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Abstract

The purposes of the research were to: (1) study the problems in implementation of public
policy of Sao-cha-ngok Sub-district Administration Organization; and (2) study the capability of
Sao-cha-ngok Sub-district Administration Organization. Research questionnaire is used as a tool
to collect data from 22 respondents. Statistics used in this research consisted of Percentage, Mean
and Standard Deviation. In-depth interview is conducted with 5 key informants.

The research results showed that the levels of problems in implementation of public
policies, in total, were at moderate level with mean value of 2.84 and standard deviation of 0.77.
In particular, each problem was at moderate level which can be ranked in order from higher to
lower as follows: problems about controlling has the highest mean value, followed by problems
about materials and instruments, personal problems, budgeting problems, problems about
cooperation and change resistance, problems about power and relationship with other
organizations/departments, and the least problems were problems about supporting and
commitment of organizations or influential persons respectively.

The ways to improve the capability of Sao-cha-ngok Sub-distrtict Administration
Organization are consisted of having meeting to inform about policies to personnel to understand
and have the ways to practice in the same direction, training personnel to know and understand
about public policies, creating morale and spirit of personnel in implementing policies, increasing a
number of personnel sufficient for performing duties, allocating budget sufficient for working,
allocating materials or instruments sufficient for working, and coordinating with organizations or
important persons in the local areas to ask for cooperation and support in driving the

implementation of public policies.

Keywords: Public Policy; Implementation; Change Management
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ABSTRACT

The purpose of this research 1) to study attributes and guidelines of the parents’ duties as
a best practice; 2) to synthesize the Parenthood Model based on Buddhist Psychology; and 3) to
examine and propose a Parenthood Model based Buddhist Psychology. The study was a mixed
method using a quantitative method to extend the results to a qualitative method in nature. An In-
depth Interviews for collecting qualitative by a purposive method, a questionnaire was used for
collecting quantitative data by a stratified sampling method. A content and inductive summary
were employed for analyzing qualitative data (Analytic Induction) , and the analysis of quantitative
data used a descriptive statistics, a correlation analysis by Software packages and analysis for
checking the consistency of the model and empirical data by LISREL program

The results of the study were as follow:

1. From a study of attributes and guidelines of the parents’ duties as a best practice it
found that it consisted of 4 variables including 1) External Factors, 2) the 4 Divine States of Mind,
3) the 4 Paths of Accomplishment, and 4) Quality of Parenthood.

2. Regarding the synthesis of the Parenthood Model based on Buddhist Psychology it
found that the Parenthood Model based on Buddhist Psychology comprised 1 endogenous variable,
namely, External Factors and 3 endogenous variables including 1) the 4 Divine States of Mind, 2)
the 4 Paths of Accomplishment, and 3) the 4 Divine States of Mind with the 4 Paths of
Accomplishment acted as the mediator variable in the model.

3. While considering direct and indirect influences from the examination and proposal of a
Parenthood Model based Buddhist Psychology it found that the 4 Divine States of Mind were
directly influenced by External Factors with the effect size of .68 at the statistical significance of

.01.

Keywords: A Model of Parenthood; Buddhist Psychology
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ABSTRACT

Objectives of the study included 1) to study teacher spirit strengthening concepts and
Buddhist Psychology principles; and 3) to propose an effect of the Teacher Spirit Strengthening
Program based on Buddhist Psychology for student teachers. It was a mixed method using a
qualitative research to expand a quantitative research. A sample of the study included 60 first
year student teachers divided into two groups of experiment and control with 30 students each.
Tools of data collection comprised a measurement of teacher spirit, observation, personal record
and Teacher Spirit Strengthening Program based on Buddhist Psychology for student teachers by
designing experiments into two periods: the first period of three days and second period of 1
month. For analyzing quantitative data statistics including t-test and two — way repeated
measures ANOVA was employed, and a content analysis was used for analyzing qualitative data.

Results of the study were as follows:

1. Teacher spirit strengthening concepts and Buddhist Psychology principles included the
teacher spirit strengthening process based on 4 virtues for lay people and 4 principles of service,
and 2 aspects of measurement including belief and behavior. Moreover, 7 qualities of a good
friend and 4 sublime states of mind were designed as the attributes indicating the teacher spirit of
student teachers.

2. An effect of the Teacher Spirit Strengthening Program based on Buddhist Psychology
for student teachers comprised 12 units, namely, 1) being aware of the truth, 2) understanding the
principles of development, 3) always being happy with others, 4) understanding the truth of life,
5) having leadership, 6) understanding and accessing work on duty, 7) being indifferent to matters
that should be ignored, 8) being aware of the consequences of their actions towards the public, 9)
always sympathizing with others, 10) knowing how actions affect others, 11) having patience, and
12) being responsible for duty. These indicated that the point of student teachers of the
experimental group was higher than before an experiment and higher than that of a control group

at the statistical significance of .05, and the result of qualitative data analysis also supported the
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quantitative data showing that the participants took ways of thinking and practice for self-

development based Buddhist Psychology for strengthening their potential in working and daily life.

Keywords: Teacher Spirit Strengthening Program; Buddhist Psychology; Student Teachers
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ABSTRACT

This Article aimed to study the effects of a public mind development process according to
Buddhist psychology principles of the volunteers from the village public health. It is a mixed
method research. The population is 100 village health volunteers. The sample groups were
selected by simple random sampling. They were divided into two groups, the experimental group
and the control group consisting of 30 students each. The research instruments were 1) a public
mind development process for the volunteers from the public health according to Buddhist
psychology. 2) Questionnaire for measuring public mind created by the researcher was tested the
instrument quality, content validity by 5 experts. The qualitative data was analyzed by content
analysis. Statistics used for quantitative data analysis consisted of percentage, mean, standard
deviation, t-test and One-way ANOVA.

The results of the research found that the effects of using public mind process for the
volunteers from public health according to Buddhist psychology with comparing the average score
found that 1) before the experiment, the sample group had the same public mind on thought and
behavior between the experimental group and the control group. 2) Post-experiment and follow-
up phase, the average score of public mind on thought and behavior between the experimental
group and the control group was different with statistical significance at the level of .05. The
average score of public mind on thought and behavior of the experimental group was higher than
the control group. 3) The average score of public mind on thought and behavior before, after, and
follow up in the experimental group were different with the statistical significant at the level of
.05. Different pairs, the average score of public mind on thought and behavior, the post test score
was higher than pretest with statistical significant at the level of .05. The mean of post test and
follow - up phase were not different. 4) The average score of public mind on thought and

behavior, before, after and flow-up the experiment in the control group were not different.
Keywords: Public Mental Development; Village Health Volunteers; Buddhist Psychology
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Abstract

The purpose of the research study were: 1) to study eco-tourists’ behaviors that visit
various destinations, 2) to study tourists’ expectation(s) and perception(s) on eco-tourism,  3) to
compare and determine if the service quality of various destination meet tourists” expectation(s)
and perception(s), and 4) to study the factor(s) that have impacts on eco-tourists’ decisions
to travel to such destinations. This research was conducted on samples of tourists who were 20
years old and over, using convenience sampling method; 400 samples were collected. the
instrument for data collection was a questionnaire. The statistics used were percentage, mean,
frequency distribution, standard deviation, independent-sample T-test, and One-way ANOVA
analysis, Multiple Regression Analysis Paired Sample T-test and Linear Regression Analysis. By
using multiple regression coefficient is in order to seek forecaster and to create forecasting
equation of Stepwise method and multiple regression analysis for pattern equation, and the results
are as follows:

