Journal of Arts Management Vol. 8 No. 3 July - September 2024

¥

(- ¥4 L o o y i 1
119N %I%"lﬂﬂf:lﬂ"lW’JN’I‘Viﬂ@’Q’N‘H%L‘ﬁ@ﬁi’N AITHNLYN LL‘ZN?.I@Q"Q'N"D’%

1 v
NTRANUMIRIMAIYHTUNGNANIANTUN JINIAYNNS
Developing the Potential of Community Enterprises to Build Community
Strength A Case Study of a Coffee Producing Community Enterprise in

Chumphon Province

4 v o 4
ANNAHA LAEWA2, 53105 TR war WssaInd Inazlaan’

Pimkamon Katkraw1, Thanakorn Paksa2, and Panawat Kosayodom3
Corresponding Author*

A3 UIZANALANENS ADESTANEARS NANAMENdENgImNEL A"

Program in Political Science, Faculty of Political Science, Bangkokthonburi University™

mmﬁmqﬁﬁ@ﬂ;ﬁqmaﬁummw‘[ﬂﬂﬁﬁ@ﬁﬂ ADLANEINITIANTT NANINYIRYNIUARR?
Program in Creative Business and Digital Techonology, Faculty of Management Science, Suandusit University?
aa3gUszAaNans Tifisanendy anivenduie Buname’
Program in Public Administration, Graduate School, Southeast Asia University®

E-mail: pimkamon.21@gmail.com”, thanakorn_pak@dusit.ac.th?, panwaskosa9@gmail.com?

Received May 21, 2024; Revised August 10, 2024; Accepted August 30, 2024

UNARYD

meAdeiRdngUsrasa 1) ieRAnuimuniseedsmiegueunguynannun udamdn
gung 2) Warnelynuazglassnvedsmiangunaanuniudmdnguns uay 3) e
LEHDUHIN N WA MW AN N NI R e A gNENT I dngans Wun1s3de@enmnin iy

v o P Yoy YV o 1% = = 1
ﬂﬂﬁj@@’]ﬂmﬂﬂ’]‘j LL@Sﬁﬂ’]‘jNNﬂ"IHmL%Qﬁﬂ@"lﬂ@?%?.lﬂﬁjﬂviﬂﬂ Qﬂﬁiﬂﬂﬂﬂq‘j'}ﬂqiﬁﬂ@ﬁﬂﬁuﬂq&l

©

v 1

HNAANIUW F9NTALNNT UTEnaunde UIeungy ABENITNNITUINITNQNLALANNTNINE RS

U 9

Q

pﬂﬂ@ﬂmuwsﬁuﬁuﬁ SN 12 AW WANITATENLAN 1. fcgmL%NGiyuﬂmﬁmwﬁ@ﬁmupgwﬁmﬂmw
Tudmdnguns oasn9endn a51991u aseaslnimduannuazanlugusy sndszifiu
Toynmianuazaaniuansy Tnangalanesindnusryuassgianaifasmnsulylunng
LBMNASANNT IHAIEEHNITH AN DI AL TTHNNTUEMTUALEHNEN NaRKViNTITAdeYiF
uazgesnanifidamminfUgamddatunisuinisdanis, 2. Tymuazglassrrediamaa

PUPURNAAN W TAKN 1) 2IAUARUEIUIURERIALY 2) YARINTVIATINEZNITUTNITTANIS

sR1sAaln1sIanis 09 8 auit 3 nsngian - e 2567 98


mailto:jadet.Jant@northbkk.ac.th
mailto:nutpatsorn.ta@northbkk.ac.th
mailto:panwaskosa9@gmail.com3

Journal of Arts Management Vol. 8 No. 3 July - September 2024

3) ANANITNITUGNAANDHAS UAT 3. UWINIIHAITRRMIIANEAIN AB NIRMWNTTINYz89
an@ninfiaan@earnn un1suEnnsdanis 59NN IASTLATAIAENTY ATTETILALWLAS

auENdamisgErulndiv e israninuazlsrAndna e Ugnisfionismues

[
A o A

WAZNITNMIENTIESE N HaNAS

ATRNATY: NITRAHIANENTN; TenAagae; SIMIALINS

Abstract

This research aims to study the development of coffee-producing community enterprises in
Chumphon Province. Problems and obstacles of coffee-producing enterprises in Chumphon
Province and to find ways to develop the potential of community enterprises in Chumphon
Province. It is qualitative research. Collect information from documents and in-depth interviews
with key informants, coffee producer community enterprise operators in Chumphon Province,
consisting of the group president, group executive committee, and 12 members of coffee—growing
farmers in the area. The research results found that 1. The beginning of the coffee-producing
community enterprise in Chumphon Province was to create careers, create jobs, and create
income for members and people in the community from debt problems and low coffee prices. The
group has adopted the philosophy of Sufficiency Economy, emphasizing the participation of the
executive board and members, and having leaders with a clear vision and ideology to lead to
success in management. 2. Problems and obstacles of coffee-producing community enterprises
include 1) lack of working capital 2) personnel lacking management skills 3) decreasing cultivation
area. And 3. The approach to developing potential is to develop the skills of members who have
expertise in management, including the public and private sectors, who should support and
promote enterprises to operate efficiently and effectively to lead to self-reliance and sustainable
development in the future.

Keywords: the potential development; community enterprise; Chumphon province
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