﬂﬂ%ﬁﬁf@?uf‘; ﬂl&f‘ﬂﬂﬁLﬂilL{Wﬁmﬂﬂﬂuﬁif}ﬂ%ﬁﬁ’]uum@LW"EJﬂ
veafian sgnsay 2 Assaull §9u9m 260 AN TGTN'WT@]?—.ITT‘I%\;IINLLUUT?WG]’] (Quota sampling) T4
N1 AMUATUIANGHATDENIBINITAIATIEA THAR AT TN AN WS BRI A UUUR A U1
(Causal Structural— Models with Latent Variable) Kiine, (2011); Wdnsos Asude (2542) Tatauann

v

guARaeEeTivNnzan Av9ag udRInaan 10-20 mees 1 faudsdaunala uazdanensues
figafinaniulagaina1afif Holster inpafiamnnnnan 200 (Hoelter, 1983) Avazfinanluna
ANNANANTBea i A naanaasIiUayaBIlszdne tun19daassiifisaudsdaunaln
F1u9u 25 fautls Bemeslanguinesiglazanns 250 awduesnsuee (Hair et ., 2009) uay
A ¥ o/ A ¥ yA o/ =R AI ' o/ ' o
Watasiuanuaaandenr ey anIdesuRingussastaiud o 260 Au
A A dl? 9’? & ¥

rasHanrvn1sIAUsILTINYDYA

\wEpslafilriunnssausanvays Ae uuaaLa xeanan (Online Questionnaire) 1w
12100 Tnauusileniaandu 3 aew Tnanewdl 1 Wwadiaindansss Tawn vuasngume
waynviaafienss1aues 2 AsvnlUnIaln S1uaniedn 1 28 naudl 2 2ayaviallresymey
LULNBUOTN [ALA LWA, 818, A0TUATW, S2AUNITANE, B98N 9149 YI9AW 5 298 Aaui 3
geyalfigatuadedeaaumafdninananaiuselasnanuiiveaiiasunnaingyn
nosdiendi lagradrntuduuuuninsnuszaininn 7 szau woadu 5 aau Taun 1) aaw
1399914 2) ANUATATNEHDNN 3) AMUNNTEUZAMAN 4) ATWAIIHANE TS UaY 5) ATHARINGISTe
\INENEY TIUITIVNA 25 28

4 oA

N9ATITNBUATATNLATIND

MIIIEBUAIINATILBIHENT (Content Validity) TngiausyiFeary 91u9w 5 An 91AN
AEHAIMNEBAARDIYBIVDATNINTLIRYUITRIAYBINITITY (Index of Congruence %1538 10C) Tn

10C 8525197 0.60 — 1.00 91nismIAIAINEDTM (Relibilty) Tnsvaasaly (Try Out) iy

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1237



Journal of Arts Management Vol.5 No.1 January — April 2021

aulnefineiansanuinesfieauumamennvaciiieatn $auam 30 AW uaiEmIAIAH
dasulnalagnnadnUssand sannaesnsanuta (Cronbach’'s Alpha) WUATAINEDW 5 A%
Toun 1) Aruusegela 1y 0.86 2) Aruamamiiiand wadu 0.90 3) ATWA195UADIAN
AU 0.88 4) AnA nfianale WAy 0.94 5) AmmAIndslaEngn iy 0.87 lng
ArsosinaumAAan@ess 0.70 1ulU (@luns neyauiaana, 2555) uamsdmifinanadians
Tuuuuaeuaariudanuidede s dugs

mMeifiusIusINTEYA

WAdelaAAnn19fiusausanrayantsuuusaunneanlatan A efiasngs
aainasiigaunmamaynnesiiesd TagyAduunsiiaen URL sesuuuasuainaelas

Hugynaansauaznaynngs laun nquneasdisaflesie, naulanveadias, nqunesiien
4 o dl 1 ~ < dl [ [ A v o o o v [ 1
viameiuawraudien uaznauenaafiiiaaln Wineu lnsfeedinndnnsssdiuam 1 28 laun
VTWALLINAHINTNTUNYIBAUTIET BEWNUDY 2 ATINED (N DIRABLLULABLAINABLLN [NIAY