1.The behaviors of eco-tourists consist of location, a number of times traveling, the
mean(s) to travel, travel companion(s), objective(s), and the season, which affect decision to
travel, with the statistical significance of 0.01

2.0verdll, the tourists’ expectation(s) and perception(s) on eco-tourism are satisfactory,
with the statistical significance of 1.16

3.The service quality comparison to meet the tourists’ expectation(s) and perception(s)

have different impacts decision making, with the statistical significance of 0.01 4.Factors that affect
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the decision making are facilities, transportation, cultural and social factor, and marketing. On the

other hand, other not affect the decision making. The statistical significance is at 0.01

Keywords: Tourism; Ecotourism; The Royal Agricultural Station Angkhang; The Royal Agricultural

Station Inthanon
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Abstract

The objectives of this study are 1) to examine the relationship between personal factors
and consumer behaviors at the Ortorkor floating market in Bangkok, Thailand. 2) to investigate the
relationship between personal factors and attributes of the Ortorkor floating market that consumers
decide to use service. 3) to analyze and compare consumer attitude toward different market
attributes. The results from this research can be used to develop and enhance efficiency of
Ortorkor floating market management. This quantitative study was conducted by questionnaire
survey of 400 samples in Bangkok. Statistics used for data analysis comprising frequency
distribution, percentage, mean, Chi-square test, T-test and One-Way ANOVA at the statistical
significant level of 0.05.

The results revealed that 1) personal factors of gender, age, marital status, education,
occupation and monthly income affected consumer behaviors at Ortorkor floating market. Most
respondents were women in the age range of 31-40 years old, single status, the highest
academic degree as bachelor. They are working as private company officers with average monthly
income of 20,001-30,000 THB. The major purpose to visit Ortorkor floating market is to purchase
variety of agricultural products. Most respondents travel to market by car with 2-3 family
members. They average expense is 1,001-2,000 THB per time. 2) the survey revealed that
personal factors of gender, age, and education was found to associate with every product
attributes and influence decision making to use service. 3) comparing overall consumer attitudes
toward local floating markets in Bangkok, the study found that consumer has highest positive
attitudes toward Klong Lad Mayom, Kwan Riam, and Ortorkor floating market, respectively.

Keywords: Product Attributes; Ortorkor Floating Market; Decision Making
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Abstract

The objectives of this research were 1) to study behavior of cyberbully, 2) to study the
level of the effects of cyberbully, and 3) to propose creative ways of using media for
undergraduate students in Bangkok. Population and sample groups were 1) 400 undergraduate
students who living in Bangkok and 2) 5 Communication arts experts. The research instruments
were questionnaires and in-depth interviews which analyzed by summarized from depth
interviews. The result was the victim must create the media literacy about social media. To protect
themselves. When they have cyber bulling, they should solve problems consciously, consult their
parents, advisor or choosing to no response.

The quantitative data analyzed with quantity and percentage and the qualitative data
analyzed with a summary interpretation. The results of the research revealed that 1) The most
cyberbully behavior is arguing with others over the telephone/social media using violent words that
accounting for 71.3 percent 2) The most effects of cyberbully is cyberbully causes suicidal bully
that accounting for 47.2 percent 3) Guidelines for using creative media for undergraduate students
in Bangkok Consists of 5 issues consisting of 1) Creating knowledge on online media use regularly
2) Studying and monitoring the changes of online media all the time 3) Building immunity for using
online media for yourself 4) Creating skills for knowing online media in the dimension, and b)

Create thinking processes, analyze, differentiate information.
Keywords: Cyberbully; Creative Media; Undergraduate Students; Bangkok
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Abstract

The purposes of this research were to study the level of importance of entrepreneurship
status, integration of knowledge, innovation and operational results, and to study the influence of
entrepreneurship conditions that influence the integration of knowledge, innovation, and the
performance of entrepreneurs of community enterprises by using questionnaires as a research tool.
The sample group was community enterprise entrepreneurs in the upper northern region and
evaluated at a good level for 206 community enterprises. Data analysis used descriptive statistics
to analyze percentage, mean and standard deviation, and test the research hypothesis by

analyzing the structural equations.

The results of the research showed that entrepreneurs with good assessment of
community values emphasized entrepreneurship the most, with an average of 3.61, followed by
innovation with an average of 3.71, for knowledge integration with an average of 3.73, and In
terms of performance, there is an average of 3.61, with all aspects being at a high level. The
hypothesis testing found that entrepreneurship influences the integration of knowledge and
innovation including the integration of knowledge and innovation has a direct influence on
performance, with the harmonization index of the model 2= 77.90, df = 61, x¥ df = 1.27, GFI =
.956, CFl = .990, RMR = .025, RMSEA. = .037

Keywords: Knowledge integration, Entrepreneurship, Innovation
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A19719% 3 AnnEaARdBInaNNAuTUTUiayaBslsrdny (model fit)

LA x2 df x?/df  GFI AGFI NFI CFl  RMSEA  p-

value

AN 77.90 61 1.27 .956 913 .957 .990 .037 .071

R[alg

AINANTT 3 memﬁm@mﬁmﬁm%@mL%wﬁ:é’ﬂﬁmﬁmmﬁLﬂ@@@ﬂi:@’ﬂﬂﬁm
mq:m‘jlﬂuéﬂﬁ:ﬂ@uma NNTYIUINITBIAAINS HIRNTTH AUNANITANHNINIBIIaTAe
guanflaunannaudnlussduisansulinunasiidimualagsn 2 / df Aastiasnda 2
AraGRNANEU p-Value #aslHATeaRy 198 A1 GFl uaz CFl A3HINN9T .90 T98WIAn
RMSEA Aastiaandn .05 ssazduluinafiganndasnanna (model fit) ﬁ”ﬂmmquwﬁ

(Tabachnick and Fidell, 2007)

19199 4 WANITNANBUNNNAFIUNITATE

a9

ANNAFIUNNTITY Coef. a9UNa
H, naznadiugussneunisddvinadenisysonnisessdaonng  .788* T
H, naznaliugissnaunisfiBvinasewinngas 916* T
Hs NN5Y3IN15BIAANNE HBNENAABHNANTTAHNIN 389* YBNTU
H, WIBNTTHABVBNAABNANITATRINU 495% HONTU

* p-Value > .05

dl a a o a a o/ dl
FINAITWNN 4 LAAINANITNANBUNNNAFIUNITITEY Tﬂﬁﬂﬂﬂ@]i"luﬂ"l‘i’l@ﬂﬂ 1019eN13

Fnffusznaunnsianinasiendanssy Inefidnlsz@nbidmwingy 788 aunfigiunisised

a !

