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Abstract

This research aimed to 1) study and propose a political concept model through political
opinions of the new generation in Surat Thani province, 2) study and propose a political concept
model, and 3) study and propose a political concept model through social changes of the new
generation. This research conducted qualitative research and presented descriptive research
results to focus on studying the political concept of the new generation in Surat Thani province,
leading to a conclusion and explanation of the phenomenon according to the research objectives.

From the study it was found that the new generation in Surat Thani province has political
views and concepts that has variety Divided according to political ideology as follows: The first
group is the reaction group that were the most politically active from the interview results that
received straightforward answers Including asking questions and expressing opinions about political
institutions through interviews next the liberal group is very prominent, especially from interviews
that have a point of view that places importance on rights, freedoms, and the public interest of
population This is the answer found in most interviews from every sample group. And the other
group is the conservative group from the interview. In part of the answer who want to maintain
traditional political institutions and social practices.

Keywords: political concepts; new generation groups; political ideology; social change
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