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Abstract

This academic article aims to: 1) Examine the operational conditions of startup businesses
within the highly volatile digital economy context; 2) Explore the opportunities and challenges
faced by startup businesses; and 3) Identify the success factors of startup businesses, using a

literature review and relevant research methodology. The findings revealed that: 1) Startup
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businesses increasingly tend to be Al and Big data; 2) Key opportunities supporting business
operations include the use of modern technology to reduce costs, borderless online marketing,
changing consumer behavior, disruptive innovation, and diverse funding sources; 3) Challenges
faced by startups include competition, cyber threats, regulatory compliance costs, volatility in
funding sources, and a shortage of highly skilled personnel; and 4) Success factors for enhance
competitiveness include innovation, branding, and ecosystem network development. The results of
this study provide valuable insights and practical guidelines for enhancing the capabilities of
entrepreneurs and stakeholders in management, enabling startups to achieve sustainable growth
in the digital economy.

Keywords: startup; digital economy; innovation; startup ecosystem; competitiveness
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vasualnanevTInEe gafednasnanuuulaatsiidanguuazdaiin “Subscription Model”
Fafndminadaniuniareuaiesrunosntsasuainafiddntugairasgianaa

4. WIRNSSHWAN RN (Disruptive Innovation) Glmﬁsl,@'ui"lf—.l?mi

Disruptive Innovation ifundnnisuldssulanitllgashsuuunansinaaulan nisifa
Disruptive Innovation TngiEsanaInyanstsinandaaniansn laneauin1s31AIgnnan
WARSTIEsUenn vidounTawianiznquiinain oy el (Christensen, 2015) vinln

[ 2

AunAveuantany q AEneueInaaindn uarss o WulnuazenniuseeaAndnTeyLau
FaAnd i an1saUsudalariu gaainnsandainsuaunininilaseasefiniedia uaz
WASULLRIET HD991NUEMMITITAERWYHES, TEULNLTFUTEY LaTndnAngaRafiuug
LUUIAN o H1na1nanaaasinnTain AsaanalniAn “4a99ne” (Market Gops) vida (uaay
Tangmuaaunasniszasudlnagalna Tuaneziduniuannn ananazaan aaansania
Uszaunisoinislas vdaanmfilsubmanizyans Tasresnsmanilanaeidulonisuas
vjﬂﬁ:ﬂﬂumﬁmfmi @ﬁmﬂm%mé’wﬁﬁmmﬂ@imﬁqqq Giyuvlm‘%mywi’q fnnanaansluima
gafialnnlnT9AI3NI1B9ANTIUIA TG LAZNINLALELSTALNITDIGNATNINNAINTZLAUNT
WU Tﬂﬂﬁiyiyﬂﬂ‘izﬁwé (Artificial Intelligence) FunoineeIasIWRY (Internet of Things)
uazuSanian (Blockchain) LiuangiudiAtyaesgUuuugaieBananiuiimeiisinnainanen
Tun19uD99 asfin1sAnunees Feng et dl. (2022) ﬁ:qfﬁquimwmuﬁmmwwﬁﬂ%u
Tugairsugiananalnonededuin g5AaanMTndne1anaeRmuIAMHNEINIT0 BINaTH
(dynamic capabilities) AruATY TralaznauAtEAMNaINITa TUNNTRMUIAGIA ATNEINITD
AN INAATA WAEAHAINNTaTUN1T3USNRAA
5. unaIdNuiinatAnae

o Ls

Tuganaiaanisndndremnaanfe@uannnaiylasnouniaiyauan o Tnaunas
Sunugtuuutmndnguainlassasamaluladfaia wazaanasnIsaesina sy uinemd
Tanalumaning o ArunainnansraswasSursas nasanawiEum wuln uazvsns
aannlnaamia Tnelumesieszuun s @uuuuisiiesastaien sulaun 1) Angel Investor
(naeusneyAna) Snawussnni SSwu darauntsol uazanswsonsentsasiugnae
ARNaNENITaLENAY (Early Stoge) inTam 1M e wiandaiduyusanaiunasyuuuuaniiy
uanaNinIsiasndaasnasfiszmsisnaiulndeuslninagaEumindedsddiae
Usznouniseasgafafidaian (Hellmann & Thiele, 2019) 2) Venture Capital W38 VC (3138
ag) Adnsosduunamumdnyasaanameniinesnistuasmudinounin Tnamunisose

guaiNan19iulneenssamia (Growth Stage) uaziiAnunin Felnsunisariuaynidaunaiia
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agwummwmmwmqsﬁwamsé’w (Challenge Perspective)
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1. msuﬁaﬂ’uﬁ@ummamﬁﬂg rantnaenesanid

mmTuT@ﬁﬁ%ﬁ@ﬁﬁﬁé@uinmL%Wémmmfﬁy\‘hﬁ fnnsLAeuLULNARS DN Tuinagsfia
FanuaziiulnesnesaniEa wn Aeedlnduaiife, uotaeemns sanfenisussiuue s
WuTamA Lindskov (2022) NA19EN ATINTHUTIIBINITUANTUN AN TAUREINenI TN TS
dnunizdansnauazgninanalasgnssaniie anudnnssumalulatuazyianseing Tasl
ANAIA Y TUNANTENUIBIN1TUENIFra9nan1s0iuaeinle 3 Usznas Taun 1) nagns
AunnUfiR nande apamannesprfaaniEaluniamasesnann uazn1sUsasy
Tunagafa annlandsuresaaandndafaainanaamnanunnsasiiovindenauazieug
Bananquasiiy 2) Tadurmunnianisoinneiuguuss Tnaassguusslilngnimuaduies
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AANSNYINTIINA AU Smirnova and Morales (2025) ALASIZHAITHNNINILUDIFNATTADN
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T fINIWHINS AN E A B AN RN B U AN IA T AUNIN DI R I 1Y HEIAS

! v o Pl o 1 1 1 o ' A A
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Duangtong (2024) ANHIAITHANAUTUDI HIRNTTHUAZAITHNATINITABINATH (Dynamic
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LUTUA (Banding) W3suiaflaudapundanindnuoivesgsiafideansiaingdeanla
Np9iu 990 W lugAenssunITuaniasuuaznisdasny Geuannieannisdauay
nnananeslEAsIuaNUAT N19AT9AINENAMEENIURaLLTHA kazAdnlanslaannyusTng
LﬁuéwfﬁﬁfyGiﬂm%%qm%wmwﬁﬂﬁ&i@Lm‘awﬁ? (Iootta Performance Network, 2025) #@NSNEN
FemTasInusua uanaatniin Tnennsinguuuresiaviaunu s dsubnduuusna
89713 (Mingione & Abratt (2020) & lnTruaiasn1svinlnauafanaindsenedisnasis
LU THALEIRBIAAATY Trgpanasuasndnginsna q Weaseanlaudoutuntsuaedu
FeusansTunisdmuanadaang o TunnsasuusunAe

1) @9AREASLLTUA (Barnd Vision) AIENISHMMUASAANHOILATYATHIBIULITHA

fidnan e @enlosiugmaiiinoulngnatuazdsan ww FinTech (Financial Technology)
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