2 maznsdinguszneunisianinasenisysmnnisasdans? TnefilaefdnUszansidunis

Winiu .916 ANNAZIMNITATET 3 N1ayIINIsasAnusRaninasenanintineulned
ANUTERYBIEUNWNAL 389 UATANNFAZIUNTITEN 4 WinnTINIBVENasanNan1TANILeY

Tnaflaafdnsy@ndidunawindy 495 agnedladdgmneadinn .05 Tnegensuannignm

A19398719 4 FNNAFIUNITITY

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 |318



Journal of Arts Management Vol. 4 No. 2 May — August 2020

AUSIUNANTTIY

a a [ Y] ' v o
A1TANENENENA2B9N19ENTIRALIENBUNTT N1TYTHINTITBIAAINNS LATHIANTTH
ﬁﬁ@i@mmiﬁﬂLﬁmmmﬁmwﬁ@ﬁmusﬁuﬁuﬁmﬂmﬁﬂmuuu NINI50DAUSUNANITITYAN

o/ o o

TRnUaraIRUnINI5I98 AT

q

%3

Taquazaedn 1 Wefnerszduandidresniszniaiugisznaunis uinnses
N1TYIHINTITBIAAIMHFUATNANTITANHHINUIDAFNAIGHIUHANTITY WU §UTENaUNIT
Wanudndseiadesmnisysannisssdanusiniigalasegusziann Seaanadeaiy
A1THUAUBYBINENING WNLTELIA LRTUNNT JUNTHNY (2556) ATz fian1Taiun15289
Aamfiegnrwiuaasinisiesdneni fennnisdinsanfianssusing q feludonaniniasy
wnEEaNgNAT AN NFasTBIH A 1NN IN19U5 UL AmnIN19A1iNeNYBY
ANLDY TN sNIENenenunasBnae s mtetee sesasinAniiadefmnIang s
Pfanady uszdunn Tneaesnndasiusueie a0 (2557) AilHduanadnnish

o a ' (% o o ° A & @) °  w 1 a Py A
ANANATYADRTAnTINEMSUN19A i Ind Ay lngenzedeBenisu Aauul asi
Anduduiinainnissanngulssraniasegiaondon damtagumud ndudoediniswmmn
winnssuiesilUgnisasnefnanin aauansIaHfnIn1seaefus Inauaza3 A NaNE 97
A ° A a a & L =4 o PR
Aranani1sfnineusdamiiagueu wanainiifadediuntcznisduilsznaunis iy

° o 1% & o ° @) v a =
aanaAy usrduniniinlunisdsznaunisfigusznaunissniiudesiniaznisdu
Hsrnaunistugiasansissndudioinisimdanssuisiugoundndoet winnssunszuaunis
wazudnnssnniznain WHun1sUszneunisfisfinyadnsaadeanuuansne i nng
U52n8UN19 BIRDAREBITUWASEYBe NN WaAWes (2557) TilRianadrandfoy T
nsMaRmuBIfANIEelsznaunis OTOP e (U@ laeiuyunieimmssanuasien
a319 N IMMeAINAIIRRA1a9ANes nEBulingzielun1simuIRNAMmMEaUTN 597
fusznaunisgsfeguauedie OTOP sufiudias(Fsunisdnenenasdannuslnamnizagegs
B9ARIHE THFIHN T A BN TN AWATME BN199ANTSIRBSUN195UTBININTINEN HIRTTIN

a o/ o

WNRPATUTI YN (NNY.)

9

1
o/ o

meUaravAn 2 eRnedninazesnnznislinguasneunts winnaa n1ayIwInIs

a9AANETHABNAN19ANAR NI DAR MR AgN TR RRAINNAN 1T AN W UdIn19zn 19 Tn
HU3enaun1s BN ENanI19ns9sendnnsss LazudnnssnlBnenan19nseAaNanITAHENIY
Aoswmanansznsfiflsenaunisfiinnaznisdiuilszneunisdnyiiifanisinudnngsssn

W aeAN19EIAAN1TaEINTANTTHNNY THEIANTT TINANITISUFNNUETLLWIAATES Drucker

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 319



Journal of Arts Management Vol. 4 No. 2 May — August 2020

(1994) 713U Fudnaauiufussnounisuazniafininngsamiusin i Ao duiugdeiiuas i
sarnaillansnisEaue s Schumpeter (1934) ﬁﬁﬂLﬂuﬂfﬁﬂma:ma‘Lﬁuﬁjﬂﬁ:ﬂﬂumﬁﬁﬂ%
Wiaaudfey ﬁ’uué’mﬂﬁw%\aﬁﬁfﬂzjmaﬁwmmm%wmm Wi iulantaldinisasng
ui’mﬂiﬁmmﬁﬂﬁzﬂ@mmﬁﬂﬂNm’@Lﬁm TmﬂmﬁﬁqmﬁmwijﬁﬁﬂgmﬁqLﬁumﬁmjwﬁ

152 RNBAINLALLAARIANTTH

1aN91NH Thornhill (2006) S9HUFRDIINITADIANITRRIANTINIZHATNANAUT AL
NANITAINITHIEIBIANIS Iganiyad9isni1sdanannisiulnaassa (§ BN9BIAAINSG
f‘l’mefuﬂﬁﬁﬂﬁ‘iﬁﬁﬂ’]‘iﬁﬁLﬁuﬂWﬁsfuﬂﬂiﬁﬁﬂfﬂuﬁ%ﬂy‘ﬁmqﬂ’]‘jgxﬂﬁwﬂﬁiﬂu;ﬁ/@ﬂﬁ‘mLL’NZNZ‘\I?‘IW‘;}
FNSIINUABIBNAN1968 591919 Lee, Hallak and Sardeshmukh (2016) Tasintanaidiulutudismng
=\ o 1 a BN [ a o/ o A a 3 zilﬂl p=
WALIINGN Tumﬁﬁﬁ:ﬂﬂumfimﬂqfiﬂ@fmwuﬂummﬂmmm@mmwu AU sEnauned
@mé‘fﬂwm:ﬂmmﬁLﬂuﬁﬂﬁzﬂﬂumfiﬁuﬁqfﬂgimﬁﬂ%wuﬁmﬂﬁﬁmﬁ’ﬁummmmﬁu’%mﬁé’mmﬁ
= (% a [ % g, a = 1% e @
WAUIANTIHNAAS DT /LI N1TAEEENAIMHNEINIT WN1TUSENUNTT HBNaINT WUTZIfue9
@w%wmmmq:mﬁLﬂuﬁﬂﬁzﬂﬂumﬁﬁﬁ@iﬂmﬁuﬁmfmfﬁmﬁmwﬁﬁu FIANNNTITANHITINDIN
naznaiingusznaunisfavinadenisysnnnisssdaeind uazn1Tysnisasfnanie
AVBNAABNANITANNINN BUEaAASEINU Nieves and Haller (2014) &9 lsiniana il u
=N a o/ 1 [ % : a [ v ' ) 1 ) 4
wmfmmeﬂmqmﬁmugﬂ'ﬁ:ﬂﬂumﬁqu@mﬂﬂwm:qu:mu@uuﬂﬂqmqumﬁwmm'ﬁ
Usznounis deda Fdniuyuanediiegnisluasdnis@edaudningiuaauainisnly

MIYIMUINIG S9N 3ERHenRAsS T danasnAHaTHTa unsBenuinie luednig

AR NWB I

FoARBULRE AR UNT5YN 9 52 Taiard

nan1sAAsvRdayarin ifinanlanuesn1sysmnnITasAAnafinenn

@) 9 v & a a d'ef o4 'S A
amazniadiugusznaunis Aeiudsmisgnruiidesnisiesdnszesmueeiinisysninis
avfnuiasiiauddgyiuniarnisiduiuszneunissiniu Tluenifeaiuainuanis
AAT1eRBaENe TINAN1TANARITUTARINEN SN A 2BINI AN TSI UE A ey TN I E

s TunsAfisesee s miagneuinags R HE A uar s AN TUNIANT TN DI

¥
¥ AR

RS NNANITANIWINW AT

b 74
SFaauauus lun1s3Taas e il

Y Y
[ =

a o ° o v [ & v & o o o o
FINNTITYATIH ’?.I’ﬂ@']ﬂﬂﬂquﬁﬂﬂﬁxﬂ&’lﬂq?‘uﬂ’]i@ﬂLﬂ‘LI?.I’EIN”@ ﬁ’JNVNﬂ@@Wﬂ@IT‘HWQLLUﬁ