KT8zl aN1AAT129 FUAUIDYATUADUNNTIAN WA, 2564 FINITHLINIVIAW 1

Y

= =\

I m;mmmmf@umu 1191 300 AN wﬁqmﬂﬁ?wgﬁﬁﬂfhyﬁﬁmiﬁmLﬁ@mmumumuﬁﬁ
ANNANYTIL AT IIUNRBLLLLEBLAIN 260 Au shlUAAszneeyantsadAnely

ﬂ”l‘S?JLﬂi”lz‘V;’:llﬂﬁﬂ

NOFIBIUS588 (Descriptive Statistics) Taun Aansd (Frequency) SBERY (Percentage) k&g
ATFABIDUHIU (Inferential Statistics) YNNTALATIZA AR ENNS IATIE IR N LEIM BN NG
\TIRNADBIFINLT NINIABNTNG uaziamsaiinesnsls mmmqﬁmmmqwﬁﬁgﬁ% %
@jyﬁa@qﬁmiwmmummﬂmﬂgﬂqmmﬁmzwﬁqﬁuLm@ﬂw@d’gmﬁugﬂgmﬁﬁmizé’ﬂﬁ AEAR
CMIN/DF 4880121 3.00, A GFI, AGFI, CFI $iaus 0.90 #0 uazAn RMSEA, SRMR 188N 0.08

L7
aaa

%ﬂﬂﬂﬂﬂ@ﬂdﬁUﬂﬂWQLﬂ‘j"lz‘lﬁiNLﬂ@ﬂNﬂWiTﬂﬁflﬂ‘j’N (nA LL‘NQGL‘?AH, 2554)

NANTSI9E

gmjﬂﬁ"fsfﬂﬂmpgmuLmumumu F1an 260 A wuan aantneydumemde Sauamn
149 au Aninsnsar 57.50 fangag g 26-35 1 F1uau 101 au Asdnsesas 38.83
aomnnlan §1man 140 A Andiusesay 53.80 sxdun1sAnE LSy naniadieumn
F1u9 194 A Anuspe Ay 74.62 Usnoua BnninauusEmienyy s1uaw 112 A A
S888T 43.1 LLN%E;GI@ULLUUN@UQ"INﬁGﬂNmﬂHLgﬁ%NLW@LW%ﬁﬂﬁﬂﬂLﬁﬂQ BENUDY 2 ASITULL

1. Namsﬁ'ﬁumu@zmwa@umwﬂaﬂﬂgﬂwaﬁuLﬂ@ﬂ@é’ﬂ@\immqﬁﬁ%w%wa

&

[ ¥ ¥ [ [ ¥ [ 1 [ [
SIBAITH G'N?’Q L AHNOTRANBILIE 'J‘ZT’]‘IJHL‘W’QLW‘HI! AVBILIgI2898NNDY Lﬁﬂ’.]‘lf”l’]?‘i’lﬂ

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1238



Journal of Arts Management Vol.5 No.1 January — April 2021

1.1 NANIFRAHA THIAR ANH FNTUEIBIa1Me Wuan Tadaidsaunaiifidninans
AandslaN AN fiBamamE Avacien daznaunas 5 dauls dauuniiugn
uawsennauan 1 dauds taun 1) amuaegels uazdaudsudsnneate 4 dauds Taun 1) Au
ADANINITEYN 2) ANNNTSUTANIAN 3) AnuaERanals 4) anaeusclanengn Tneradeln
Wasuazensslinalaedauufn naud uazsAdeiifeares inaladumdnnisinnsass
uaz AL IIARAHANTLE Ba R AN [T AN Tisas U N noaTien

o/ ! dl o/ dl
ﬂﬂduﬂ%ﬂﬁmﬂ’)ﬁ”l’)\tﬂﬂ PNATNN 2

wNRLAR MT vianedls useqela, Ql vanefls ananwiilant, PQ wanefls n1asugaman,

SS MUNNLTN ANTASWE LA, RV NH8E ANAI e TNE
[ v o A v [ ] ¥ v 1 1
ﬂ'l‘W‘ﬁ 2 TNLQNWQWNNN‘WHﬁL%\‘l’N’]L‘VTQWQWNW\?T@W’]%NNQ’]H%W@@Lﬁﬂqsﬁ"]UMLW@LW"ﬁuﬂ‘V]ﬂﬁ Lﬁ?:lrl

