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Abstract

This research article aims to study technology acceptance factors affecting the intention to
use electric motorcycles in the Bangkok Metropolitan Region. This study employs quantitative
research methodology. The sample comprises 466 respondents, consisting of general motorcycle
users and consumers interested in electric motorcycles, selected through the sampling method.
The data collection instrument was a questionnaire. The statistical analysis includes descriptive
statistics, consisting of mean and standard deviation, and inferential statistics, comprising
confirmatory factor analysis and structural equation modeling analysis. The research findings
indicate that the research model corresponds with empirical data, with values close to the
specified criteria and within acceptable thresholds. The technology acceptance factors affecting the
intention to use electric motorcycles in The Bangkok Metropolitan Region comprise performance
expectancy, effort expectancy, social influence, facilitating conditions, and hedonic motivation,
respectively.

Keywords: technology acceptance; electric motorcycles; intention to use; Bangkok metropolitan

region
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Chi2_bs 18481.937 10395.176 8517.720
Chi2_ms 4498.720 2707.246 2190.493
RMSEA 0.186 0.181 0.200
CFI 0.767 0.758 0.766
TLI 0.735 0.725 0.734

* AiwdnAyneadisl 0.10, ** AladAYn At 0.05, uaz *** NladiAyNadf 0.01
vHEme  PE = AnnatandaiulazAngam | EE = anuatandsluaananenentunistiem , Si= Bndwantedea, FC = A

@"ﬁmﬂmwmmmsfum‘ﬁmm ,PV= Ham197AT HM = LL‘N@\?T@W]MWJ’]NLW@H , U= ﬂ’]’mﬁd?@?‘h\ﬂu
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