PlEunsAnedefaide i dvuadaulsaruaiie ¥ lunsideassl dniunisidensssaly

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 |320


http://www.sciencedirect.com/science/article/pii/S0261517715300169

Journal of Arts Management Vol. 4 No. 2 May — August 2020

in3dpanafinisfimuansaiinsaudsaouanilinlUTunsideasesiall ww gUuuureInis
Usznaunisasriiegues 5282081 un13Usenauns 9EeAnaNEMsa NIz ARaYeIL3Ye M

mjm‘ﬁuﬁu JABLANTZYIINITALLAD UL A ATUNUTINISITETINT19T

mﬁmw:é?mi

91nn15398Y i I AunussAnIns TndaesnisWaninisUsrnaunisAamae gusu

1
28

FaupnmHaannisimuidalesresnguiamisgneniidesiianadgyiuniaznisds
HU9ENaUN1T9ENITNNGNNTBHUINITNGHUAT N1TYTUINITBIAAIHSUATNITHF9
winnssnasdamiegumnaninandenlaedeiuuaziuuda Tnamnizesnadomioeey
nAsggeflunumnind lunnsdaad nuasimudamiagueie i an1sA1iun19e8n9
1 i A v o A v APy & o @ v = [ &

solasuazdiduanansnfsumsdsnfinlusziuA iusududesinsiamsisiiaenyana
Ap nanmamnaRBnngniRnanseliiuilsznouns uaznisiemnngaAa AN I
Aauwaaaun1sadeudanssnuazifinnsruannis wnnsyssnisesdaandisin llgnns

ANRAUNIsTIUTERUAINNASA (5

N5U

9

a1nnan19ideagUiFdn1saniunssesdsriarusuiivssaumnuase uuaaumil

4
= 1

T A UNTANTINLATNITYTHINITBIAAINS Bevivaaslsviiuiuinagiuniszniai

1A

Jusznaunisiinguiamfiagueull AsiunIsasadnanisn i ineueesnguiannianumu s
HuaNBnNgNAsmiaguruEinivdmeuasguinisiiunasuaunt suuufidausana i
1 A Ao v °  w o = v A o ! v 1%
adnedsiidasifpanddnfuntarnisfingusznaunisiinllgnisadsuinnssuuas
MMIYIMINTBIAAINE Tonsysannnapsdasdifiunszuaunisienalunguesuayszndng

a9Ang MBI guasenmLiiin1sAaunisanalanesdaans IRunaaniegues

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 321



Journal of Arts Management Vol. 4 No. 2 May — August 2020

VBANTISAINDY

ABHING WILTLLIA URSUNNT TUNTHNY. (2556). UNINNNITHRNITAMAIYNIUNGHNITULT
FUUREHARADITT SINTAAHNTANATIHN. 113A1TAAUINTANHIAIARTISE, 5(1), 108-120.

nevFaLaEIARIARaYNY. (2560). giayadamieynm. fufuile 2 weEaAN 2562.
910 http://smce.doae.go.th/

. (2563). FIENIUANTINNANTITUTLUIUANSAINIA N TYNTH. HUAY e 2 WA

2563. 91N http://www.sceb.doae.go.th/EVALUATION.html.

weyrding Anndely, 3990 yoyelanas, vAFA JURYT uazAiBes naAWA. (2559). gUuuL
mMsWmWAneamilsrnaunisiamieguaniungudminnianans. 91587959n73
WILIBNNATNIEHATINGD, 26(1), 141-152.

TINA WINNATYT U ANAUAT UATATR §923RK. (2556). UHINNNITHRNINITANUTUIIHIDY

-4

ARMATTNTN [IIAGUNAATANIAT. FIURT: NN TBNYIRHTNVATHATINS.
FuNANAWINLSTINA Y. (2558). S1eN M1 ge [ne 2558, RuAuiiaTuil 5 wquaias
2560. 9 1N https://www.bot.or.th/Thai/MonetaryPolicy/EconomicConditions/AnnualReport/
Pages/default.aspx
Fupile Waana. (2557). TayniuazuuanienisUiudaans OTOP ansansunaifla AEC.

o

IFAVTHNLES, 34(1), 177-191.

a G4

AAwYE Wauaand. (2562). Usrandnmnalsznaunisuesgsiafinia Startup Tuszmelne.
915817ANIANINTTE, 24(1), 99-111.

yngit a130u, auiln EeATEniLE uargin @ase. (2559). AwamiTndedads
LALAHAINITBINTANTTNIDRAMAIIUIANAWUALINIAL BN, 9715779HNLFN3,
36(2), 79-88.

auysol $18TR uaz Fradey sandu. (2558). N1ARMHAANEAINATUN1TARIANGH OTOP
Fovdm iy : nadiAnunguaineiilildomng. msmsasamaignazuas a2
NUHYAARTURLAIANAIART, 10(1), 125-135.

annN Wadmes. (2557). nMaiamniiadeuwandentuniseBnad AN an mnnnsiyuinuess
il n1saE TR ae9§UsENaUN1TANAY OTOP YazinnAndAaUinanssu.
Ingnisaasuasaneinistlggy, 12(1), 69-75.

Carland W.J., Hoy F., Boulton R.W. and Carland A.C.J. (1984). Differentiating entrepreneursfrom

small business owners: A conceptualiz. Acdemy of Management Review, 9(2), 354-359.

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 322



Journal of Arts Management Vol. 4 No. 2 May — August 2020

Conner R.K. and Prahalad K.C. (1996). A Resource-Based Theory of the Firm: Knowledge versus
Opportunism. Organization Science, 7(5), 477-501.

Cooper R.J. (19 9 8). A Multidimensional Approach to the Adoption of Innovation. Management
Decision, 36(8), 493-502.

Drucker F.P. (1996). The Theory of the Business. Harvard Business Review. September-QOctober,
95-104.

Gartner B W. (1988). Who is the entrepreneur? is the wrong question. American Journal of
Small Business, 12, 11-32.

Grant M.R. (1996). Toward A Knowledge-Based Theory of The Firm. Strategic Management
Journal. 17, pp.109-122.

Kim J. Y., Song S., Sambamurthy V. and Lee L. Y. (2012). Entrepreneurship, knowledge
integration capability, and firm performance: An empirical study. /nformation Systems
Frontiers. 14, pp.1047-1060.

Krejcie V. R. and Morgan. (1970). Determining Sample Size for Research Activities. Educational
and Psychological Measurement, 30, 607-610.

Lee C., Hallak R., Shruti R. and Sardeshmukh. (2016). Innovation, entrepreneurship, and
restaurant performance: A higher-order structural model. Tourism Management. 53, 215-
228.

Nieves J. and Haller S. (2014). Building dynamic capabilities through knowledge resources. Tourism
Management, 40, 224-232.

Prahalad K.C. and Hamel G. (1990). The core competence of the corporation. Harvard Business
Review, May-June, 79-90.

Rhodes J., Hung R., Lok P., Ya-Hui Lien B. and Wu C. M. (2008). Factors influencing
organizational knowledge transfer: implication for corporate performance. Journal of
Knowledge Management, 12(3), 84-100.

Schilling M. A. (2008). Strategic Management of Technological Innovation. (2nd ed.). New York:
McGraw-Hill Education.