2AINUNNDY Lﬁ?_lfl?_f’]fJTWﬂ

1.2 HANIIATIVFDUAITHADAARDIVDI LN LARAITHA NI B @ﬁﬂ’wmﬁﬁuﬁu
rayaBaazdny nuafiaensenaassiuryaidelazdniiuenied TneRansanainan
TANUAISENIANS (CMIN/Df) = 1.08, A1F GFI = 0.93, AGFI = 0.90, CFl =0.99 waz TLI = 0.98
Faiullansnoenlaean GFI, AGFI, CFl masiimnsiaun 0.90-1.00 A1 RMSEA = 0.02 A1 SRMR =
0.04 {ilpsinos lag a1 RMSEA waz A1 SRMR Aasiin1ueasnan 0.08 uazAn Hoelter = 276
dnlmrsinosn Taaan Hoelter aaafimasannan 200 (Hoelter, 1983) @9udlaanluina
ﬂf;mz‘fr’uﬁu%@qmmmmé‘?’a?m%mmmﬁv}mLﬁm%ﬂuummweﬁﬁﬂﬁmﬁm Faaw

aanAasNTUay s BUsranidues1R Mm99 1

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1239



Journal of Arts Management Vol.5 No.1 January — April 2021

{ > ¢ k4 v o & v )
ﬂqiﬁl\iﬁ 1 ﬂﬁﬂ%ﬁﬁx‘l%ﬂ’)’mﬂﬂﬂﬂﬂﬂdﬂﬂdiﬂLﬂﬂﬂ’lﬁmﬂmwuﬁ@\‘mﬁLﬁ@lﬂ’)ﬂa\lﬁld?@m’mmﬂﬂﬁuﬁ

1 | v 1 1 E4 o 1 1 o ¥ o
veufigaunamgynvefisagnesinnesiisnyn Medureyaidelsvdne

AadAT la tunsRsaasay AR AaBAT A1SNIITMI

CMIN/DF < 3.00 1.08 AT

GFI 2> 0.90 0.93 HAAN 49

AGFI >0.90 0.90 HUNEUT

L > 0.90 0.98 HAAN 49

CFI >0.90 0.99 HAN 49

SRMR <0.08 0.04 HANE49

HOELTER > 200 276 AN

1 ' 9/ v [ [ v
2. Namsﬁﬂmﬂ@wL%ﬁfmmqﬁﬁ%w%wamamwm?mmmmmuﬁwmLﬁmmuu

wa  aynnasiietzasinnaaiiasrine
2.1 wannsrne1lads Besamaifdninansaonssla s s ufine s figagiun

wawlgynnasfisraainneafiaaya e wuan Jadaaiuaanfieweleafianinantemsemnn

2 ¥
a

figAaDAMIAINAI(aINTHEY WAy 0.83 suneiliaddnynieafifiisysiu 001 uazademm

n95uzAmAuazaTEn U N WHEMN BV ENan AsIrB ATAHRaNe lasnTiga Huue

ANBWAWINNAL 0.48 WAz 0.44 ATNAIAL AININT 3

ll|l |

(o]

Ql4

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1240



Journal of Arts Management Vol.5 No.1 January — April 2021

X? =238, Y2 /df = 1.08, p-value = 0.17, GFl = 0.93, AGFI = 0.90,
CFl = 0.99, SRMR = 0.04, RMSEA = 0.02
wHRLAR MT vanefl usegala, QI vianefie Aounn, PQ sunetla Me5ugAnIAN, SS el AruAenela,

RV #sefi ﬂqqﬂﬁ%?@l’éﬂﬂ%ﬂ%q
AT 3 ANEERIN IHIARAHANTLBIBN I AR HAT N T HEDWTINBFiEatIUENG

weynvesifigaresinmeadisnrnaine (lunafiasanaasiureyaiBelszanmg)

2.2 NaNTANEITITYIBIRNG BNTNANIIATI BNTNANNBBNUALENENATINYDY
o o s kA 1% [ 1 Y & 1 1
THARANTNAUDIBIETMAANAY I T T DA BT B E U BN NIy AN BT 832D

Hnneafisara e A9en5197 2

A1S197 2 LAAYATBVBNANIIAGY DY BNANNADHUAZBNTNATINTANRAD AITNFI 1LY

anmiiveafigngiumnamgynesfigagesinnesiisara e

faulsua gﬁuqmmwﬁam gmms%’ugqiuéq pupmfiawala AHAINAS LA IN YN
C?I’?LLUiLVIﬁ! DE IE TE DE IE TE DE IE TE DE IE TE
;WHLL‘NQG?’Q 0.99%** - 0.99***  0.87** - 0.87** - 0.86***  0.86™** - 0.87***  0.87***
;ﬁuqmmwu{ﬂm - - - - - - 0.44%%* - 0.44%% 0.45% (037**  (.82**
mumsiugamen - - - - - - 048" - 048" -033* 040 007
auAnfswala - - - - - - - - - 083 0.83%
AdNszRNE

0.97 0.75 0.79 0.91

nM9WeInNgas (R?)

