Arts of Management Journal Vol. 9 No. 4 July — August 2025

1 e Y ' 4 1
mfsﬁﬂmLﬁ@msﬂszqﬂmsfml,wamﬂmuaau?amﬁamwmmanz

W =8
BIRNANET

Study On the Application of Online Platform for Sell Student’s Artwork

Anfinsnd quwuﬁué uaz UNE nuannsssen’
Kittikorn Nopudomphan1, and Panithi Kunsuntronthom?
AALARUNTTNATART HATINE AL FEUATNTE LA
Faculty of Fine Arts, Srinakharinwirot University, Thailand'
ANENANTANTTHABINTHIAN NN EIFENABINT LI

College of Social Communication Innovation, Srinakharinwirot University, Thailand?

E-mail: kittikorn@g.swu.ac.th!, gs661160569@g.swu.ac.th?

Received May 13, 2025; Revised July 4, 2025; Accepted July 29, 2025

UnARYa

unaraiifdngUarasa 1) adisasnaiunesnisifisatuunaanesneaulal ve
snfnunfineenisaesmAaly 2) ilen1AsUssyna lrunanvasnoeulandmsnaienasny
AavzansinAnen n19idaaseiitunisideiBenamnan (Qualiative Research) 1a3nssiafitafiu
’i"J‘LI’i’JN?.TﬂHZ\] TAun ‘i’li_l’i’lﬂnlymj@LLNZVIUVI’JML@T‘IN’TW;’I\W (Document Research) Wazn1g
Funwol (nterview) Aaaniaidanngudaesnslaslyidquiontsunuiazas (Purposive
Sampling) NNFARDHIFIAN 30 AU HANTFATENLAN 1) NguARaLNIRENENaIARziinTy
JHUNARANBIH Instagram WA Facebook snfigntungusianens Tasdnstssunyianun 17
Auaan 20 niulunguinasns Anudu 85% warfinstreunannosudug dnuianladn 4
unasnpsuiiuiauls ngudnesgGeNaIHAans T uNaaHaTH Instagram anfigaly
nguiangs Taefinistssmagyiomun 10 auann 10 aulunqusenns Anwdu 100% uazinnsly
muLmeW@'guﬁ'm Anunanladn 6 unamnosuiiuianls 2)w1_|?3‘i?miﬂﬁwqﬂﬁT%LLW@mWﬂ';N
saulaniia lstunismenasuials Tnsdirssnannasnislaomessneisoy Tudaqiu uas
woAnssnrasydanasnAays Tnduisnisdunennislosy deflsluiiaienass uas
unanneasfimanzaninslrde -usnaAaU TuazN1aR L AN TUsTNNeda LAY
;}m’mmmmﬁ@ﬂz

ARATY: unasnasueaulan; nsrenaWAaLy; B-remdse; inAnen; Teduailifle

sR1sAaln1sIanis 09 9 alui 4 nangran - Fevnan 2568 385


mailto:kittikorn@g.swu.ac.th
mailto:gs661160569@g.swu.ac.th

Arts of Management Journal Vol. 9 No. 4 July — August 2025

Abstract

This article aims to (1) explore the needs of students who want to sell their artwork on
online platforms and (2) identify ways to apply online platforms for students to sell their artwork.
This qualitative research used document analysis and interviews as data collection tools, with a
purposive sample of 30 participants. The findings indicate that (1) among artwork sellers,
Instagram and Facebook were the most used platforms, with 17 out of 20 participants (85%)
actively using them, and four other platforms also showed significant interest. For artwork buyers,
Instagram was used by all 10 participants (100%), with six other platforms also being of interest.
(2) The research also identified practical methods for using online platforms to sell artwork, derived
from analyzing current seller practices and buyer behavior. These methods include specific steps
for platform usage, suitable media for presenting work, appropriate platforms for buying and
selling, and strategies for fostering interaction between buyers and sellers.

Keywords: online platform; selling art; e~commerce; students; social media
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