Schumpeter J. (1934). The Theory of Economic Development. Cambridge; Harvard University Press.

Sherman D.J., Berkowitz D., and Souder E.W. (2005). New Product Development Performance
and the Interaction of Cross—Functional Integration and Knowledge Management.

Journal of Product Innovation Management, 22, 399-411.

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 323



Journal of Arts Management Vol. 4 No. 2 May — August 2020

Sulistyo H. & Siyamtinah. (2016) . Innovation capability of SMEs through entrepreneurship,
marketing capability, relational capital and empowerment. Asia Pacific Management
Review. 21, pp.196-  203.

Tabachnick B.G. and Fidell L.S. (2007). Using multivariate statistics. Boston: Pearson/Allyn &
Bacon.

Tidd J. et al. (2001). Managing Innovation. New Jersey. John Wiley & Sons.

Thornhill S. (2006). Knowledge, innovation and firm performance in high- and low-technology
regimes. Journal of Business Venturing, 21, 687- 703.

Utterback, J.M. (1994). Radical innovation and corporate regeneration. Research Technology

Management, 374), 10.

15815ARUNTIFIANS T 4 RTUT 2 NEEAIAN — FINAN 2563 324



Journal of Arts Management Vol. 4 No. 2 May — August 2020

m'i'“zmsﬁzﬁ@mmwﬁﬂfﬂmﬁqfsﬁ@mslﬁm?ummmwﬁ'ﬂm%’wé
ursUszinaivg mju@qmmwﬂiiuqsﬁ@msﬁm
The profitable quality Analysis of financial business in the stock

exchange of Thailand :Financial Business Industry Group

1@37'\1’(515’1 FUNULAT Az Jndinn Yaydae
1Sup<:1tr<:1 Chantanasiri and Nicknipar Boonchouy
Nmﬁwmﬁﬂﬂgqmvvﬁuq%
Bangkok Thonburi University, Thailand.
Email: 240665 1@gmail.com
1Corresspondmg Author Email: 2406651@gmail.com

Received April 27, 2020; Revised May 16, 2020; Accepted May 30, 2020

v 1
Unanga
dydﬂ/ 14 ¢d| = o ! a a
AT U Al e Anunfegmnindnlsaesngugaaimnasngananisiuiu
aaaanandwisUszmalng Tngfnunannsnesmeesfas iy Fuayain yun15&n Bung

wUsznaINUNsRuazena13 i des sasngugnannssngsianis@uileansidenly

[
o/ I,

AaAvANYENS Ansenng Aentafinesiuiunisidudeiies 3 9 doud 9 woe 2559 de 1
w.a. 2561 uasiirnlagnadmsuen AnssideyalaenieaifdefAnunlélusunandnzegy
dm3unaiTenedeanransiunislseaaana 1. aARBINTINIANEaazDsdnyangs
fratng 2. iansflavnentafin THud 1. SrsnnaneuuymeInnnsam 2. nsinnamauideneeg
Bunng 3. dnarinlaiudin 4. dasidauniiandadouacidaiy 5. dnadeumiiandeaunind

HaN9348 wudn ngnganantsinlueaenannsnduisszme ine A lassa3eFuy uia

¥ 1
= o A (% ! =1 1% 7

214 NIAD AAAIHADINHAULAZATHADILTIUD ﬁﬁﬁﬁfﬁﬁ@m‘aﬁaﬁmﬂgeqm Fuyuilaagn) wind

I |
o o/

ANNIIASEIER FIRANNIATI S NN UAUAWENETIN MHIATHIATT N ENTIA9N15131

U q 9 q

Husr@nBamwiidn windaaluyuuaznanyning nuandseiudauazlssiuddinnisuinng

naRuiUsy ARG A mdulssAvEnmtunsiiuem nudn ngugsianisdulupain

L4

ARNVESNSWAIUsemAeTs 3 vinaa Sparuaintsautdunswgfna Wl landuaainnag

2B9RANITURZENANIFANTIN WAARNTR Fasi e T/ n 1w Feasuldinnstinanaianaay

q

2M15815AAUN1I3IANTS UT 4 RUTUN 2 WeENIAN — FINAN 2563 325



Journal of Arts Management Vol. 4 No. 2 May — August 2020

& I : o/ o o o I a a 3
FUIANTE LﬁuﬁNuT@LLNZﬂQ’mT@?IﬂQuﬂﬂﬁi{‘mﬂﬁ‘lﬁ‘mﬂﬁ‘iﬂdwu?uﬂqN@‘WN’Mﬂ‘i‘iN FI19N1981 WU
T AAIINN19T21A LS RYB AN B U LS NN 153 LA LN 19AEIRIN weltdunag e

UIRANTINLAWIA L aS AR T

AMAATY: ANTNTN(S; NENEARMNTINGINANTTR; AIaannSnduwielssmealng

Abstract

The purpose of this research was to study the profit quality of the financial business group
in the Stock Exchange of Thailand. By studying from the auditor's report, financial statements,
notes to financial statements and related documents of the financial business industry group listed
on the stock exchange study only the business that reports financial statements for 3 consecutive
years from 2016 to 2018 and has net profit for the period. The study data were analyzed by
statistical software packages for Social Science Research in the process. Descriptive statistics,
percentage of sample data 1. Descriptive statistics, percentage of sample data 2. Financial tools 1.
The ratio of operational efficiency are Return on Assets, Total Assets Turnover and Gross Profit
Margin 2. The ratio of financial policy ratio are Debt-to-Equity Ratio and Debt-to-Asset Ratio.

Research results found that the financial business group in the Stock Exchange of Thailand
has improved capital structure as for the debt structure when compared to the total assets the
banks in the financial business group were as effective as before. But finance and securities
Insurance and life insurance category, financial management has increased efficiency. For
operational efficiency, it was found that financial business groups in the Stock Exchange of
Thailand, all 3 categories have the ability to use the assets to be used in the operations of the
business and have increased performance more efficiently. Therefore, it can be concluded that the
closing of bank branches which are of interest and concern for investors for investment in the
financial business industry. Not due to the lack of effectiveness of financial and operational policies.

But is the entry of new innovations and technologies.

Keywords: Earning Profit; Financial Business Industry Group; The stock exchange of Thailand
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Abstract

The objectives of this research were to develop a causal of relationship modal of
purchasing intention Umix Skin care cream on Page Facebook of the customers in Bangkok and
perimeter and to validate the consistency of the causal relationship model with empirical data. The
tool used in the research was online questionnaires. The sample group consisted of 400 peoples
who have been bought Umix Skin care cream on Page Facebook, selected by using the
convenience sampling. The statistics used for structural equation model analysis, by using the
computer program for social science.

The results of the study revealed that the causal relationship model of purchasing intention
Umix Skin care cream on Page Facebook of the customers in Bangkok and perimeter consists of
five factors including the 1) Social Media Marketing 2) Brand Equity 3) Value Equity 4) Relationship
Equity and 5) Purchasing Intention. Which each factor affects Purchasing Intention Umix Skin care
cream on Page Facebook can explain the variance of model form 93% found that Relationship

Equity affects Purchasing Intention Umix Skin care cream on Page Facebook the most.