RNTELIRA***p < 0.001, **p < 0.01, *p < 0.05, DE = BVNEWANWAN, IE = BnEwan1voen, TE = BNEwaTaN

9NAN5197 2 Wuan Jadeanuasgelasiansnana anusslamsnan e afisauy
WIINT NFININTIGA BUIABNENATINNITY 0.87 s89adnn Taun Taduaiuasnfianals
Tadumuamnimiion uazladeaiun1ssuganial BuABNENaTININTL 0.83, 0.82 UaY
0.07 pudndy fafersouBranannas wuan Jadeamaiafionalafansnananiusile
BT LTIN DAL TN NG NFIHINTGA BUIABVENANIIATINITL 0.85 F89098"7AD
A mnuniflanuasTadunmunissuga Al faniadnsnaniemsamadiy 0.45, -0.33

AINRIAL

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 241



Journal of Arts Management Vol.5 No.1 January — April 2021

afilsIENan1sIY

WiTuaAUsanaE TR UsTasRnsn1TAdala feil

1.TNmamwﬁ’uﬁ’ué@qmmqmwﬁgasfmgq%uﬂmuﬁv}auﬁm%mummweﬁﬁ:n
nasfisrrasinnaniisaraineg dsznouns 5 dauls Taun 1) @Tﬂumq'gq?@ 2) Gi”m@mmw
Havn 3) AMun1aEgAMAT 4) ANuANRINeTa waz 5) ATHAEALeIENTY FanARaITTL
371A98989 Shakoori & Hosseini (2019) uagluinamandiusBssmaiimuiugannaaiy
“ﬂy@aj@L%qﬂi:f«%’ﬂﬁLﬁu@éNﬁ TneRasnnanAadnta-auaas (X2) Wiy 258.73, A1 CMIN/Gf
WNfiU 1.08, ANBIANARTY (df) WINfiU 238, A1 GFl AL 0.96, A1 AGFI 111 0.90, A1 SRMR
WINfiU 0.04, A1 RMSEA 111170 0.02 Faiulumnsinoimuns rds ussguiiiu (2554)

2. ‘IIQ'%/?—JL%ﬂﬂ’lmqﬁﬁ’EVI%Wﬂﬁ;ﬂﬂ’J’mgﬂ?@LgﬁﬁNﬂﬂﬁ%ﬁV;ﬁdtﬁﬂ’J‘gﬁUHLWQLw‘ﬁ‘lil:ﬂ
asifignvasinnasiitizaineg

2.1 MadaanussgslafBnanasanfiganenassiolainaaniiiveafisadiuumme
wannaadien Wasunenaneingisnsaineafisadiuumamaynmeafissals
aafnasfieauunamaymasiisafiunfegale ftedeniusomineafisilasuanuies
Wupssnnvaiiunsanniedmmsssn vinbgimmaaminasiseunmameynnesiiag
LAITRNHAUARTE FaAARDSTLIINATEIEY 299035 yayAN (2560) TaRnuusegelatuniss
doudndidny TndminmyayBuaznisiusnisfifaninananiandusndeudnansinneadisen
¥1alny wun Jadeamuasgslauaziadoaunisiuqiiuladeiidndn unndunndoudnaes
Tnneafiennnala uadiaenAaesiuIWATEae SBan A9TR9 LATEANNS §9A99 (2559)
TnAnuandslatuniandunifisadnaasinneafisannaanialnanmnisoinom e
Fufianmsuauing suneiwng Sminezan wua seduussgsls aanfswe lasananaaans
falatunnandusniisndnansinmasiiieanuaide
2.2 tadumuarnianaledaninasosaminanndis e anmines e

