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Abstract

The purpose of this article was to: 1) Examine how tourists behave in Buddhist meditation
tourism. 2 ) Examine how tourists perceive Buddhist meditation tourism. 3 ) Research the
administrative aspects of Buddhist meditation travel. 4 ) Create a Buddhist meditation tourism
management model (CM-TBMTMM) based on Chiang Mai province's tourism resources. Mixed-
methods research was used in this study. A questionnaire with 140 responses from Thai and
foreign tourists and ten semi-structured interviews with managers, business owners, and other
relevant parties served as the data collection tool. In the province of Chiang Mai, they were
chosen through selective sampling in the Mueang district. The mean, percentage, frequency, and
descriptive analysis were the data analysis tools. The following findings were found in the
research: When tourists travel for the first time, they usually hire a car, go on trips lasting three to
five days, and seek out new experiences. A website or other online platform might inspire people
to meditate. When presented with various issues during the meditation practice, the tourists were
amazed by the concentration's serenity and expressed a desire to return. Travelers like
Buddhism's tranquility, simplicity, and distinctiveness, as well as the distinctive activities of Chiang
Mai culture, in addition to high-quality, practically applicable meditation classes. The management
component's overall level is high. Both the facility and the population segment are at the pinnacle.
The lowest level is found in the market and public relations sectors. 3) The FASTCAME-CM Model,
for Thai tourists, and the FASTCALM-CM Model, for foreign tourists, are two models of Buddhist
meditation tourism management based on the tourism resources of Chiang Mai province (CM-
TBMTMM). These models have ten components, including finance, facilities, staff, tourism
activities, Chiang Mai identity, public relations, management, concentration courses, marketing,
language, or environment.
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