Keywords: Page Facebook; Purchasing Intention; Structural Equation Modeling; Causal

Relationship Model
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Abstract

The purposes of this research were 1) to compare the reading comprehension English
before and after learning of students in Mathayomsuksa 2 through SQ4R method, 2) to compare
the reading comprehension English after learning of students in Mathayomsuksa 2 through SQ4R
method higher than 70% , 3) to compare the writing English before and after learning of students
in Mathayomsuksa 2 through the SQ4R Reading, and 4) to compare the writing English after
learning of students in Mathayomsuksa 2 through SQ4R method higher than 70% , The samples
were Mathayomsuksa2 students in the second semester of the academic year 2019 at
Hunklapittakom SchoolThe samples were selected by cluster random sampling. The tools were
used in the research was 1) lesson plans using the SQ4R method, 2) the Thai achievement test for
reading comprehension 3) the English subjective test for writing English. The results of research
were as follows:

1. Mathayom Suksa 2 students who received learning management using SQ4R had
scores of reading comprehension ability. After studying, it was higher than before learning at the
statistical significance level of 05.

2. Mathayom Suksa 2 students who received learning management using SQ4R had
scores of reading comprehension ability. After studying 70 percent higher than the threshold

3. Mathayom Suksa 2 students who received learning management using SQ4R had
scores of English writing ability. After studying, it was higher than before learning at the statistical
significance level of OB.

4. Mathayomsuksa 2 students who received learning management using SQ4R with the
ability to writing English subjects after studying more than 70 percent.

Keywords: Method; SQ4R; The effects of learning; English subject
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Abstract

The objectives of this research were to develop a causal of relationship modal of purchase
intention of priestly buddhism goods through Lazada application of customer in Bangkok and
Vicinity and to validate the consistency of the causal relationship model with empirical data. The
tools used in the research was online questionnaires. The sample group consisted of 400 peoples
who have been bought priestly buddhism goods through Lazada application. The statistics used in
data analysis was the structural equation model is used to analyze causal relationships to find the
path to the causal influence of the variables consisting of 4 components are 1) Perceived
Usefulness 2) Perceived Ease of Use 3) Attitude Towards Priestly Buddhism Goods and
4) Purchase Intention.

The results of the research showed that the causal relationship model was developed in
accordance with empirical data. The final is predictive coefficient of 0.92, indicating that the
variables in the model can explain the variance of the Purchase Intention of Priestly buddhism
goods through Lazada application by 92 percent. It was found that the Attitude towards Priestly
Buddhism Goods were the most influence on Purchase Intention of priestly Buddhism goods

through Lazada application of customer in Bangkok and Vicinity.

Keywords: Purchase Intention; Priestly Buddhism Goods; Structural Equation Modeling;

Application, LAZADA
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Abstract

The purposes of this research were to 1) study the state, problems and solutions for
investigation in Thailand 2) manage knowledge of investigation in Thailand. Population used in the
research were police officers at operational level, investigative work in police stations under the
Metropolitan Police Bureau, Provincial Police Region 1 to 9, Immigration Office, Central Police
Headquarters and the Narcotics Suppression Bureau. Former experienced detectives and 1,511 FBI
officers and Thai police officers who have completed the FBI training program, using mixed
methods, quantitative and qualitative methods.

1. The research found that the problem of investigation work in Thailand is at the

average level of average (X = 2.80). When considering each aspect, it is found that the aspect
that had the most problems at a medium level was the problems of pre-incident investigation.
When considering each item found that the problems that are most ranked in 3 levels are at the
moderate level, namely 1) studying behavior of criminals during interrogation 2) training exercise,
preparation for strength to work in all situations 3) Investigate local information. Sources of
potential crime respectively.

2. Knowledge management, investigation are divided into 1) investigation before the
accident that investigators must have an ideology, perseverance and adhere to the work
principles. They also have to both be physically and mentally stable. 2) Investigation after the
incident that give priority to the treatment of crime scenes, proof of work collection of forensic
evidence and question systematically according to psychological processes, investigative
techniques and the legal system that facilitate police operations. 3) Investigations in the 4.0 era
must be also both physically and mentally ready. The evidence is clear, legally that technology

could help with the investigation and investigators have to learn and continuously develop all
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personnel in the department. There is a central agency to support the validation of personal

information legally which should integrate collaboration into a network.

Keywords: Knowledge Management; Investigation; Detective
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ABSTRACT

The purpose of this research was: 1) to study leadership in the next decade of school
administrators under the Office of the Basic Education Commission. 2) to study the needs
assessment of leadership in the next decade of school administrators under the Office of Basic
Education Commission. 3) to present quidelines for leadership development in the next decade of
school administrators under the Office of the Basic Education Commission. This was a quantitative
and qualitative research with three steps. Step 1) Study leadership in the next decade of school

administrators under the Office of Basic Education Commission. The researcher interviewed,
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analyzed, enumerated, created a questionnaire to send to 17 experts and three rounds for EDFR.
The statistics in this process were median, mode and range between quartiles. Step 2) Build the
leadership qualities of the school administrators. To find the needs assessment of leadership in the
next decade of school administrators under the Office of the Basic Education Commission, then use
the information from step 1 to create a five level evaluation questionnaire to analyze the needs
assessment of the sample group, consisting of 377 school administrators, selected by stratified
random sampling. Step 3) Methods of leadership development of school administrators. This step
brought the information from step 2 to create a questionnaire for a group of 11 experts by specific
selection, developing leadership characteristics of school administrators. The statistics used in this
process were frequency and percentage. The findings of this research found that:

1. Leadership in the next decade of the school administrators under the Office of the Basic
Education Commission consisting of seven aspects, consisting of 152 characteristics were as
follows: 1) Leadership in knowledge goals, 26 items 2) Leadership in teamwork skills, 31 items 3)
Leadership in attitudes, 16 visions, and 4) Leadership in morality and ethics in motivation, 13
items: B) Leadership in communication skills Technology and personality with a total of 13 items.
©6) Leadership in administrative change, 14 items. 7) Motivation leadership, consisting of 23 items,
including leadership in the next decade of school administrators under the Office of the Education
Commission, basic 152 items.

2. A needs assessment was 1) Leadership in the target of knowledge, 26 items, there was
a needs assessment with the opinions of all qualified persons. 2) Leadership in teamwork skills, 31
items. A needs assessment with the opinions of the qualified persons, 29 items. 3) There were 16
attitudes, visions, a needs assessment with the opinions of the qualified persons, 14 items. 4)
Moral, ethical factors in motivation, number 13, a needs assessment with the opinions of all
qualified persons 5) Communication factors, technological innovation and personality, consisting of
13 items, a needs assessment with the opinions of all qualified persons. 6) Leadership in
management change 14 essential requirements consistent with the opinions of the qualified
persons, 13 items. 7) The inspirational leadership of 23 items. A needs assessment with the
opinions of all the qualified people which showed a needs assessment with the opinions of those
who were well qualified.

3. Methods of leadership development of school administrators were as follows:

Leadership in goals, knowledge, developed by a group lecture method workshop and
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brainstorming leadership, teamwork skills developed by learning from real practice, self-training
and workshop leadership, attitude, common vision developed by academic conferencing methods
learning from real practice and a workshop on leadership, morality and ethics in motivation. This
was developed by mental development activities self-training and learning from real practice
leadership skills including communication, innovation, technology and personality, developed
through self-training, learning from real practice, and training to change behavior leadership,
administrative change developed by training methods to learn from real practice workshop and the
aspect of motivation developed by group lecture method workshop and brainstorming.