U veufien Wesnainaneinsananinadiisediumameynnesiion
sdnfionalalunislmrayauazifonifiusssreifisefuanmineafsauumemaynneadisn
LL@:gﬁﬂ%musfugﬂmw%ﬁqﬂmuﬁvmLﬁmuummwsﬁﬁﬂﬁﬂuﬁm ynlmAnaamanwauie
Tainasan uinaufisasiumme e nnedifisn aanaaadfLIuddEYas AN Saunes
(2557) TaAnuwansznurasaagniuuazauionelaif nouue Tuunfsnduniieadnd
unasnaafisn ludaminuasrissanany wuan aaagniuuazaasiseleduladeiinananis
ndusmeniisasuaziiamdius U inArnafaefuduniafiinneafiatesndusiiiendnd

Y (% [% o ¥ [% a o o 9
LL‘iﬂZN'V]@GLﬁﬂQTu@ﬁ‘iﬂf}ﬂuﬂ‘iﬂ%ﬁ‘i‘iN‘m%’ LASENNDAAXNBNAUNTRITHEYBN THATAN ’N']‘.i’rg‘ﬂ LR

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 242



Journal of Arts Management Vol.5 No.1 January — April 2021

NOUMNOUR FUYA (2564) [aRnuAnfinalansunamesfisnfissnansnisnaundend
o4 v Iaudne granuusnfnesnmaln Sanda@uslnn wuan dadaaanufienaled

AvEnananiTnauNiEautresinvavfitnyin Manazeae19si

L4 9 ' o
BN ﬂﬂ’J'INETﬂNQ"Iﬂﬂ’ﬁ?JQﬂ

annsaTeyinfnesarngfgatuauas e anWinesfigag U gy n

= ¥ ] o/ o o/ ¥ = dl ' dl i ' dl
ANINZE) V"I’J‘jTViV"I’J’]Nﬂ"lﬂiyﬂ‘}_lﬂ/@@ﬁﬂ"IHLL‘N’ZﬂT@ﬂ’J‘iL@’ﬂﬂﬂﬂ"lu'ﬂ‘ﬂﬂ\‘iLV]?;I’JUHLW@LW%HTTVI@Q 373419

[
=\ =2

funsegala fgeides iuaamfinoaiiadinsuaniosduesnsuin wisidunsannig
Tu3INaZyN M NTHAULAIFRNHOUARTY WaNIINHKALANTINTYIVBTisaAasAfTlatl
Tadpamuaauienels avsinaeyaiemiiusseneifafuanuinesdissssnsazden uazvin

v Y v

eI L Y NI R e e BT P P R L NN

wN5U

9

! v
Ada o &/

TadenBaannifiannaanm e N aa W INeI g g UBNS NGy NYB T8
o 1 d| 1
inveadfigaralng wua
v o Y v [ ! ¥ o 1 1
1. TRaAHTNIWE BITMA A HAT NI TN B Tiga B TU NS T Y NN B9 fiE0
gpuinneafisariane Uszneuaae 5 siauds laun 1) Anuusegela 2) auamnIndionn
v o ¥ I v v kA 1 ¥ v o
3) AMUN193UADIAT 4) AuAdINRanale uaz 5) ATANAS T aNNE THIARAHANITNE
[ [ [ o ¥ - o 1
eI L N P R K TR o P TE MU B T O Wl TR T
2. Yadefifaninasnansilasnaaineaiiandn laun Tadeniuusegala ads

AuAHane e Tadamuann e uazTaden NN UZAMAN AINATFL

¥

DA UBDLUS

¥ ° a o ¥

parauanuz unsimadsa lule

1. ypuammaaymmeadisanasmaauadny iuauusegelanas@enanuineadisun
maynneafigaiivifegate fiedesivanineafioafilnsuaasfondivesennvie
unannmedmusssnasyin g snguaganHeuaait

2. gpuamasynnaiiaanasimaanddy uawaanionels acstnieyas

- S e 4 - . an
JEaidgauaviianIiusseneiigiuanuiineigcunameynnediies wasingunmaia

Yy v

anuinasfisnansanazyinignrnAnanAANERTR

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1243



Journal of Arts Management Vol.5 No.1 January — April 2021

¥

ADLAUAURZ ARSI LT IHANIARN

[

A93saTuassne i Arafnuddaiudaulsauiianafisanasiufaulsivinnsfnen

ASIT 1T ATUNNTLANASLULLINADLIN ANUATNANHOaNaaINAiNaiian e

4
1BNH19D19E9
113% UGN, (2554). N1931AT1MA98MIY SPSS UAE AMOS IWBNIT398. NTIVIW: F1om
gLAt.

A

39701 §2930458YN3, 81309904 qUAGY, NYF AENAIA LAY DTIOANY WANLAS. (2561).
mﬁ%ugmwﬁwmmuﬁﬁmL‘ﬁmTustrjﬂuﬂﬁﬁw%w@éﬂwqﬁﬂﬁumiﬁmﬁuﬁf@ﬁm e
Faaan adin Ussneduite. 215199 sudnnssadeanadinn, 6(1), 8-13,

s neyaufiaana. (2555). suiflnAsademedsanmans. aan: Insidantd-Tna

FFNN SAUNGY. (2557). HANTENUIBNANEMA A Aswe leTinauua Baniandunuiien
Trounawmeiisn s imnsaas TR AN inIEUSN g IR aNMTAR).
NN AIIATUATINS,

wANHOL A55T4. (2542). uaadaisa: AOAIATIAGMIUNITITE. (RENASIT 3). NIMWAMIAS:
Taaiam LLﬁaﬁngquﬁwﬁwmﬁﬂ.

FANNA WEAVBANG UATEHIHNAS Ui, (2562). JUULLAMNE S BIa MR AHAdTa DY
mManaufignrasyRanurna e N3 mesfiealulssmaing, 917577 5as
Wnoleyy1L/anaaa, 5(2), 163-173.

SoyBen 2R UAYERWNS §9Rad. (2559). ANl IS AUNTigat e esTnvesfin
saidanialnaniuniasirssuRua ey sunelwne Smdngran.
Msa15asesInenasmalulagisirseaaniity, 8(2), 261-276.

Sprnngo AN, (2559). n1sAnmsEAuAstane levasinnevidigafidneanniimeaiea
mandnlagy savanande i sunoguid SminuaTarRNIT1891ATY).
NUIVENAEIIBANUATINTAN.

Sufann 81991 WAL HOMMNIAR qUYANA. (2564). naRnEnaaaRana lanaurameaiendi
FINRADNTISNAUNE DT 04 UBMINaDUAS grEuuAaasWntUn Samdn
Guolvin. 91301595015 INEABAING, T(1), 136-146.

21950435 YA, (2560). usgelalunisundenindrdn bssmimmysisuaznissignieid
BnsnananisnaunudeuTmesineaisarameAnen i AU aRTHNTTRR).

o/ a o/ a2 <
HNTINYTINETINIUIUTIOY.

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 | 244



Journal of Arts Management Vol.5 No.1 January — April 2021

Cronin, J. J., Brady, M. K., & Hult, G. T. M. (2000). Assessing the effects of quality, value, and
customer satisfaction on consumer behavioral intentions in service environments. Journal
of Retailing, 76(2), 193-218.

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2009). Multivariate data analysis.

(7th ed.). New Jersey: Pearson Prentice Hall.

Hellier, P. K., Ganesan, G. M., Carr, R. A., & Rickard, G. A. (2003). Customer repurchase intention:
A general structural equation model. European Journal of Marketing, 37(11-12), 1762~
1800.

Hoelter, D. R. (1983). The analysis of covariance structures: Goodness of Fit indices. Journal of
Socillogical Methods and Research, 11(3), 325-344.

Gronroos, C. (1990). Relationship approach to marketing in service contexts: The marketing and
organizational behavior interface. Journal of Business Research, 20(1), 3—11.

Johnson, M. D., Anderson, E. W., & Fornell, C. (1995). Rational and Adaptive Performance
Expectations in a Customer Satisfaction Framework. Journal of Consumer Research,
695-707.

Kline, R. B. (2011). Principles and practice of structural equation modeling. (3rd ed.). The Guilford
Press, New York.

Lee, J. C. (2010). An investigation of the relationship between service quality, transaction specific
satisfaction, and overall satisfaction in predicting golfers' revisit intentions. Unpublished
doctoral dissertation, Clemson University, South Carolin.

Lewis, R. C., & Blooms, B. H. (1983). “The marketing aspect of service quality,” In L. Berry, G.
Shostack, and G. Upah, (Eds), Emerging Perspective on Service Marketing, American
Marketing Association, Chicago, IL, pp. 99- 107.

Pearce, P. L., & Lee, U. (2005). Developing the travel career approach to tourist motivation.
Journal of Travel Research, 43(3), 226-237.