Keywords: Leadership; Next Decade; Administrators
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Abstract

This scholarly article aims to Present meditation and Vipassana meditation practice to
increase and develop inner psychic power that can fight various ailments Especially the danger
from the current outbreak of the Covid-19 virus. Which studied through the lesson of spreading
Dharma The Teachings of the Dalai Lama 14" that tries to connect Buddhism and modern science
The author studies from research papers, journals, articles, Buddhist concepts and modern science.
It is found that the practice of Vipassana is an important tool or alternative because the practice of
meditation has to stop thinking By allowing the mind to hold on to the in—out breath or parts of the
body is the development of consciousness 4 including using consciousness to define body,
compassion, mind and dharma The Dalai Lama, the head of Buddhism around the world Came out
to show concern for all humankind by suggesting that we pray Meditate and practice Vipassana
meditation come as a solution to the fight against the calamity - 19 this time. Because such
practice will result in our mind having a positive energy that can be aware of the fear of disease
and when having a strong mind, can heal the external physical health and he also linked Buddhist
practices with western medical science research which has proven that These guidelines help to
treat the disease both physically and mentally. Helping the mind to stay with the present time can
leave the mind to feel light body and mind because of stop thinking Helps to cure various

diseases.

Keywords: Vipassana Meditation; Covid - 19; Modern science; Dalai Lama
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Abstract

Cycle of life and Virus -19 Effect for Worthy of Human. It was minor-consciousness for an
ancient disease as the same with present disease, but the present time is more horrible. Because
communication information of technology id “Political” both in domestic and foreign. It was more
horrible like example Covid 19 was biological weapon. The present disease so horrible was not
least than attach with weapon. World War 2 with weapon (atoms) so terrible. But Covid 19 world
war was more terrible and more disqgusting event for close and lovely people when using by
common life was not using too. Therefore, we saw long many Caravan bodies cause of disease
then we think of remains bodies’ ay Vesary city on Buddha Era was similarly but only Covid 19
had not person beside them because of they fear virus disease, but those remains bodies at

Vesary city was believed that “In Humans” (or spirit of die) surround all.

Keywords: Round of Rebirth; Covid 19; Human Life
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Abstract

The objectives of this research were to develop a causal of relationship modal of
satisfaction to use inspection service through page Facebook of the consumer in Bangkok and
Vicinity and to validate the consistency of the causal relationship model with empirical data. The
tools used in the research were online questionnaires. The sample group consisted of 400 people
who have been used inspection service through Facebook. The structural equation model was
used to analyze causal relationships to find the path to the causal influence of the variables
consisting of 6 variables were 1) Tangibles Elements 2) Reliability 3) Responsibility 4) Empathy
5) Quality and 6) Satisfaction.

The results of the research showed that the causal relationship model was developed
fitting with empirical data. The predictive coefficient value was 0.91, indicating that the variables
in the model can explain 91 percent of the variance of satisfaction in using inspection service
through page Facebook. It was found that the Quality was the most influential factor affecting on

satisfaction in using inspection service through Facebook of consumers in Bangkok and Vicinity.

Keywords: Facebook; Causal Relationship Modal; Satisfaction; Structural Equation Modeling
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Abstract

This article has the following objectives: to study the characteristics of policy management
and management style and to provide the prospective suggestion for managing social responsibility
in the context of Thai society of audit firms in Thailand. The research approach is a qualitative
research. The informant of the study is the managers of audit firms, which is classified as the Top
Best Brand according to Standard 2020 in a total of 21 firms. The researcher used purposive
sampling method. The research instrument was the unstructured interview form. The data were
analyzed by using content analysis and descriptive writing.

1)The result of research according to Objective 1 indicates that most auditing companies
that provide information in the same direction that they are operating under good ethics and good
management practices. By being responsible to society, each company may be different in details,
but the same objective is to return the welfare and benefit backing to society. 2)The result of the
research in accordance to Objective 2 shows that principles of corporate social responsibility
include 1) adhere to good governance principles, 2) have a good corporate governance master
plan, 3) have common values of the organization, and 4) have a well awareness of CSR practice.
Further, the results of the study provide the policy regarding corporate social responsibility, which
indicates that good corporate governance master plan has to be made that the private sector
rarely undertakes. In addition, firms have to stick to principle of good governance, to have shared
values of the firms as well as social welfare-oriented mind. This can apply to policies of audit

firms. Findings the Knowledge of 3G1S.

Keywords: Management; Corporate Social Responsibility; Audit Firms
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ABSTRACT

This research article aims to study the operational efficiency of a school under the
responsibility of the Primary Educational Service Area Office (PESAO) and to analyze the
components of the indicators for participatory management as per the House, Temple, and School
Concept from the Primary Educational Service Area Office (PESAO). The research sample consists
of a total of 388 teachers and officials who work in the school. The data was collected using
survey questionnaires. The statistics was used to analyze the data including mean and standard
deviation, to test the appropriateness of the data using Kaiser-Meyer-Olkin and Bartlett’s Test
Sphericity, and to carry out the Exploratory Factor Analysis of the research indicators. It was found
that 1) the overall operational efficiency of the school under the responsibility of the Primary
Educational Service Area Office (PESAO) is at a high level and 2) components of the indicators for
participatory management as per the house, temple, and school concept of the Primary
Educational Service Area Office (PESAO) are made up of six components consisting of 1) planning
and cooperation, 2) role and participation, 3) organizing activities and building relationships, 4)
management and operations, 5) promoting ethics and morals, and 6) strengthening mutual

benefits. All the variables have a variance of 73.72%.

Keywords: Components of the Indicators; Participatory Management; Operational Efficiency
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ABSTRACT

The purposes of this research was to study the acceptance the attitudes towards and compare
the personal factors related to the acceptance of the cashless society. The population in this study lives
in Bangkok consisting of 400 samples. Questionnaires were used to collect data. Statistics used to
analyze the data were Frequency, Percentage, Average Mean, Standard Deviation, t-test, One-Way
ANOVA.

The study indicated that Acceptance factors for access to cashless societies consist of five
aspects; namely, expectations for use, facilities in use, social influence, and acceptance of the modern
technology. The attitude toward cashless society consists of 3 aspects; understanding, feelings, and the
behavior, which showed a very high level in all aspects. Considering the acceptance of cashless access
among the people in Bangkok, it found that the differences in careers and income differently showed

their attitudes towards cashless society at a significant level (.05).

Keywords: Acceptance, attitudes, cashless society
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ABSTRACT

This research aimed to study (1) develop a causal relationship model of intention to use of
food delivery service via Grab Food application of the customers in Bangkok and vicinity
(2) validate the consistency of the causal relationship model with empirical data. This research was
quantitative. The sample was used for collecting data from 340 peoples who have been used for
food delivery service via the Grab Food application that lives in Bangkok and vicinity. They were
selected by convenience sampling the instrument for collecting data was an online questionnaire.
Analysis data by structural equation modeling. The research results were found as follows;

1. The causal relationship modal of intention to use of food delivery service via Grab Food
application of the customers in Bangkok and vicinity consists of five factors including the
1) Conscientiousness 2) Openness to Experience 3) Perceived Usefulness 4) Perceived Ease of Use
and 5) Intention to Use.

2. The analysis of the causal relationship model found that the model is consistent with the
empirical data. Statistics, CMIN/df = 1.87, GFI = 0.94, AGFlI = 0.92, RMSEA = 0.05 and the
forecast coefficient = 0.83. Found that the Openness to Experience was the most influence on
Intention to Use of food delivery service via Grab Food application. So should give the consumer a

good experience using the food delivery service through the application.