Pizam, A., & Mansfeld, Y. (1999). Consumer Behavior in Travel and Tourism. Haworth Hospitality
Press. Modern Economy.

Shakoori, A., & Hosseini, M. (2019). An examination of the effects of motivation on visitors' loyalty:
case study of the Golestan Palace, Tehran. Tourism Management Perspectives, 32(1),

1-13.

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1 245



Journal of Arts Management Vol.5 No.1 January — April 2021

Triantafillidou, A., & Siomkos, G. (2014). Consumption experience outcomes: Satisfaction, nostalgia
intensity, word-of-mouth communication and behavioral intentions. Journal of Consumer
Marketing, 31(6/7), 526-540.

Wilkinson, A. J. (2001). Unweaving Leaving: the use of models in the management of employee

turnover. International Journal of Management Reviews, 3(3), 219-244.

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 1246



Journal of Arts Management Vol.5 No.1 January — April 2021

ﬂ@é’ﬂﬁmwammﬁmwé’ﬂw%’wﬂsfuﬂzguﬁmmswqﬁﬁw

TaRIARANNSNE LIRSS LIA g
Factors Affecting the Stock Price in the Group of Commercial Banks

in The Stock Exchange of Thailand

SAUINT AN LAY AHINTRE Uruan’

Rattanaporn Saelee’ and Sumaman Pankham?®
WgdeuinnTsuATamA el uniAngndesedn®
College of Digital Innovation Technology Rangsit University, Thailand™ 2

E-mail: rattanaporn.s61@rsu.ac.th

Received March 17, 2021; Revised March 27, 2021; Accepted March 30, 2021

UNARLD

uwmwﬁﬁf‘?@qm:mﬁ 1) Lﬁﬂﬁﬂmﬁ@é’ﬁﬁz}am@}ﬂifmmﬁ’ﬂw%’wésﬁuﬂémmmﬁ
WAre A AnanNIngunslsznaive 2) eAnsldauiiaudedefiasnanssinn
nannswe unguannaandzs linanandnninduasdazmane suuunnstdeiunnsiduids
YN T@ﬂ%ﬁ@;ﬂﬂﬁﬁugﬂwnﬁﬂgﬁ (Secondary Data) 84ATHIIAN (Time series) WULITELABY
SEANUADUNNTIAN WA 2554 F9 LFBUTWINAN W.A. 2563 FaNTZEXIAT 120 1Han AAs1en
gﬂsj@TmﬁmiﬁﬁﬂgﬂﬁLﬁ‘uifmifmmﬁwmiméwﬁmmzﬁw’éﬁmﬁqLLﬂifEm:LL@imﬁq AN NHA
WS ARTE RN TN AREUNIANAT AN F N AR TUdausan Taanisvinasnisannss
wgos Inalanisiinsnsiuuuniaidendaulanasds indaulsdaszunuiunou (Stepwise
Regression) uazn13taansaulsnaedaingaulsimviavism (Enter Regression)

m@mﬁﬁﬂmwudﬂﬂ’@é’ﬂﬁ@%qwﬂ@imqmwﬁﬂw%’wﬁuﬂ@g'uﬁmﬂﬁwqfﬁmﬁummm
nannsndunstssmalng fa daflanamnssuanalaud (DIA) SasuaniAsnanaansanigne
umne (USD/THB) faiisnaumanandnninaunsuazinang (SET Index) Axfisnanguslng
(CPI) uazdn31¥une (INF) mﬁmwiﬁhyuwumﬂmuﬁﬁﬁﬁmufﬁaﬁqsﬁﬁ;ﬁﬁmmmmu%
wanNSnE AT Sl suaTaselafii nanes AT ANNSNE BN AT SITE AXF1HA5D

o

snantanauln

sasARUNTI9YANIS O 5 21U 1 NASIAN - INETY 2564 | 247



Journal of Arts Management Vol.5 No.1 January — April 2021

[ o L ' a i o/ o/ s o/ o/ s !
ATNTAEY: NRNTUIATINIRIYY; ITATNANTIINE; @Iﬂ’?ﬂﬂ@ﬂ‘l’l‘iWﬁLLﬁ\‘iﬁ‘iZW]ﬂTﬂﬂ

Abstract

This article aimed to study 1) the factors that affects the stock price in the group of commercial
banks in the Stock Exchange of Thailand; and 2) to compare the factors that affects the stock price in the
group of commercial banks in the Stock Exchange of Thailand. Qualitative research is used to do this
research by using secondary data and time series monthly from January, 2011 to December, 2020 that
total 12 O months. Analysing the data by using the gained data to calculate the coefficient of each
independent variables and using the data that has been tested to calculate to find the correlation and
dependent variables by using the multiple linear regression by analysing the collected variables by adding
independent variables in stepwise regression and collecting variables by enter regression.