Keywords: Intention to Use; Application Grab Food; Causal Relationship Model
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dnaliladasaunafidngeimunussananmnsufiieuliednels uaziuiadofidona
Tngnasstpnudslananmginssanistima nladuazduiledondniifiaaudiAyremeus

AspansuntsEwalulatuazdotiufaulsdfy i lFsun1seensusdunsvany e t¥edune
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a 4 o/

fangfinssnvas i enAdeifecdinsiuanduazuinisdinunalulad Taeaguléidan nnssu3
fevarleminnsliem vanefls datamuanisiuiusasyaaadnsziuiifHmnalulagaanem
susladnmalulagansaumaidaugaaluniafindssansamiunisineul@unnisaiodn
(Davis, 1989)

masuiisrlemivpanaluladiou Use@nsnin Uszaniua sniaalupfanudn
o a o o ' o A ! 4 g
inAdasuanninAnenlszlamiannnislissuuansaumanazmaluladsneg i Foled
(Johnson & Hignite, 2000) Bxnasifin(Horton et al., 2001) 1a3adna(3ane (Lu et al., 2003) Wudn

s teunaluladsuslidn maluladfuszloniden Winasdniudinazaandu wiagaals
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yaaaunialunisiniudeiinuesreuniniy fnadanansilama luladiug oened
WALy

=

2.2 mi%'ulémmwdw&iﬂms"fﬁmu (Perceived Ease of Use)

o YR ' [y @ 1% o Aa 2 A
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aonsumalulad Fafiunisinseivivessyaraii@adnimnniinstissuuasaumansinig
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Tumsvineunielifefmuaidnivineueeius@elu Seannsananfan deuinnissuiis
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A AP v o o

yindstuaendng ilesdnedaraunisoifiddug i (Davis, 1989)

sAde e fnfilazgninguduuudansnissansumaliladnanndn Weysaa
aunansusteannadialunisiimmaluladezdoalnansstanausolafoumalula diug
AaAASBITLNWASEYB9 Venkatesh (2000) finudn wiaulad7idnetunistiugananisuanss
NM5EeNSUN13 TN FenndaetunITaansliuaEedne Eaeunins iy anudivinudn
psdnetunisMeuiinaranandala i alulad (Ziefle, 2002) 411398289 Gao et al. (2014)
FlatninAnumaasstimalulagnisnisfnuanudn inAnunfleensussuuniesnisAnesiufin
91nns5usteaadeTunistimalulad

2.3 A3 NAata (Intention)

pandlatianadungfnssuvdanainanlaeneiiinensnes lEmalulad
aganesiy g AaeAsnisinaulafieszdonvidensyyinhaslenanidudunaniainnissusdn
Husruufidnesanis e FufiutledafinnmuatuussunovEeandEad (F5udinsei
Aandiesnnsviaeianandaly wazniasustvasluminlisuanmaluladasaune donaliaa

nMsEaNsUNIT EIHeS uiige uenanniinansiclade usnnsdedniui i ugasiaan (Time

Interval) uazlszaun13o] (Experience) wavi{l#LEn19/ag (Alharbi & Drew, 2014)

v v
1'%

mMeAdaaSstiiunisadeidesnnm Trelitnnsdiae del
1) nsaUUHIARTHN1SIAY
mafnulunannsduiuEBesannasla lUannssusdiamiaruaUnaLAd
wndureeiiualnalueangamnamiuasuazBuoma {iun939818981399 (Survey Research)

a

HadulinnsauunaAnluniaiduaas Moslehpour, M. et dl., (2018) ¥1USudgsuazimunlag
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nﬁ%’uﬁﬁaﬂsﬂﬂ'nﬁ

15l (Perceived

Usefulness: PU)

mMesuitanudnasa

yARNATWILLH

x
ANuaslalFuSnns

FIadiin 5189734 (Perceived

Ease of Use: PE) (Intention to Use: IU)

(Conscientiousness:

yadnawuuudlady

1Uszaun190] (Openness

to Experience: OP)

AN 1 LEANNTBLWIIAANITIIE

#in: Moslehpour, M. et al. (2018)

2) UszrINTuasNENAIBE

Uszensrasnisidunssil (Bud §ineliusniasudeamiainuuenainduunsun
uazinanduag hunngsmmaiiasuasEnoma Gelingudimanussnaiiuien

ngudtndnenssAdunsell Hud §inetiuanissudeamiariuuadnaind
wn3uiauasinandeeg tuanamnErIuATLAUENIMaE 91149k 340 AW Twn1sianeIwg
nguFand1rBIn19RAIIeA lnaAHF N RS BeamauUURFausuns (Causal Structural-
Models with Latent Variable) Wolf, et al. (2013), Kline, (2011) ka ¥ Hair, et al. (2010) Tianadn
wafaatimiran Avsatuanandan 10-20 de 1 faulls tunnsAnunaseiafaul s

1 o/ 1

Funald 919 15 dautls Sedaslsnausaatielazanns 150-300 auiiuetsiiay waziie

q

Tastiupnuaainadowrasioya §adedainngusnatnadnsamuon 340 an anlaenisgs

faagi9LULELAIN (Convenience Sampling)
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3) iasasfiafitdiunisfiusiusindiaya
dnunizaaaniasfleft¥ilunisddensold uuuuaaunineeula (Onine
Questionnaire) 41uass 1 atfts Taeutiidevannidiy 2 neudsi
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Lil Y % o Lil % 1 o/ A v v o o/ o/ o =
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d19u 30 Au tae iR A duUsranssannlagAsnsAuasaesnsantia (Cronbach’s Alpha)
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A uuuusBLD MR AN Ee e tusziuge (517ung Aadany, 2560)
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5) n1silAseidaya
afABIaRNI (Inferential Statistics) 1#n193LAT1EAATN FNTUE Beamg R DN
HuneBnEnaBeaumgeesdouls wianinansna wasfirnisdnduetels arnuuofnuay
nquFAiATell drdsfinamasauarnaanadasnannfuszndnlunaauyAgiuduioyaids
Uszdny Aaff CMINDF imendn 3.00 A1 GFI, AGFI, CFI fiaust 0.90 #%TU wazA RMSEA,

SRMR fipeindn 0.08 Zeaanndasiuatminszdlunaannislaseadne (n3y usegaiin, 2554)
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7. A1 SRMR < 0.05 (1¥1ln% 0) 0.03 ADAARNDI/ WU
8. A1 HOELTER > 200 292 ADAANDI/ WL
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ABSTRACT

The purposes of this research were: 1) to identify the factors of the intelligence affairs
management of school administrators, and 2) to verify the factors of the intelligence affairs
management of school administrators. The population were 28,358 primary schools under the
Primary Educational Service Area Office under the Office of the Basic Education Commission. The
sample size of 97 was determined by Taro Yamane sample size table at the confidence level of
90% . The three respondents from each school consisted of school director, deputy school director
and school committee (teacher representative), with the total of 291. The research Instruments
used to collect the data were semi-structured interview, opinionnaire, and questionnaire. The
statistics for data analysis were frequency, percentage, arithmetic mean, standard deviation,
exploratory factor analysis, and content analysis.

The findings were as follows:

1. The intelligence affairs management of school administrators consisted of 5 components:
1) intelligence preparing with 25 variables; 2) intelligence assembling with 19 variables; 3)
intelligence operating with 16 variables; 4) decision-making with 10 variables; 5) monitoring,
evaluation, and reporting with 9 variables.

2. The factors of the intelligence affairs management of school administrators were verified

to meet with accuracy standards, propriety standards, feasibility standards and utility standards.

Keywords: Management; Intelligence; School Administrators
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