It was found that the factors that affects stock price in the group of commercial banks in the Stock
Exchange of Thailand were Dow Jones Industrial Index, the exchange rate between US dollar and Thai
Baht, SET Index, consumer price index, and inflation rate. Founded knowledge of this research is let
investors who want to invest in the group of commercial banks in the Stock Exchange of Thailand know

that the factors affecting the stock prices, so they can decide if they should invest.
Keywords: The Group of Commercial Banks; Stock Prices; Stock Exchange of Thailand
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WANVSNEFHIATTNIANT Y FT0R (H91159)

Z = 1.024(SET) + 0.401(CPI) + 0.273(INF) — 1.142(DOWJONE)
WRNNSNE BN ANTAAIN S1TR (M)

Y’ = 252.616 + 0.004(DOWJONE) + 0.035(SET) - 1.414(USD) - 2.823(CPI)

Z = 0.961(DOWJONE) + 0.347(SET) - 0.116(USD) - 0.327(CPI)
WANVSWETUIANS MEwAelae Siim (NAns)

Y = -412.942 + 0.14(SET) + 4.706(CPI) + 11.867(INF) - 0.006(DOWJONE)

Z = 1.024(SET) + 0.401(CPI) + 0.273(INF) - 1.142(DOWJONE)
MENMANEEUNANINTI e SRR ()

Y’ =12.480 + 0.018(SET) - 0.006(DOWJONE) - 0.283(USD)

Z = 1.181(SET) - 0.989(DOWJONE) - 0.151(USD)
WANVSNEFHIATINANT 07 (H9A779)

Y = -381.641 + 0.228(SET) + 23.321(INF) + 2.679(USD) + 2.039(CPI) -

0.004(DOWJONE)

Z = 1.246(SET) + 0.404(INF) + 0.122(USD) + 0.131(CPI) - 0.591(DOWJONE)
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Y’ = 86.194 + 0.166(SET) + 15.237(INF) - 0.004(DOWJONE) - 3.009(USD)

Z = 1.237(SET) + 0.359(INF) - 0.660(DOWJONE) - 0.186(USD)
WRNVSNEFHIANTEUE IR SAARA(NIZW)

Y’ = 164.607 + 0.040(SET) + 0.001(DOWJONE) - 2.073(CPI)

Z = 0.884(SET) + 0.576(DOWJONE) - 0.542(CPI)
MENMANGBUNIANINTIFERLEEN 1R (A1)

Y’ = -7.909 + 0.041(SET) - 0.001(DOWJONE)

Z = 1.070(SET) - 0.571(DOWJONE)
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ABSTRACT

The purposes of this study were as follows: 1) to study the leader behavior affecting the
Sub-district Administrative Organization in Singburi Province; and 2 ) to study the guideline
development of leader behaviors affecting development of the Sub-district Administrative
Organization in Singburi Province. The population was 162 respondents consisted of (1) the
presidents of the sub-district administrative organization, (2 ) the sub-district administrative
committees, (3) the operation staffs and (4) the community leaders. The tools used in this study
were questionnaires and data analysis using percentages, mean, and standard deviation. The
findings revealed that:

1) The creation of prestige the key leader behaviors were Executives respected by others
and took into account the benefits of participation rather than self-interest.

2) Individuality the key to leader behavior was that executives were often optimistic about
future events and create values in the work by allowing the participants to take into account the
common interests rather than personal interests.

3) Intellectual stimulation; the important leader behavior was that the management
brought the outstanding overview of the Sub-district Administrative Organization as a focus on the
development of the Sub-district Administrative Organization and diagnose various problems
carefully and unanimously before making a decision.

4) Inspiration and the important behaviors were that the administrators used a good
coordination as a link between the members of the Sub-district Administrative Organization,
community leaders and people together and paid attention to the employees to build good morale

in the Sub-district Administrative Organization.

Keywords: Leader Behaviors; Development of Sub-district Administrative Organization; Singburi

Province
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